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The Handbook of Strategic Public Relations and Integrated
Marketing Communications, Second Edition - Clarke L. Caywood
2011-12-30
The definitive guide to PR and communications—updated with the
newest social media and brand-reputation tools and techniques The most
authoritative, comprehensive resource of its kind, The Handbook of
Strategic Public Relations and Integrated Marketing Communications,
Second Edition, is a gathering of 70 of the brightest, most influential
figures in the field. It includes 27 new chapters as well as 44 new
authors addressing the major changes in the field since the last edition:
the use of social media in business, demanding and growing stakeholder
relationships and a new era of openness and transparency to protect
reputations and brands and to prevent crises. Providing best practices
for 28 key industries, the handbook is conveniently organized into
thematic sections: Introduction to Public Relations and Integrated
Communications— research, history, law and ethics Stakeholder
Leadership in Public Relations—crisis management, employees,
investors, consumers, press, corporate philanthropy and digital
communities Current and Continuing Issues in Public
Relations—business sustainability, environmental communications, and
reputation and brand management Industries and Organizations:
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Business-to-Consumer and Business-to-Business—automotive, aviation,
insurance, hospitality, healthcare, consulting, financial, food, law and
energy Each section highlights specific case studies and examples to
illuminate exactly how to plan and execute different methods for
optimum results. The book concludes with a section on the future of the
industry—developing issues, trends and roles of public relations and
integrated communications. Use The Handbook of Strategic Public
Relations and Integrated Marketing Communications to position your
company, your brand and yourself for success for many years to come.
The Godfather Returns - Mark Winegardner 2005-08-30
THE MISSING YEARS FROM THE GREATEST CRIME SAGA OF ALL
TIME Thirty-five years ago, Mario Puzo’s great American tale, The
Godfather, was published, and popular culture was indelibly changed.
Now, in The Godfather Returns, acclaimed novelist Mark Winegardner
continues the story–the years not covered in Puzo’s bestselling book or in
Francis Ford Coppola’s classic films. It is 1955. Michael Corleone has
won a bloody victory in the war among New York’s crime families. Now
he wants to consolidate his power, save his marriage, and take his family
into legitimate businesses. To do so, he must confront his most
dangerous adversary yet, Nick Geraci, a former boxer who worked his
way through law school as a Corleone street enforcer, and who is every
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bit as deadly and cunning as Michael. Their personal cold war will run
from 1955 to 1962, exerting immense influence on the lives of America’s
most powerful criminals and their loved ones, including Tom Hagen, the
Corleone Family’s lawyer and consigliere, who embarks on a political
career in Nevada while trying to protect his brother; Francesca
Corleone, daughter of Michael’s late brother Sonny, who is suddenly
learning her family’s true history and faces a difficult choice; Don Louie
Russo, head of the Chicago mob, who plays dumb but has wily ambitions
for muscling in on the Corleones’ territory; Peter Clemenza, the stalwart
Corleone underboss, who knows more Family secrets than almost
anyone; Ambassador M. Corbett Shea, a former Prohibition-era
bootlegger and business ally of the Corleones’, who wants to get his son
elected to the presidency–and needs some help from his old friends;
Johnny Fontane, the world’s greatest saloon singer, who ascends to new
heights as a recording artist, cozying up to Washington’s power elite and
maintaining a precarious relationship with notorious underworld figures;
Kay Adams Corleone, who finally discovers the truth about her husband,
Michael–and must decide what it means for their marriage and their
children and Fredo Corleone, whose death has never been fully explained
until now, and whose betrayal of the Family was part of a larger and
more sinister chain of events. Sweeping from New York and Washington
to Las Vegas and Cuba, The Godfather Returns is the spellbinding story
of America’s criminal underworld at mid-century and its intersection with
the political, legal, and entertainment empires. Mark Winegardner brings
an original voice and vision to Mario Puzo’s mythic characters while
creating several equally unforgettable characters of his own. The
Godfather Returns stands on its own as a triumph–in a tale about what
we love, yearn for, and sometimes have reason to fear . . . family.
Relationship Marketing and Customer Relationship Management - Adele
Berndt 2012-03-01
Written with undergraduate and postgraduate students in mind, this
second edition provides new perspectives on the meaning of marketing.
Delineating the basic principles of Relationship Marketing (RM) and
Customer Relationship Management (CRM), this reference offers
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guidelines for planning and implementing CRM strategy. It argues that
companies should move away from marketing to anonymous masses and
toward developing and managing relationships with identifiable
customers and stakeholders.
