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and her advice can be widely applied to relationships in all areas of readers’ lives. Ideal for anyone new to
the job market or new to management, or anyone hoping to improve their work experience.”—Library
Journal (starred review) “I am a huge fan of Alison Green’s Ask a Manager column. This book is even better.
It teaches us how to deal with many of the most vexing big and little problems in our workplaces—and to do
so with grace, confidence, and a sense of humor.”—Robert Sutton, Stanford professor and author of The No
Asshole Rule and The Asshole Survival Guide “Ask a Manager is the ultimate playbook for navigating the
traditional workforce in a diplomatic but firm way.”—Erin Lowry, author of Broke Millennial: Stop Scraping
By and Get Your Financial Life Together
The Power of Moments - Chip Heath 2017-10-03
The New York Times bestselling authors of Switch and Made to Stick explore why certain brief experiences
can jolt us and elevate us and change us—and how we can learn to create such extraordinary moments in
our life and work. While human lives are endlessly variable, our most memorable positive moments are
dominated by four elements: elevation, insight, pride, and connection. If we embrace these elements, we
can conjure more moments that matter. What if a teacher could design a lesson that he knew his students
would remember twenty years later? What if a manager knew how to create an experience that would
delight customers? What if you had a better sense of how to create memories that matter for your children?
This book delves into some fascinating mysteries of experience: Why we tend to remember the best or
worst moment of an experience, as well as the last moment, and forget the rest. Why “we feel most
comfortable when things are certain, but we feel most alive when they’re not.” And why our most cherished
memories are clustered into a brief period during our youth. Readers discover how brief experiences can
change lives, such as the experiment in which two strangers meet in a room, and forty-five minutes later,
they leave as best friends. (What happens in that time?) Or the tale of the world’s youngest female
billionaire, who credits her resilience to something her father asked the family at the dinner table. (What
was that simple question?) Many of the defining moments in our lives are the result of accident or luck—but
why would we leave our most meaningful, memorable moments to chance when we can create them? The
Power of Moments shows us how to be the author of richer experiences.
Made to Stick (7 Volume Set) [videorecording]. -

The Dictator's Handbook - Bruce Bueno de Mesquita 2011-09-27
Explains the theory of political survival, particularly in cases of dictators and despotic governments,
arguing that political leaders seek to stay in power using any means necessary, most commonly by
attending to the interests of certain coalitions.
Contagious - Jonah Berger 2016-05-03
Upper Saddle River, N.J. : Creative Homeowner,
Making Vision Stick - Andy Stanley 2009-05-26
There are lots of books about discovering or developing a vision for your organization, but this one is about
making that vision endure the corrosion of time and complexity--how to make your vision stick. Influential
author and pastor Andy Stanley reveals the reasons why leaders' visions often falter, and he delivers 5 indepth strategies so that you can dodge the pitfalls: How to state your vision simply. How to cast your vision
convincingly. How to repeat your vision regularly. How to celebrate your vision systematically. How to
embrace your vision personally. Many of us have good ideas, even great ones. The difficult part is putting
them into practice and keeping that vision clear and visible to your organization--whether that's a business
or a church--when there are so many things in the day-to-day living of that vision that can distract from it.
Making Vision Stick offers valuable, practical tips and case studies. This is a book you'll want to highlight
and dog-ear and pass around as you learn how to propel your organization toward the vision God has
granted you. Vision is about what could be and should be, but life is about right this minute. The test of a
true leader is in keeping that vision on track, day in and day out.
Make Today Count - John C. Maxwell 2008-06-11
Drawing from the text of the Business Week bestseller Today Matters, this condensed, revised edition boils
down John C. Maxwell's 12 daily practices to their very essence, giving maximum impact in minimal time.
Presented in a quick-read format, this version is designed to be read cover to cover in one sitting or taken
in as brief lessons in a few spare minutes each day. It covers such topics as: -- Priorities -- Health -- Family - Finances -- Values -- Growth Readers will learn how to make decisions on important matters and apply
those decisions daily to put them on a path to more successful, productive, and fulfilling lives.
