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Business Ethics and Corporate Social Responsibility - International
Conference Business Ethics and Corporate Social Responsibility 2006
Business Ethics and Corporate Social Responsibility - Paul Griseri
2010
A new text for new realities: Business Ethics & Corporate Social
Responsibility charts a course for students through the unprecedented
challenges and turbulence of modern business and its implications for
people across the globe. Moving beyond the Anglo-American focus of
existing works, the authors employ a refreshingly international
perspective to leave students with a broad and reflective understanding
of business ethics. A flexible 3-part structure, developed from extensive
market feedback, aligns with the latest course structures, while a strong
focus on environmental ethics and sustainability throughout provides
market-leading coverage of this vital issue. An unparalleled range of case
studies, including chapter cases and longer premium cases supplied by
HBR, Ivey and ECCH, combine with a full set of online supporting
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resources to make this the complete introduction to business ethics in a
rapidly evolving world.
Routledge Handbook of Sport and Corporate Social Responsibility
- Juan Luis Paramio Salcines 2013-07-18
As the role of sport in society becomes ever more prominent and as
sports organisations become increasingly influential members of the
global community, so it has become more important than ever for sport
to consider its wider social responsibilities. The Routledge Handbook of
Sport and Corporate Social Responsibility is the first book to offer a
comprehensive survey of theories and concepts of CSR as applied to
sport, and the social, ethical and environmental aspects of sport business
and management. It offers an overview of perspectives and approaches
to CSR in sport, examines the unique features of the sport industry in
relation to CSR, explores the tools, models, common pitfalls and
examples of best practice on which managers can draw, and discusses
how CSR and corporate citizenship can be integrated into the sport
management curriculum. The book covers every key issue and functional
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area, including implementation, strategic benefits, communication and
corporate image, stakeholder engagement, and the measurement and
evaluation of CSR policies and practices, and includes detailed
international case studies, from the NBA and the Olympic Games to
Japanese soccer. The Routledge Handbook of Sport and Corporate Social
Responsibility is important reading for any student, researcher, manager
or policy maker with an interest in sport business, management, ethics
or development.
Studyguide for Business Ethics - Cram101 Textbook Reviews 2011-10
Never HIGHLIGHT a Book Again! Virtually all of the testable terms,
concepts, persons, places, and events from the textbook are included.
Cram101 Just the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780199564330 .
Corporate Social Responsibility - James Weber 2018-05-14
Volume Two of Business and Society 360 focuses on research drawn from
work grounded in "corporate social responsibility" and "corporate
citizenship."
Studyguide for Business Ethics - Cram101 Textbook Reviews 2013-05
Never HIGHLIGHT a Book Again Includes all testable terms, concepts,
persons, places, and events. Cram101 Just the FACTS101 studyguides
gives all of the outlines, highlights, and quizzes for your textbook with
optional online comprehensive practice tests. Only Cram101 is Textbook
Specific. Accompanies: 9780872893795. This item is printed on demand.
Corporate Sustainability, Social Responsibility and Environmental
Management - Mark Anthony Camilleri 2017-02-27
This book provides a concise and authoritative guide to corporate social
responsibility (CSR) and related paradigms, including environmental
responsibility, corporate sustainability and responsibility, creating
shared value, strategic CSR, stakeholder engagement, corporate
citizenship, business ethics and corporate governance, among others. It
is primarily intended for advanced undergraduate and / or graduate
students. Moreover, it is highly relevant for future entrepreneurs, small
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business owners, non-profit organisations and charitable foundations, as
it addresses the core aspects of contemporary strategies, public policies
and practices. It also features case studies on international policies and
principles, exploring corporate businesses’ environmental, social and
governance reporting. “Mark Camilleri’s new book provides an excellent
overview of the eclectic academic literature in this area, and presents a
lucid description of how savvy companies can embed themselves in
circular systems that reduce system-wide externalities, increase
economic value, and build reputation. A valuable contribution.” Charles J.
Fombrun, Founder of Reputation Institute and a former Professor of
Management at New York University and The Wharton School,
University of Pennsylvania, USA “I am pleased to recommend Dr.