Marketing of Nike. An Analysis of Relationships with Customers
and Suppliers - Frank Neuhausen 2016-06-14
Seminar paper from the year 2012 in the subject Communications Public Relations, Advertising, Marketing, Social Media, language:
English, abstract: This is a short academic work on Nike's relationship
model towards customers. It will be shown how strategically this process
is generated.The subject of relationship marketing is discussed and
compared to transaction marketing. Moreover a company overview of
Nike is given. Within the last two decades relationship marketing has
become a widely accepted marketing paradigm but it is debatable
whether relationship marketing is a fundamentally new marketing
approach or if it has been part of the traditional marketing theory all
along. When applying Relationship Marketing, it is important to add
value for the customer, otherwise he would not have a reason to enter a
relationship with an organization. This added customer value can occur
in the form of more trust to a company, a more customized service, a
personal touch and the possibility to better answer customers'
expectations. Due to the characteristics of a product, it is a lot more
difficult to offer genuine personal touch compared with services, which
signifies a challenge for Nike.
Guiding Principles for Stabilization and Reconstruction - United States
Institute of Peace 2009
"This volume sheds much-needed light on Iran's strikingly complex
political system and foreign policy and its central role in the region.
Suzanne Maloney systematically outlines Iran's sources of influence in
the Muslim world, including its strategic ambitions and historical and
cultural linkages. Maloney argues that although its leadership and
rhetoric often appear stagnant, Iran is in reality one of the least static
societies in the Muslim world. Maloney analyzes the social, economic,
and regional forces that are driving Iran toward change and asks what

2/10

Downloaded from mccordia.com on by guest

these factors mean for U.S. foreign policy." --Book Jacket.
Markets - William A. Jackson 2019-04-18
Defining markets has never been an easy task. Despite their importance
for economic theory and practice, they are hard to pin down as a concept
and economists have tended to adopt simplified axiomatic models or rely
on piecemeal case studies. This book argues that an extended range of
theory, social as well as economic, can provide a better foundation for
the portrayal of markets. The book first looks at the definition of
markets, their inadequate treatment in orthodox economic theory, and
their historical background in the pre-capitalist and capitalist eras. It
then assesses various alternatives to orthodox theory, categorised as
social/cultural, structural, functional and ethical approaches. Among the
alternatives considered are institutionalist accounts, Marxian views,
network models, performativity arguments, field theories, Austrian views
and ethical notions of fair trade. A key finding of the book is that these
diverse approaches, valuable as they are, could present a more effective
challenge to orthodoxy if they were less disparate. Possibilities are
investigated for a more unified theoretical alternative to orthodoxy.
Unlike most studies of markets, this book adopts a fully interdisciplinary
viewpoint expressed in accessible, non-technical language. Ideas are
brought together from heterodox economics, social theory, critical
realism, as well as other social sciences such as sociology, anthropology
and geography. Anybody seeking a broad critical survey of the
theoretical analysis of markets will find this book useful and it will be of
great interest to economists, social scientists, students and policymakers.
Relationship U-Turn: Approaches to Increase the Value of an
Unprofitable Customer - Kerstin Helmes 2011-06
Customer relationship management concentrates to a great extent on the
profitable customers and how to enhance their profitability. Little insight
has been given on how to treat the "wrong" customer. This literature
research paper shows that customer profitability and overall firm
profitability can be improved when dealing with unprofitable customers.
The managerial approaches discussed focus on maintaining the customer
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relationship. For this reason, this paper differs from the general
widespread strategy of termination or "firing" an invaluable customer.
First, relationship marketing and "Relationship U-turn" are introduced in
this paper. Second, customer value and methods of measuring customer
value are discussed. The body of this paper concentrates on different
approaches that try to turn unprofitable customer relationships into
profitable ones. Some of the approaches focus on letting the customer
take over more of the value chain activities such as self-service. Other
approaches look more at the non-monetary value a customer can provide
such as positive word-of-mouth. Examples from business-to-business
(B2B) and business-to-consumer (B2C) markets are given for each
approach and discussed in detail. The paper concludes with ideas for
future research and a discussion. It emphasizes that companies need to
realize that every customer is an asset that contributes to the value of a
firm. However, customers differ in their needs and a company has to
tailor its offering to meet these needs. Only when a company takes a
more customer-centric view can it be successful, especially in mature
markets.