Ask a Manager - Alison Green 2018-05-01
From the creator of the popular website Ask a Manager and New York’s work-advice columnist comes a
witty, practical guide to 200 difficult professional conversations—featuring all-new advice! There’s a reason
Alison Green has been called “the Dear Abby of the work world.” Ten years as a workplace-advice columnist
have taught her that people avoid awkward conversations in the office because they simply don’t know
what to say. Thankfully, Green does—and in this incredibly helpful book, she tackles the tough discussions
you may need to have during your career. You’ll learn what to say when • coworkers push their work on
you—then take credit for it • you accidentally trash-talk someone in an email then hit “reply all” • you’re
being micromanaged—or not being managed at all • you catch a colleague in a lie • your boss seems
unhappy with your work • your cubemate’s loud speakerphone is making you homicidal • you got drunk at
the holiday party Praise for Ask a Manager “A must-read for anyone who works . . . [Alison Green’s] advice
boils down to the idea that you should be professional (even when others are not) and that communicating
in a straightforward manner with candor and kindness will get you far, no matter where you
work.”—Booklist (starred review) “The author’s friendly, warm, no-nonsense writing is a pleasure to read,
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The SEWA Project Management Model - Dr Rashid Alleem 2020-11-30
This book contains a treasury of lessons and techniques that will benefit project teams of any experience
level. The lessons in this book are easy to read, understand, and apply—and they will help you not only
survive but also thrive in today’s project management world. It can also help you avoid the kinds of
mistakes that will derail you.
The Serving Mindset - Brock Farnoosh 2018-11-06
What if you could stop selling altogether and grow your profits? With The Serving Mindset, you’ll learn how
to serve, elevate your business success, and feel great about it! Targeted to business owners and
entrepreneurs who are very good at what they do but feel guilt and shame around selling and sales and
therefore limit their own success and overall possibilities, The Serving Mindset: Stop Selling and Grow Your
Business positions selling as serving and takes readers through the process of why and how to acquire this
“serving mindset” and put it into practice. For readers who hate sales, The Serving Mindset will help you
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diagnose the source of the issue, understand how your mindset affects your sales directly, and discover a
fresh approach to selling as serving—an essential lesson for enabling any business to explore maximum
levels of prosperity. Using case studies as well as the experience of the author and that of her professionalcoaching clients, The Serving Mindset is sure to change how readers view selling, serving, and growing.
The powerful insights and applications in this book are game-changers for every business owner and
entrepreneur who wants to attract and secure ideal customers and premium clients while maintaining
integrity to his or her own core values.
12 Rules for Life - Jordan B. Peterson 2018-01-23
#1 NATIONAL BESTSELLER #1 INTERNATIONAL BESTSELLER What does everyone in the modern world
need to know? Renowned psychologist Jordan B. Peterson's answer to this most difficult of questions
uniquely combines the hard-won truths of ancient tradition with the stunning revelations of cutting-edge
scientific research. Humorous, surprising and informative, Dr. Peterson tells us why skateboarding boys
and girls must be left alone, what terrible fate awaits those who criticize too easily, and why you should
always pet a cat when you meet one on the street. What does the nervous system of the lowly lobster have
to tell us about standing up straight (with our shoulders back) and about success in life? Why did ancient
Egyptians worship the capacity to pay careful attention as the highest of gods? What dreadful paths do
people tread when they become resentful, arrogant and vengeful? Dr. Peterson journeys broadly, discussing
discipline, freedom, adventure and responsibility, distilling the world's wisdom into 12 practical and
profound rules for life. 12 Rules for Life shatters the modern commonplaces of science, faith and human
nature, while transforming and ennobling the mind and spirit of its readers.
Sticky Faith, Youth Worker Edition - Kara Powell 2011-10-04
Many of the statistics you read about teenagers and faith can be alarming. Recent studies show that 40-50
percent of kids who are connected to a youth group throughout their senior year will fail to stick with their
faith in college. As youth workers are pouring their time and energy into the students in their ministries,
they are often left wondering if they’ve done enough to equip their students to carry their faith into
adulthood. Fuller Youth Institute has done extensive research in the area of youth ministry and teenage
development. In Sticky Faith, the team at FYI presents youth workers with both a theological/philosophical
framework and practical programming ideas that develop long-term faith in teenagers. Each chapter
presents a summary of FYI’s quantitative and qualitative research, along with the implications of this
research, including program ideas suggested and tested by youth ministries nationwide. This resource will
give youth pastors what they need to help foster a faith that sticks with all the teenagers in their group long
after they’ve left the youth room.
Aaker on Branding - David Aaker 2014-07-15
An expert presents in a compact form the 20 essential principles of branding that will lead to the creation of
strong brands.
Cause for Change - Kari Dunn Saratovsky 2013-01-31
A nonprofit leader's guide for engaging millennials in allaspects of a nonprofit organization Written by
Millennials about Millennials, Cause forChange examines strategies for engaging Millennials
asconstituents, volunteers, and donors, and focuses on howorganizations can realign themselves to better
respond to thisgroup of 80 million strong. At the heart of this research-basedguide is the Millennial
Development Platform, an action-basedrubric developed by the authors and included in each chapter tohelp
organizations create the infrastructure for a long-termmillennial engagement strategy. Examines how
Millennials communicate, volunteer, take action,influence their peers, and choose to give their time and
money Explains how Millennials view their role in the workplace, andhow their approach is re-shaping
nonprofit culture from within Cause for Change profiles Millennials who have emerged asdynamic leaders
to create and manage movements in theircommunities.
Upstream - Dan Heath 2020-03-03
Wall Street Journal Bestseller New York Times bestselling author Dan Heath explores how to prevent
problems before they happen, drawing on insights from hundreds of interviews with unconventional
problem solvers. So often in life, we get stuck in a cycle of response. We put out fires. We deal with
emergencies. We stay downstream, handling one problem after another, but we never make our way
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upstream to fix the systems that caused the problems. Cops chase robbers, doctors treat patients with
chronic illnesses, and call-center reps address customer complaints. But many crimes, chronic illnesses,
and customer complaints are preventable. So why do our efforts skew so heavily toward reaction rather
than prevention? Upstream probes the psychological forces that push us downstream—including “problem
blindness,” which can leave us oblivious to serious problems in our midst. And Heath introduces us to the
thinkers who have overcome these obstacles and scored massive victories by switching to an upstream
mindset. One online travel website prevented twenty million customer service calls every year by making
some simple tweaks to its booking system. A major urban school district cut its dropout rate in half after it
figured out that it could predict which students would drop out—as early as the ninth grade. A European
nation almost eliminated teenage alcohol and drug abuse by deliberately changing the nation’s culture. And
one EMS system accelerated the emergency-response time of its ambulances by using data to predict
where 911 calls would emerge—and forward-deploying its ambulances to stand by in those areas. Upstream
delivers practical solutions for preventing problems rather than reacting to them. How many problems in
our lives and in society are we tolerating simply because we’ve forgotten that we can fix them?
Summary: Made to Stick - BusinessNews Publishing 2013-02-15
The must-read summary of Chip and Dan Heath's book: "Made to Stick: Why Some Ideas Survive and
Others Die" This complete summary of the ideas from Chip and Dan Heath's book "Made to Stick" explains
what 'sticky' ideas are: ideas that are highly memorable and exceptionally long-lasting in their impact. In
this useful summary, you will find an analysis of some of the most successful sticky ideas of the past, along
with a checklist of the six main principles at their core. This book provides you with all the information you
need to make your product memorable and to make your own ideas stick. Added-value of this summary: •
Save time • Understand the key concepts • Increase your business knowledge To learn more, read the
summary of "Made to Stick" and discover how to make your ideas impossible to forget!
A Whole New Mind - Daniel H. Pink 2006-03-07
New York Times Bestseller An exciting--and encouraging--exploration of creativity from the author of When:
The Scientific Secrets of Perfect Timing The future belongs to a different kind of person with a different
kind of mind: artists, inventors, storytellers-creative and holistic "right-brain" thinkers whose abilities mark
the fault line between who gets ahead and who doesn't. Drawing on research from around the world, Pink
(author of To Sell Is Human: The Surprising Truth About Motivating Others) outlines the six fundamentally
human abilities that are absolute essentials for professional success and personal fulfillment--and reveals
how to master them. A Whole New Mind takes readers to a daring new place, and a provocative and
necessary new way of thinking about a future that's already here.
The Book of Ichigo Ichie - Héctor García 2019-12-31
Find happiness by living fully in the present with this definitive guide to ichigo ichie--the Japanese art of
making the most of every moment--from the bestselling authors of Ikigai. Every moment in our life happens
only once, and if we let it slip away, we lose it forever--an idea captured by the Japanese phrase ichigo ichie
(pronounced itchy-GO itchy-A). Often spoken in Japan when greeting someone or saying goodbye, to convey
that the encounter is unique and special, it is a tenet of Zen Buddhism and is attributed to a sixteenthcentury master of the Japanese tea ceremony, or "ceremony of attention," whose intricate rituals compel us
to focus on the present moment. From this age-old concept comes a new kind of mindfulness. In The Book
of Ichigo Ichie, you will learn to... appreciate the beauty of the fleeting, the way the Japanese celebrate the
cherry blossoms for two weeks every April, knowing they'll have to wait a whole year to see them again; use
all five senses to anchor yourself in the present, helping you to let go of fear, sadness, anger, and other
negative emotions fueled by fixating on the past or the future; be alert to the magic of coincidences, which
help us find meaning among the disconnected events of our lives; use ichigo ichie to help you discover your
ikigai, or life's purpose--because it's only by learning to be present, to be tuned into what catches your
attention and excites you in the moment, that you can identify what it is that most motivates you and brings
you happiness. Every one of us contains a key that can open the door to attention, harmony with others,
and love of life. And that key is ichigo ichie. A PENGUIN LIFE TITLE
Positive Intelligence - Shirzad Chamine 2012
Chamine exposes how your mind is sabotaging you and keeping your from achieving your true potential. He
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shows you how to take concrete steps to unleash the vast, untapped powers of your mind.