International Relations Since the End of the Cold War - Geir
Lundestad 2013
In International Relations Since the End of the Cold War many of the
world's leading scholars examine the Cold War legacy. The authors
examine several key issues including: the relationship between
democracy and peace, the Cold War and the Third World, superpowers,
the role of post-Cold War nuclear weapons.
Relationship Marketing - Steve Baron 2010-05-05
In this exciting new book the authors explore the factors of relationship
marketing in its contemporary context, with the consumer in mind. From
the experience of a football club supporter to experiences of gap year
travel, to text messaging behavior, and to using the library, the focus of
this text is on the consumer perspective. From this angle, issues of
relationship marketing, and its management, take on a new and exciting
bearing. Topics examined include: frameworks for analyzing the
consumer experience; consumer communities; issues of customer loyalty;
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the impact of ICT on relationship marketing; and the creative consumer.
The Countess of Huntingdon's Connexion - Alan Harding 2003-10-02
This text provides a study of the operation of the Countess of
Huntingdon's Connexion, an important group in early Methodism. It
explores how the Connexion developed locally; the identity of its
preachers and their training; and the relationship between central
direction and local initiative.
Munitions of the mind - Philip M. Taylor 2013-07-19
New edition of a classic work on the history of propaganda. Topical new
chapters on the 1991 Gulf War, September 11 and terrorism. An ideal
textbook for all international courses covering media and communication
studies. Considers the history of propaganda and how it has become
increasingly pervasive due to access to ever-complex and versatile
media. Written in an accessible style and format, this book has proven its
appeal to the general reader as the public becomes more and more
cynical of the manipulations of the political sphere.
Managing Customer Experience and Relationships - Don Peppers
2016-10-25
Boost profits, margins, and customer loyalty with more effective CRM
strategy Managing Customer Experience and Relationships, Third
Edition positions the customer as central to long-term strategy, and
provides essential guidance toward optimizing that relationship for the
long haul. By gaining a deep understanding of this critical dynamic, you'll
become better able to build and manage the customer base that drives
revenue and generates higher margins. A practical framework for
implementing the IDIC model merges theory, case studies, and strategic
analysis to provide a ready blueprint for execution, and in-depth
discussion of communication, metrics, analytics, and more allows you to
optimize the relationship on both sides of the table. This new third
edition includes updated examples, case studies, and references,
alongside insightful contributions from global industry leaders to give
you a well-rounded, broadly-applicable knowledge base and a more
effective CRM strategy. Ancillary materials include a sample syllabus,
PowerPoints, chapter questions, and a test bank, facilitating use in any
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classroom or training session. The increased reliance on customer
relationship management has revealed a strong need for knowledgeable
practitioners who can deploy effective initiatives. This book provides a
robust foundation in CRM principles and practices, to help any business
achieve higher customer satisfaction. Understand the fundamental
principles of the customer relationship Implement the IDIC model to
improve CRM ROI Identify essential metrics for CRM evaluation and
optimization Increase customer loyalty to drive profits and boost margins
Sustainable success comes from the customer. If your company is to
meet performance and profitability goals, effective customer relationship
management is the biggest weapon in your arsenal—but it must be used
appropriately. Managing Customer Experience and Relationships, Third
Edition provides the information, practical framework, and expert insight
you need to implement winning CRM strategy.
The Sicilian - Mario Puzo 2004-09-28
After Mario Puzo wrote his internationally acclaimed The Godfather, he
has often been imitated but never equaled. Puzo's classic novel, The
Sicilian, stands as a cornerstone of his work—a lushly romantic,
unforgettable tale of bloodshed, justice, and treachery. . . . The year is
1950. Michael Corleone is nearing the end of his exile in Sicily. The
Godfather has commanded Michael to bring a young Sicilian bandit
named Salvatore Guiliano back with him to America. But Guiliano is a
man entwined in a bloody web of violence and vendettas. In Sicily,
Guiliano is a modern day Robin Hood who has defied corruption—and
defied the Cosa Nostra. Now, in the land of mist-shrouded mountains and
ancient ruins, Michael Corleone's fate is entwined with the dangerous
legend of Salvatore Guiliano: warrior, lover, and the ultimate Siciliano.