The Story Factor - Annette Simmons 2009-03-17
This modern classic teaches you to use the art of storytelling to persuade, motivate, and inspire in life and
business Anyone seeking to influence others must first know their own story, and how to tell it properly.
Whether you're proposing a risky new venture, trying to close a deal, or leading a charge against injustice,
you have a story to tell. Tell it well and you will create a shared experience with your listeners that can
have profound results. In this modern classic, Annette Simmons reminds us that the oldest tool of influence
is also the most powerful. Showcasing over a hundred examples of effective storytelling drawn from the
front lines of business and government, as well as myths, fables, and parables form around the world,
Simmons illustrates how story can be used to persuade, motivate, and inspire in ways that cold facts,
bullets points, and directives can't. These stories, combined with practical storytelling techniques, show
anyone how to become a more effective communicator and achieve their goals.
The Contrarian Effect - Michael Port 2008-09-25
Take the traditional sales model, which is outdated and needs a serious makeover, and turn it on its head by
applying the advice in The Contrarian Effect: Why It Pays (Big) to Take Typical Sales Advice and Do the
Opposite. Find an entirely sound approach to building better client relationships and closing more sales by
doing the exact opposite that conventional sales advice dictates. Re-examine the most well-worn sales
tactics in the business and discover specific and actionable strategies and principles that will help you close
more sales today.
Communicate to Influence: How to Inspire Your Audience to Action - Ben Decker 2015-03-27
"The gold standard for communication training programs." —USA Today Business communication sucks. At
each meeting and presentation, we are inundated with information, leaving us thirsting for inspiration.
Sure, we will check off an action item because we have to . . . but what if we were actually inspired to do
something? What if we were so moved that we wanted to do it? Leaders must earn the license to lead. Not
by expertise, authority, or title alone, but by influence. In Communicate to Influence, you will learn the
secrets of the Decker Method—a framework that has been perfected over the past 36 years. Ben and Kelly
Decker add fresh insights to these proven principles so that you can ignite change and inspire action.
Discover: The Five White Lies of Communicating: learn which barriers prevent you from getting better The
Communicator's Roadmap: use a tool to visually chart what type of communication experience you create
The Behaviors of Trust: align what you say with how you say it to better connect with your audience The
Decker Grid: shift your message from self-centered, all about me content to relevant, audience-centered
content that drives action You are called to communicate well. Not only on the main stage, under bright
lights, but every time you speak with your colleagues, your clients, and other stakeholders. It's time to learn
how. Stop informing. Start inspiring. BEN DECKER & KELLY DECKER are the leading experts in the field
of business communication. They consult on messaging, cultivate executive presence among the leadership
of Fortune 500companies and startups alike, and regularly deliver keynotes to large audiences. Together,
they run Decker Communications, a global firm that trains and coaches tens of thousands of executives a
year. Ben and Kelly live in the San Francisco Bay Area, where they constantly test and refine
communication techniques with their most demanding audience, their three boys.
The Human Brand - Chris Malone 2013-10-07
Why we choose companies and brands in the same way that we unconsciously perceive, judge, and behave
toward one another People everywhere describe their relationships with brands in a deeply personal
way—we hate our banks, love our smartphones, and think the cable company is out to get us. What's
actually going on in our brains when we make these judgments? Through original research, customer
loyalty expert Chris Malone and top social psychologist Susan Fiske discovered that our perceptions arise
from spontaneous judgments on warmth and competence, the same two factors that also determine our
impressions of people. We see companies and brands the same way we automatically perceive, judge, and
behave toward one another. As a result, to achieve sustained success, companies must forge genuine
relationships with customers. And as customers, we have a right to expect relational accountability from
the companies and brands we support. Applies the social psychology concepts of "warmth" (what intentions
others have toward us) and "competence" (how capable they are of carrying out those intentions) to the
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way we perceive and relate to companies and brands Features in-depth analyses of companies such as
Hershey's, Domino's, Lululemon, Zappos, Amazon, Chobani, Sprint, and more Draws from original research,
evaluating over 45 companies over the course of 10 separate studies The Human Brand is essential reading
for understanding how and why we make the choices we do, as well as what it takes for companies and
brands to earn and keep our loyalty in the digital age.
Content - The Atomic Particle of Marketing - Rebecca Lieb 2017-06-03
Content, in all its forms, is the single most critical element of any marketing campaign. Finding a successful
equilibrium between content marketing and content strategy is difficult, but essential. Content - The Atomic
Particle of Marketing goes beyond superficial descriptions of how to produce engaging social media content
to offer the results of many years of deep quantitative research, and hours of interviews with senior
marketers at some of the world's leading brands. Written by a recognised industry thought-leader, Content
- The Atomic Particle of Marketing explores how content functions in the broader framework of all
marketing, as well as organizational concerns and IT decision making. It demonstrates the value content
brings not only to "owned" media initiatives, such as a company website or blog, but also the essential role
content plays in all other marketing initiatives, from social media to advertising to offline channels. It will
enable readers to make the organizational, staffing, tools and process decisions necessary to get content up
and running across divisions and organizational silos. Deeply researched and insightful, Content - The
Atomic Particle of Marketing is, quite simply, the definitive research-based guide to content marketing.
Hello, My Name Is Awesome - Alexandra Watkins 2014-09-15
Every year, 6 million companies and more than 100,000 products are launched. They all need an awesome
name, but many (such as Xobni, Svbtle, and Doostang) look like the results of a drunken Scrabble game. In
this entertaining and engaging book, ace naming consultant Alexandra Watkins explains how anyone—even
noncreative types—can create memorable and buzz-worthy brand names. No degree in linguistics required.
The heart of the book is Watkins's proven SMILE and SCRATCH Test—two acronyms for what makes or
breaks a name. She also provides up-to-date advice, like how to make sure that Siri spells your name
correctly and how to nab an available domain name. And you'll see dozens of examples—the good, the bad,
and the “so bad she gave them an award.” Alexandra Watkins is not afraid to name names.
Letting Go of the Words - Janice Redish 2012-08-14
"Learn how to have great conversations through your site or app. Meet your business goals while satisfying
your site visitors' needs. Learn how to create useful and usable content from the master - Ginny Redish.
Ginny's easy-to-read style will teach you how to plan, organize, write, design, and test your content"-Can You Learn to Be Lucky? - Karla Starr 2018-08-14
“I don't know when I've been so wowed by a new author” –Chip Health, co-author of The Power of Moments
and Switch A talented journalist reveals the hidden patterns behind what we call "luck" -- and shows us how
we can all improve outcomes despite life’s inevitable randomness. "Do you believe in luck?" is a polarizing
question, one you might ask on a first date. Some of us believe that we make our own luck. Others see
inequality everywhere and think that everyone’s fate is at the whim of the cosmos. Karla Starr has a third
answer: unlucky, "random" outcomes have predictable effects on our behavior that often make us act in
self-defeating ways without even realizing it. In this groundbreaking book, Starr traces wealth, health, and
happiness back to subconscious neurological processes, blind cultural assumptions, and tiny details you're
in the habit of overlooking. Each chapter reveals how we can cultivate personal strengths to overcome life’s
unlucky patterns. For instance: • Everyone has free access to that magic productivity app—motivation. The
problem? It isn’t evenly distributed. What lucky accidents of history explain patterns behind why certain
groups of people are more motivated in some situations than others? • If you look like an underperforming
employee, your resume can't override the gut-level assumptions that a potential boss will make from your
LinkedIn photo. How can we make sure that someone’s first impression is favorable? • Just as people use
irrelevant traits to make assumptions about your intelligence, kindness, and trustworthiness, we also make
inaccurate snap judgments. How do these judgments affect our interactions, and what should we assume
about others to maximize our odds of having lucky encounters? We don’t always realize when the world's
invisible biases work to our advantage or recognize how much of a role we play in our own lack of luck. By
ending the guessing game about how luck works, Starr allows you to improve your fortunes while
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expending minimal effort.
Training Camp - Jon Gordon 2009-04-27
Training Camp is an inspirational story filled with invaluable lessons and insights on bringing out the best
in yourself and your team. The story follows Martin, an un-drafted rookie trying to make it in the NFL. He’s
spent his entire life proving to the critics that a small guy with a big heart can succeed against all odds.
After spraining his ankle in the pre-season, Martin thinks his dream is lost when he happens to meet a very
special coach who shares eleven life-changing lessons that keep his dream alive—and might even make him
the best of the best. If you want to be your best—Training Camp offers an inspirational story and real-world
wisdom on what it takes to reach true excellence and how you and your team (your work team, school team,
church team and family team) can achieve it.