Praise for The Sicilian “Puzo is a master storyteller.”—USA Today “The
Balzac of the mafia.”—Time “An accomplished and imaginative
writer.”—Los Angeles Times
Cornerstones of Attachment Research - Robbie Duschinsky 2020
This is an open access title available under the terms of a [CC BY-NC-ND
4.0 International] licence. It is free to read at Oxford Clinical Psychology
Online and offered as a free PDF download from OUP and selected open
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access locations. Attachment theory is among the most popular theories
of human socioemotional development, with a global research community
and widespread interest from clinicians, child welfare professionals,
educationalists and parents. It has been considered "one of the most
generative contemporary ideas" about family life in modern society. It is
one of the last of the grand theories of human development that still
retains an active research tradition. Attachment theory and research
speak to fundamental questions about human emotions, relationships
and development. They do so in terms that feel experience-near, with a
remarkable combination of intuitive ideas and counter-intuitive
assessments and conclusions. Over time, attachment theory seems to
have become more, rather than less, appealing and popular, in part
perhaps due to alignment with current concern with the lifetime
implications of early brain development Cornerstones of Attachment
Research re-examines the work of key laboratories that have contributed
to the study of attachment. In doing so, the book traces the development
in a single scientific paradigm through parallel but separate lines of
inquiry. Chapters address the work of Bowlby, Ainsworth, Main and
Hesse, Sroufe and Egeland, and Shaver and Mikulincer. Cornerstones of
Attachment Research utilises attention to these five research groups as a
lens on wider themes and challenges faced by attachment research over
the decades. The chapters draw on a complete analysis of published
scholarly and popular works by each research group, as well as much
unpublished material.
Relationship Marketing - Tracy G. Harwood 2008
Structured in three sections, Perspectives, Dimensions and Contexts, the
text provides an overview of the key theoretical concepts and models;
discussion of practical applications; reviews by both academics and
practitioners; and more. Case studies and examples will be given to
illustrate the ideas presented.
International Marketing - Rakesh Mohan Joshi 2014-10-16
The second edition of International Marketing serves as a textbook for an
introductory course on international marketing.
Privilege and Property - Ronan Deazley 2010
relationship-marketing-mark-godson

What can and can't be copied is a matter of law, but also of aesthetics,
culture, and economics. The act of copying, and the creation and
transaction of rights relating to it, evokes fundamental notions of
communication and censorship, of authorship and ownership - of
privilege and property. This volume conceives a new history of copyright
law that has its roots in a wide range of norms and practices. The essays
reach back to the very material world of craftsmanship and mechanical
inventions of Renaissance Italy where, in 1469, the German master
printer Johannes of Speyer obtained a five-year exclusive privilege to
print in Venice and its dominions. Along the intellectual journey that
follows, we encounter John Milton who, in his 1644 Areopagitica speech
'For the Liberty of Unlicensed Printing', accuses the English parliament
of having been deceived by the 'fraud of some old patentees and
monopolizers in the trade of bookselling' (i.e. the London Stationers'
Company). Later revisionary essays investigate the regulation of the
printing press in the North American colonies as a provincial and
somewhat crude version of European precedents, and how, in the
revolutionary France of 1789, the subtle balance that the royal decrees
had established between the interests of the author, the bookseller, and
the public, was shattered by the abolition of the privilege system.
Contributions also address the specific evolution of rights associated
with the visual and performing arts. These essays provide essential
reading for anybody interested in copyright, intellectual history and
current public policy choices in intellectual property. The volume is a
companion to the digital archive Primary Sources on Copyright
(1450-1900), funded by the UK Arts and Humanities Research Council
(AHRC): www.copyrighthistory.org.
The Immortal Life of Henrietta Lacks - Rebecca Skloot 2010-02-02
#1 NEW YORK TIMES BESTSELLER • “The story of modern medicine
and bioethics—and, indeed, race relations—is refracted beautifully, and
movingly.”—Entertainment Weekly NOW A MAJOR MOTION PICTURE
FROM HBO® STARRING OPRAH WINFREY AND ROSE BYRNE • ONE
OF THE “MOST INFLUENTIAL” (CNN), “DEFINING” (LITHUB), AND
“BEST” (THE PHILADELPHIA INQUIRER) BOOKS OF THE DECADE •
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ONE OF ESSENCE’S 50 MOST IMPACTFUL BLACK BOOKS OF THE
PAST 50 YEARS • WINNER OF THE CHICAGO TRIBUNE HEARTLAND
PRIZE FOR NONFICTION NAMED ONE OF THE BEST BOOKS OF THE
YEAR BY The New York Times Book Review • Entertainment Weekly • O:
The Oprah Magazine • NPR • Financial Times • New York • Independent
(U.K.) • Times (U.K.) • Publishers Weekly • Library Journal • Kirkus
Reviews • Booklist • Globe and Mail Her name was Henrietta Lacks, but
scientists know her as HeLa. She was a poor Southern tobacco farmer
who worked the same land as her slave ancestors, yet her cells—taken
without her knowledge—became one of the most important tools in
medicine: The first “immortal” human cells grown in culture, which are
still alive today, though she has been dead for more than sixty years.
HeLa cells were vital for developing the polio vaccine; uncovered secrets
of cancer, viruses, and the atom bomb’s effects; helped lead to important
advances like in vitro fertilization, cloning, and gene mapping; and have
been bought and sold by the billions. Yet Henrietta Lacks remains
virtually unknown, buried in an unmarked grave. Henrietta’s family did
not learn of her “immortality” until more than twenty years after her
death, when scientists investigating HeLa began using her husband and
children in research without informed consent. And though the cells had
launched a multimillion-dollar industry that sells human biological
materials, her family never saw any of the profits. As Rebecca Skloot so
brilliantly shows, the story of the Lacks family—past and present—is
inextricably connected to the dark history of experimentation on African
Americans, the birth of bioethics, and the legal battles over whether we
control the stuff we are made of. Over the decade it took to uncover this
story, Rebecca became enmeshed in the lives of the Lacks
family—especially Henrietta’s daughter Deborah. Deborah was
consumed with questions: Had scientists cloned her mother? Had they
killed her to harvest her cells? And if her mother was so important to
medicine, why couldn’t her children afford health insurance? Intimate in
feeling, astonishing in scope, and impossible to put down, The Immortal
Life of Henrietta Lacks captures the beauty and drama of scientific
discovery, as well as its human consequences.
relationship-marketing-mark-godson

Buyology - Martin Lindstrom 2010-02-02
NEW YORK TIMES BESTSELLER • “A fascinating look at how consumers
perceive logos, ads, commercials, brands, and products.”—Time How
much do we know about why we buy? What truly influences our decisions
in today’s message-cluttered world? In Buyology, Martin Lindstrom
presents the astonishing findings from his groundbreaking three-year,
seven-million-dollar neuromarketing study—a cutting-edge experiment
that peered inside the brains of 2,000 volunteers from all around the
world as they encountered various ads, logos, commercials, brands, and
products. His startling results shatter much of what we have long
believed about what captures our interest—and drives us to buy. Among
the questions he explores: • Does sex actually sell? • Does subliminal
advertising still surround us? • Can “cool” brands trigger our mating
instincts? • Can our other senses—smell, touch, and sound—be aroused
when we see a product? Buyology is a fascinating and shocking journey
into the mind of today's consumer that will captivate anyone who's been
seduced—or turned off—by marketers' relentless attempts to win our
loyalty, our money, and our minds.
The Priest and the Prophetess - Terry Rey 2017-05-02
By 1791, the French Revolution had spread to Haïti, where slaves and
free blacks alike had begun demanding civil rights guaranteed in the
1789 Declaration of the Rights of Man. Enter Romaine-la-Prophétesse, a
free black Dominican coffee farmer who dressed in women's clothes and
claimed that the Virgin Mary was his godmother. Inspired by mystical
revelations from the Holy Mother, he amassed a large and volatile
following of insurgents who would go on to sack countless plantations
and conquer the coastal cities of Jacmel and Léogâne. For this brief
period, Romaine counted as his political adviser the white French
Catholic priest and physician Abbé Ouvière, a renaissance man of
cunning politics who would go on to become a pioneering figure in early
American science and medicine. Brought together by Catholicism and
the turmoil of the revolutionary Atlantic, the priest and the prophetess
would come to symbolize the enlightenment ideals of freedom and a
more just social order in the eighteenth-century Caribbean. Drawing on
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extensive archival research, Terry Rey offers a major contribution to our
understanding of Catholic mysticism and traditional African religious
practices at the time of the Haitian Revolution and reveals the significant
ways in which religion and race intersected in the turbulence and
triumphs of revolutionary France, Haïti, and early republican America.
The British National Bibliography - Arthur James Wells 2009
Relationship Marketing - Mark Godson 2009-02-26
future." --Book Jacket.