Making Numbers Count - Chip Heath 2022-01-11
A clear, practical, first-of-its-kind guide to communicating and understanding numbers and data—from
bestselling business author Chip Heath. How much bigger is a billion than a million? Well, a million seconds
is twelve days. A billion seconds is…thirty-two years. Understanding numbers is essential—but humans
aren’t built to understand them. Until very recently, most languages had no words for numbers greater
than five—anything from six to infinity was known as “lots.” While the numbers in our world have gotten
increasingly complex, our brains are stuck in the past. How can we translate millions and billions and
milliseconds and nanometers into things we can comprehend and use? Author Chip Heath has excelled at
teaching others about making ideas stick and here, in Making Numbers Count, he outlines specific
principles that reveal how to translate a number into our brain’s language. This book is filled with examples
of extreme number makeovers, vivid before-and-after examples that take a dry number and present it in a
way that people click in and say “Wow, now I get it!” You will learn principles such as: -SIMPLE
PERSPECTIVE CUES: researchers at Microsoft found that adding one simple comparison sentence doubled
how accurately users estimated statistics like population and area of countries. -VIVIDNESS: get
perspective on the size of a nucleus by imagining a bee in a cathedral, or a pea in a racetrack, which are
easier to envision than “1/100,000th of the size of an atom.” -CONVERT TO A PROCESS: capitalize on our
intuitive sense of time (5 gigabytes of music storage turns into “2 months of commutes, without repeating a
song”). -EMOTIONAL MEASURING STICKS: frame the number in a way that people already care about
(“that medical protocol would save twice as many women as curing breast cancer”). Whether you’re
interested in global problems like climate change, running a tech firm or a farm, or just explaining how
many Cokes you’d have to drink if you burned calories like a hummingbird, this book will help math-lovers
and math-haters alike translate the numbers that animate our world—allowing us to bring more data, more
naturally, into decisions in our schools, our workplaces, and our society.
Egghead - Bo Burnham 2013-10-01
A strange and charming collection of hilariously absurd poetry, writing, and illustration from one of today's
most popular young comedians... EGGHEAD: Or, You Can't Survive on Ideas Alone Bo Burnham was a
precocious teenager living in his parents' attic when he started posting material on YouTube. 100 million
people viewed those videos, turning Bo into an online sensation with a huge and dedicated following. Bo
taped his first of two Comedy Central specials four days after his 18th birthday, making him the youngest to
do so in the channel's history. Now Bo is a rising star in the comedy world, revered for his utterly original
and intelligent voice. And, he can SIIIIIIIIING! In EGGHEAD, Bo brings his brand of brainy, emotional
comedy to the page in the form of off-kilter poems, thoughts, and more. Teaming up with his longtime
friend, artist, and illustrator Chance Bone, Bo takes on everything from death to farts in this weird book
that will make you think, laugh and think, "why did I just laugh?"
Hopping over the Rabbit Hole - Anthony Scaramucci 2016-10-11
Develop the Scaramucci mindset that drives entrepreneurial success Hopping over the Rabbit Hole
chronicles the rise, fall, and resurgence of SkyBridge Capital founder Anthony Scaramucci, giving you a
primer on how to thrive in an unpredictable business environment. The sheer number of American success
stories has created a false impression that becoming an entrepreneur is a can't-miss endeavor—but nothing
could be further from the truth. In the real world, an entrepreneur batting .150 goes directly to the Hall of
Fame. Things happen. You make a bad hire, a bad strategic decision, or suffer the consequences of an
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unforeseen market crash. You can't control what happens to your business, but you can absolutely control
how you react, and how you turn bumps in the road into ramps to the sky. Anthony Scaramucci has been
there and done that, again and again, and has ultimately come out on top; in this book, he shares what he
wishes he knew then. Your chances of becoming an overnight billionaire are approximately the same as
your chances of being signed to the NBA. Success is hard work, and anxiety, and tiny hiccups that can turn
into disaster with a single misstep. This book shows you how to use adversity to your ultimate advantage,
and build the skills you need to respond effectively to the unexpected. Learn how to deal with unforeseen
events Map a strategic backup plan, and then a backup-backup plan Train yourself to react in the most
productive way Internalize the lessons learned by a leader in entrepreneurship For every 23-year-old
billionaire who just created a new way to send a picture on a phone, there are countless others who have
failed, and failed miserably. Hopping over the Rabbit Hole gives you the skills, insight, and mindset you
need to be one of the winners.
Decisive - Chip Heath 2013-03-26
The four principles that can help us to overcome our brains' natural biases to make better, more informed
decisions--in our lives, careers, families and organizations. In Decisive, Chip Heath and Dan Heath, the
bestselling authors of Made to Stick and Switch, tackle the thorny problem of how to overcome our natural
biases and irrational thinking to make better decisions, about our work, lives, companies and careers. When
it comes to decision making, our brains are flawed instruments. But given that we are biologically hardwired to act foolishly and behave irrationally at times, how can we do better? A number of recent
bestsellers have identified how irrational our decision making can be. But being aware of a bias doesn't
correct it, just as knowing that you are nearsighted doesn't help you to see better. In Decisive, the Heath
brothers, drawing on extensive studies, stories and research, offer specific, practical tools that can help us
to think more clearly about our options, and get out of our heads, to improve our decision making, at work
and at home.