Clinical Technologies: Concepts, Methodologies, Tools and
Applications - Management Association, Information Resources
2011-05-31
"This multi-volume book delves into the many applications of information
technology ranging from digitizing patient records to high-performance
computing, to medical imaging and diagnostic technologies, and much
more"-Power Down - Ben Coes 2017-01-23
The first in the explosive and bestselling Dewey Andreas series. The
largest oil-platform in the Western Hemisphere and a major
hydroelectric dam are destroyed in a devastating, coordinated terrorist
attack. The West’s energy supplies are on their knees. But when the
terrorists struck the Capitana rig off the coast of Colombia, slaughtering
most of the crew and destroying the oil field, there was one factor they
didn’t take into account: former special forces operative Dewey Andreas.
Determined to find the men behind the attack, Dewey must call on his
long-dormant skills and overcome increasingly deadly assaults as he
follows the trail of operatives sent to take him down. Soon he is locked in
a life-or-death struggle with the mysterious Alexander Fortuna... and the
clock is ticking. Can Dewey save the people and the country he loves
before it’s too late? Power Down is a gripping and compelling thriller
from bestseller Ben Coes, for fans of Vince Flynn, Brad Thor and J.B.
Turner. Praise for Power Down ‘A gripping story, compelling characters,
a relentless pace, and nerve-wracking suspense’ Vince Flynn, New York
Times bestselling author of Pursuit of Honor ‘Breathtaking ... I was
relationship-marketing-mark-godson

blown away' David Morrell, New York Times bestselling author of
Creepers and creator of Rambo ‘Thrillers don't get any better' Stephen
Coonts, New York Times bestselling author of The Disciple
American Doctoral Dissertations - 2002
Artificial Intelligence, China, Russia, and the Global Order - Shazeda
Ahmed 2019
"Artificial intelligence (AI) and big data promise to help reshape the
global order. For decades, most political observers believed that liberal
democracy offered the only plausible future pathways for big, industrially
sophisticated countries to make their citizens rich. Now, by allowing
governments to monitor, understand, and control their citizens far more
effectively than ever before, AI offers a plausible way for big,
economically advanced countries to make their citizens rich while
maintaining control over them--the first since the end of the Cold War.
That may help fuel and shape renewed international competition
between types of political regimes that are all becoming more "digital."
Just as competition between liberal democratic, fascist, and communist
social systems defined much of the twentieth century, how may the
struggle between digital liberal democracy and digital authoritarianism
define and shape the twenty-first? This work highlights several key areas
where AI-related technologies have clear implications for globally
integrated strategic planning and requirements development"-Inherit the Holy Mountain - Mark Stoll 2017-09-15
In Inherit the Holy Mountain, historian Mark R. Stoll introduces us to the
religious roots of the American environmental movement. Religion, he
shows, provided environmentalists both with deeply-embedded moral
and cultural ways of viewing the world and with content, direction, and
tone for the causes they espoused. Stoll discovers that specific
denominational origins corresponded with characteristic sets of ideas
about nature and the environment as well as distinctive aesthetic
reactions to nature, as revealed by key works of art analyzed throughout
the book. As this innovative exploration of environmentalism's history
shows, people raised in a handful of denominations made the movement
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a moral and political force. Stoll also provides insight into the possible
future of environmentalism in the United States, concluding with an
examination of the current religious scene and what it portends for the
future. By debunking the supposed divide between religion and American
environmentalism, Inherit the Holy Mountain opens up a fundamentally
new narrative in environmental studies. -- from dust jacket.
Sir Philip Sidney and the Circulation of Manuscripts, 1558-1640 H. R. Woudhuysen 1996-05-23
This is the first modern study of the production and circulation of
manuscripts during the English Renaissance. H.R. Woudhuysen examines
the relationship between manuscript and print, looks at people who lived
by their pens, and surveys authorial and scribal manuscripts, paying
particular attention to the copying of verse, plays, and scholarly works by
hand. It investigates the professional production of manuscripts for sale
by scribes such as Ralph Crane and Richard Robinson. The second part
of the book examines Sir Philip Sydney's works in the context of
Woudhuysen's research, discussing all Sidney's important manuscripts,
and seeking to assess his part in the circulation of his works and his role
in the promotion of a scribal culture. A detailed examination of the
manuscripts and early prints of his poems, his Arcadias, and of Astrophil
and Stella shed new light on their composition, evolution, and
dissemination, as well as on Sidney's friends and admirers.
Capitalism's Achilles Heel - Raymond W. Baker 2005-08-05
For over forty years in more than sixty countries, Raymond Baker has
witnessed the free-market system operating illicitly and corruptly, with
devastating consequences. In Capitalism’s Achilles Heel, Baker takes
readers on a fascinating journey through the global free-market system
and reveals how dirty money, poverty, and inequality are inextricably
intertwined. Readers will discover how small illicit transactions lead to
massive illegalities and how staggering global income disparities are
worsened by the illegalities that permeate international capitalism.
Drawing on his experiences, Baker shows how Western banks and
businesses use secret transactions and ignore laws while handling some
$1 trillion in illicit proceeds each year. He also illustrates how
relationship-marketing-mark-godson

businesspeople, criminals, and kleptocrats perfect the same techniques
to shift funds and how these tactics negatively affect individuals,
institutions, and countries.
Psychological Operations - Frank L. Goldstein 2012-08
From a military commander's perspective, the role of psychological
operations (PSYOP) in the successful planning and execution of modern
military operations is absolutely essential. It is an integral part of the
United States Special Operations Command mission. Today, the military
faces a dynamic and unpredictable world. PSYOP will remain a valuable
instrument in the overall defense posture and will be a key asset in the
fulfillment of U.S. national policy. This manuscript explores the breadth
and depth of fundamental PSYOP roles, principles and methods. Each
article is an independent effort and together they represent a cross
section of what the best and brightest feel is key to both offensive and
defensive psychological operations. Air University Press.
The Last Sun - K.D. Edwards 2018-06-12
In this debut novel and series starter, the last member of a murdered
House searches for a missing nobleman, and uncovers clues about his
own tortured past. Rune Saint John, last child of the fallen Sun Court, is
hired to search for Lady Judgment's missing son, Addam, on New
Atlantis, the island city where the Atlanteans moved after ordinary
humans destroyed their original home. With his companion and
bodyguard, Brand, he questions Addam's relatives and business contacts
through the highest ranks of the nobles of New Atlantis. But as they
investigate, they uncover more than a missing man: a legendary creature
connected to the secret of the massacre of Rune's Court. In looking for
Addam, can Rune find the truth behind his family's death and the
torments of his past?
Handbook of Social Media Management - Mike Friedrichsen
2013-05-28
Digitization and Web 2.0 have brought about continuous change from
traditional media management to new strategic, operative and normative
management options. Social media management is on the agenda of
every media company, and requires a new set of specialized expertise on
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digital products and communication. At the same time, social media has
become a vibrant field of research for media economists and media
management researchers. In this handbook, international experts
present a comprehensive account of the latest developments in social
media research and management, consistently linking classical media
management with social media. The articles discuss new theoretical
approaches as well as empirical findings and applications, yielding an
interesting overview of interdisciplinary and international approaches.
The book’s main sections address forms and content of social media;
impact and users; management with social media; and a new value chain
with social media. The book will serve as a valuable reference work for
researchers, students and professionals working in media and public
relations.
Proceedings of the 14th European Conference on Knowledge
Management - Brigita Janiūnaitė 2013-01-09
The University of Jyvaskyla is proud to welcome the 12th edition of the
European Conference in Cyber Warfare to Jyvaskyla. We intend to make
this event as enjoyable as possible both on scientific and human aspects.
As in previous years, ECCWS will address elements of both theory and
practice of all aspects of Information Warfare and Security, and offers an
opportunity for academics, practitioners and consultants involved in
these areas to come together and exchange ideas. We also wish to attract
operational papers dealing with the critical issue that the modern world
has to face regarding the evolution of cyberwarfare capabilities
development by nation states. The programme for the event promises an
extensive range of peer-reviewed papers, networking opportunities and
presentations from leaders in the field."
"Leave None to Tell the Story" - Alison Liebhafsky Des Forges 1999
*** Law and Order
The Power of Gifts - Felicity Heal 2014
This study considers the nature of gift-giving in early-modern England looking at what gifts were, how they were offered and received, and what
did they mean politically under the different monarchs of the 16th and
17th centuries.
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Love in the Time of Cholera (Illustrated Edition) - Gabriel García
Márquez 2020-10-27
A beautifully packaged edition of one of García Márquez's most beloved
novels, with never-before-seen color illustrations by the Chilean artist
Luisa Rivera and an interior design created by the author's son, Gonzalo
García Barcha. In their youth, Florentino Ariza and Fermina Daza fall
passionately in love. When Fermina eventually chooses to marry a
wealthy, well-born doctor, Florentino is devastated, but he is a romantic.