Presentation Zen - Garr Reynolds 2009-04-15
FOREWORD BY GUY KAWASAKI Presentation designer and internationally acclaimed communications
expert Garr Reynolds, creator of the most popular Web site on presentation design and delivery on the Net
— presentationzen.com — shares his experience in a provocative mix of illumination, inspiration, education,
and guidance that will change the way you think about making presentations with PowerPoint or Keynote.
Presentation Zen challenges the conventional wisdom of making "slide presentations" in today’s world and
encourages you to think differently and more creatively about the preparation, design, and delivery of your
presentations. Garr shares lessons and perspectives that draw upon practical advice from the fields of
communication and business. Combining solid principles of design with the tenets of Zen simplicity, this
book will help you along the path to simpler, more effective presentations.
Made to Stick - Chip Heath 2008
Focusing on successful marketing campaigns and undying urban legends, this book is written for anyone
who strives to craft messages that are memorable and lasting.
The Wisest One in the Room - Thomas Gilovich 2015-12-01
Renowned psychologists describe the five most useful insights from social psychology that will help make
you “wise”: wise about why we behave the way we do, and wise about how to use that knowledge to
understand others and change ourselves for the better. When faced with a challenge, we often turn to those
we trust for words of wisdom. Friends, relatives, and colleagues: someone with the best advice about how
to boost sales, the most useful insights into raising children, or the sharpest take on a political issue. In The
Wisest One in the Room, renowned social psychologists Thomas Gilovich and Lee Ross ask: Why? What do
these people know? What are the foundations of their wisdom? And, as professors and researchers who
specialize in the study of human behavior, they wonder: What general principles of human psychology are
they drawing on to reach these conclusions? They find that wisdom, unlike intelligence, demands some
insight into people—their hopes, fears, passions, and drives. It’s true for the executive running a Fortune
500 company, the candidate seeking public office, the artist trying to create work that will speak to the
ages, or the single parent trying to get a child through the tumultuous adolescent years. To be wise, they
discover, one must be psych-wise when dealing with everyday challenges. In The Wisest One in the Room
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Gilovich and Ross show that to answer any kind of behavioral question, it is essential to understand the
details—especially the hidden and subtle details—of the situational forces acting upon us. Understanding
these forces is the key to becoming wiser in the way we understand the people and events we encounter,
and wiser in the way we deal with the challenges that are sure to come our way. With the lessons gleaned
here, you can learn the key to becoming “the wisest one in the room.”
Stories I Love to Tell - Gene Edwards 2018-02-20
America’s beloved storyteller will guide and thrill your imagination with these classic tales. Join Gene
Edwards as he recounts his favorite stories from more than 50 years of travel and ministry. Considered the
“Paul Harvey” of Christian writers, Gene Edwards is one of America’s most beloved authors. Stories I Love
to Tell, his new book, is a compilation of tales that continue to move audiences. From stories about a
chance meeting with Helen Keller at the Garden Tomb in the Holy Land to an astounding Jonah experience
inside a whale to stories about a child growing up in a one-room shack, Gene knows how to spin an oldfashioned yarn. During the last four decades, Gene has amassed an enthusiastic, dedicated readership.
Stories I Love to Tell will delight and entertain devoted fans as he relays story after astonishing story. You
will want to grab a hot drink and huddle around the fireplace as America’s seasoned storyteller transports
your imagination to another time and place.
Summary of Made to Stick - Readtrepreneur Publishing 2019-05-24
Made to Stick by Chip Heath and Dan Heath - Book Summary - Readtrepreneur (Disclaimer: This is NOT
the original book, but an unofficial summary.) Not every bright idea turns out to be a hit, on top of the
creativity, you need to make your thoughts catch the attention of you audience. Dive in the anatomy of
successful ideas and move forward! Made to Stick tells the cruel truth about the nature of bright ideas; not
all of them have success. In order for an idea to "stick", it must be creative and practical but also attractive
for your audience. If they don't catch the attention of the public, who is going to support you?
Communicating your ideas in the most attractive way is a skill that you must master and through this indepth guide about "stick messages" you will become a pro when it comes to having all eyes on your idea.
(Note: This summary is wholly written and published by Readtrepreneur It is not affiliated with the original
author in any way) "The most basic way to get someone's attention is this: Break a pattern." - Chip Heath
Understanding the differences between ideas that thrives and the ones that die is key for your proposal to
succeed. In Made to Stick you'll get an in-depth look into the anatomy of successful ideas and how to
incorporate their principles into yours. With Charles Kahlenberg's method you'll be able to make your ideas
shine brighter than others so it has the attention and support you desire. P.S. Made to Stick is an extremely
helpful book that will give your idea the last characteristic it must have to be successful; the public
attention. The Time for Thinking is Over! Time for Action! Scroll Up Now and Click on the "Buy now with 1Click" Button to Download your Copy Right Away! Why Choose Us, Readtrepreneur? ● Highest Quality
Summaries ● Delivers Amazing Knowledge ● Awesome Refresher ● Clear And Concise Disclaimer Once
Again: This book is meant for a great companionship of the original book or to simply get the gist of the
original book.