As he rises in his business career he whiles away the years in 622
affairs—yet he reserves his heart for Fermina. Her husband dies at last,
and Florentino purposefully attends the funeral. Fifty years, nine months,
and four days after he first declared his love for Fermina, he will do so
again.
The Complete Engraver - Nancy Sharon Collins 2020-08-11
In this age of emails, texts, and instant messages, receiving a letter has
become a rare treat. Engraved stationery can make a piece of
correspondence, whether a short note, formal letter, or business card,
even more special. Once an integral part of social life, the use of
engraved stationery has become a lost art. In The Complete Engraver,
author Nancy Sharon Collins brings this venerable craft to life—from the
history and etiquette of engraved social stationery in America to its
revival and promise of new visual possibilities. Illustrated with gorgeous,
original specimens of social stationery, calling cards, and monograms,
The Complete Engraver also includes an instructional section that walks
the reader through the engraving process and the steps required to
commission engraving work today.
A $500 House in Detroit - Drew Philp 2017-04-11
A young college grad buys a house in Detroit for $500 and attempts to
restore it—and his new neighborhood—to its original glory in this
“deeply felt, sharply observed personal quest to create meaning and
community out of the fallen…A standout” (Kirkus Reviews, starred
review). Drew Philp, an idealistic college student from a working-class
Michigan family, decides to live where he can make a difference. He sets
his sights on Detroit, the failed metropolis of abandoned buildings,
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widespread poverty, and rampant crime. Arriving with no job, no friends,
and no money, Philp buys a ramshackle house for five hundred dollars in
the east side neighborhood known as Poletown. The roomy Queen Anne
he now owns is little more than a clapboard shell on a crumbling brick
foundation, missing windows, heat, water, electricity, and a functional
roof. A $500 House in Detroit is Philp’s raw and earnest account of
rebuilding everything but the frame of his house, nail by nail and room
by room. “Philp is a great storyteller…[and his] engrossing” (Booklist)
tale is also of a young man finding his footing in the city, the country,
and his own generation. We witness his concept of Detroit shift, expand,
and evolve as his plan to save the city gives way to a life forged from
political meaning, personal connection, and collective purpose. As he
assimilates into the community of Detroiters around him, Philp guides
readers through the city’s vibrant history and engages in urgent
conversations about gentrification, racial tensions, and class warfare.
Part social history, part brash generational statement, part comeback
story, A $500 House in Detroit “shines [in its depiction of] the ‘radical
neighborliness’ of ordinary people in desperate circumstances”
(Publishers Weekly). This is an unforgettable, intimate account of the
tentative revival of an American city and a glimpse at a new way forward
for generations to come.
Zaadii: the Legend of Z-Hawk - Gail Simone 2020-10-08
This is the story of Zaadii. By day, he is an environmental lawyer working
alongside his twoclosest friends, Tony and Margaret. By night, he
protects the planet as Z-Hawk the superhero.In this story we see Zaadii
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as he wins his legal case that protects the streams and lakes on histribe's
land, which infuriates his nemesis, the Decimator, who seeks
vengeanceThe story culminates when Z-Hawk confronts The Decimator
in an epic fight to protect thecities water supply from being poisoned.
Zaadii outsmarts his foe, and protects the city while taking mercyon his
opponent.In the last section of the comic we learn about Zaadii and his
Unfinished Story through anemotional interview with his mom Rachel, all
told through comic book format. We learn abouthis love for the
environment, Navajo heritage, his favorite superhero, and about his
specialspirit that everyone loved. It's something of an "origin story .."
Advertising and Branding: Concepts, Methodologies, Tools, and
Applications - Management Association, Information Resources
2017-01-06
Effective marketing techniques are a driving force behind the success or
failure of a particular product or service. When utilized correctly, such
methods increase competitive advantage and customer engagement.
Advertising and Branding: Concepts, Methodologies, Tools, and
Applications is a comprehensive reference source for the latest scholarly
material on emerging technologies, techniques, strategies, and theories
for the development of advertising and branding campaigns in the
modern marketplace. Featuring extensive coverage across a range of
topics, such as customer retention, brand identity, and global
advertising, this innovative publication is ideally designed for
professionals, researchers, academics, students, managers, and
practitioners actively involved in the marketing industry.
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