Made to Stick - Chip Heath 2010
In this guide, the authors shows that sticky messages of all kinds - from the infamous 'kidney theft ring'
hoax to a coach’s lessons on sportsmanship to a vision for a new product at Sony - draw their power from
the same six traits. 'Made to Stick' presents success stories (and failures) - the scientist who drank a glass
of bacteria to prove a point about stomach ulcers; the charities who make use of 'the Mother Teresa Effect';
the elementary-school teacher whose simulation prevented racial prejudice. It brings the principles of
winning ideas - and tells how apply these rules to making a messages stick.
Switch - Chip Heath 2010-02-16

made-to-stick-why-some-ideas-survive-and-others-die

Why is it so hard to make lasting changes in our companies, in our communities, and in our own lives? The
primary obstacle is a conflict that's built into our brains, say Chip and Dan Heath, authors of the critically
acclaimed bestseller Made to Stick. Psychologists have discovered that our minds are ruled by two different
systems - the rational mind and the emotional mind—that compete for control. The rational mind wants a
great beach body; the emotional mind wants that Oreo cookie. The rational mind wants to change
something at work; the emotional mind loves the comfort of the existing routine. This tension can doom a
change effort - but if it is overcome, change can come quickly. In Switch, the Heaths show how everyday
people - employees and managers, parents and nurses - have united both minds and, as a result, achieved
dramatic results: • The lowly medical interns who managed to defeat an entrenched, decades-old medical
practice that was endangering patients • The home-organizing guru who developed a simple technique for
overcoming the dread of housekeeping • The manager who transformed a lackadaisical customer-support
team into service zealots by removing a standard tool of customer service In a compelling, story-driven
narrative, the Heaths bring together decades of counterintuitive research in psychology, sociology, and
other fields to shed new light on how we can effect transformative change. Switch shows that successful
changes follow a pattern, a pattern you can use to make the changes that matter to you, whether your
interest is in changing the world or changing your waistline.
The Five Temptations of a CEO - Patrick M. Lencioni 2008-06-23
A commemorative edition of the landmark book from Patrick Lencioni When it was published ten years ago,
The Five Temptations of a CEO was like no other business book that came before. Highly sought-after
management consultant Patrick Lencioni deftly told the tale of a young CEO who, facing his first annual
board review, knows he is failing, but doesn't know why. Refreshingly original and utterly compelling, this
razor-sharp novelette plus self-assessment (written to be read in one sitting) serves as a timeless and potent
reminder that success as a leader can come down to practicing a few simple behaviors that are painfully
difficult for each of us to master. Any executive can learn how to recognize the mistakes that leaders can
make and how to avoid them. The lessons in The Five Temptations of a CEO, are as relevant today as ever,
and this special anniversary edition celebrates ten years of inspiration and enlightenment with a brand-new
introduction and reflections from Lencioni on new challenges in business and leadership that have arisen in
the past ten years.
Made to Stick - Chip Heath 2007-01-02
NEW YORK TIMES BESTSELLER • The instant classic about why some ideas thrive, why others die, and
how to make your ideas stick. “Anyone interested in influencing others—to buy, to vote, to learn, to diet, to
give to charity or to start a revolution—can learn from this book.”—The Washington Post Mark Twain once
observed, “A lie can get halfway around the world before the truth can even get its boots on.” His
observation rings true: Urban legends, conspiracy theories, and bogus news stories circulate effortlessly.
Meanwhile, people with important ideas—entrepreneurs, teachers, politicians, and journalists—struggle to
make them “stick.” In Made to Stick, Chip and Dan Heath reveal the anatomy of ideas that stick and explain
ways to make ideas stickier, such as applying the human scale principle, using the Velcro Theory of
Memory, and creating curiosity gaps. Along the way, we discover that sticky messages of all kinds—from
the infamous “kidney theft ring” hoax to a coach’s lessons on sportsmanship to a vision for a new product at
Sony—draw their power from the same six traits. Made to Stick will transform the way you communicate.
It’s a fast-paced tour of success stories (and failures): the Nobel Prize-winning scientist who drank a glass
of bacteria to prove a point about stomach ulcers; the charities who make use of the Mother Teresa Effect;
the elementary-school teacher whose simulation actually prevented racial prejudice. Provocative, eyeopening, and often surprisingly funny, Made to Stick shows us the vital principles of winning ideas—and
tells us how we can apply these rules to making our own messages stick.
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