Camilleri’s latest book, Corporate Sustainability, Social Responsibility,
and Environmental Management. The book is a rich source of thought for
everyone who wants to get deeper insights into this important topic. The
accompanying five detailed case studies on a wide array of corporate
sustainable and responsible initiatives are helpful in demonstrating how
theoretical frameworks have been implemented into practical initiatives.
This book is a critical companion for academics, students, and
practitioners.” Adam Lindgreen, Professor and Head of Department of
Marketing, Copenhagen Business School, Denmark “This book is an
essential resource for students, practitioners, and scholars. Dr. Mark
Camilleri skillfully delivers a robust summary of research on the business
and society relationship and insightfully points to new understandings of
and opportunities for responsible business conduct. I highly recommend
Corporate Sustainability, Social Responsibility, and Environmental
Management: An Introduction to Theory and Practice with Case Studies."
Diane L. Swanson, Professor and Chair of Distinction in Business
Administration and Ethics Education at Kansas State University, KS, USA
"Mark’s latest book is lucid, insightful, and highly useful in the
classroom. I strongly recommend it." Donald Siegel, Dean of the School
of Business and Professor of Management at the University at Albany,
State University of New York, NY, USA “The theory and practice of
corporate sustainability, social responsibility and environmental
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management is complex and dynamic. This book will help scholars to
navigate through the maze. Dr Camilleri builds on the foundations of
leading academics, and shows how the subject continues to evolve. The
book also acknowledges the importance of CSR 2.0 - or transformative
corporate sustainability and responsibility - as a necessary vision of the
future.” Wayne Visser, Senior Associate at Cambridge University, UK. He
is the author of CSR 2.0: Transforming Corporate Sustainability &
Responsibility and Sustainable Frontiers: Unlocking Change Through
Business, Leadership and Innovation "Corporate Sustainability, Social
Responsibility and Environmental Management: An Introduction to
Theory and Practice with Case Studies" provides a useful theoretical and
practical overview of CSR and the importance of practicing corporate
sustainability.” Geoffrey P. Lantos, Professor of Business Administration,
Stonehill College. Easton, Massachusetts, USA “This book offers a truly
comprehensive guide to current concepts and debates in the area of
corporate responsibility and sustainability. It gives helpful guidance to all
those committed to mainstreaming responsible business practices in an
academically reflected, yet practically relevant, way.” Andreas Rasche,
Professor of Business in Society, Copenhagen Business School, Denmark
“A very useful resource with helpful insights and supported by an
enriching set of case studies.” Albert Caruana, Professor of Marketing at
the University of Malta, Malta and at the University of Bologna, Italy “A
good overview of the latest thinking about Corporate Social
Responsibility and Sustainable Management based on a sound literature
review as well as useful case studies. Another step forward in
establishing a new business paradigm.” René Schmidpeter, Professor of
International Business Ethics and CSR at Cologne Business School
(CBS), Germany “Dr. Camilleri's book is a testimony to the continuous
need around the inquiry and advocacy of the kind of responsibility that
firms have towards societal tenets. Understanding how CSR can become
a modern manifestation of deep engagement into socio-economic
undercurrents of our firms, is the book's leading contribution to an
important debate, that is more relevant today than ever before." Mark
Esposito, Professor of Business and Economics at Harvard University,
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MA, USA “Mark’s book is a great addition to the literature on CSR and
EM; it will fill one of the gaps that have continued to exist in business
and management schools, since there are insufficient cases for teaching
and learning in CSR and Environmental Management in Business
Schools around the globe.” Samuel O. Idowu, Senior Lecturer in
Accounting at London Metropolitan University, UK; Professor of CSR at
Nanjing University of Finance and Economics, China and a Deputy CEO,
Global Corporate Governance Institute, USA “Corporate Social
Responsibility has grown from 'nice to have' for big companies to a
necessity for all companies. Dr Mark Camilleri sketches with this
excellent book the current debate in CSR and CSR communication and
with his cases adds valuable insights in the ongoing development and
institutionalization of CSR in nowadays business.” Wim J.L. Elving,
Professor at the University of Amsterdam, Netherlands
CSR 2.0 and the New Era of Corporate Citizenship - Camilleri, Mark
Anthony 2016-12-21
Responsible behaviors in the realm of business continue to remain a
crucial component of organizational development. By exploring core
aspects of contemporary corporate strategies, businesses can create
more value in social welfare initiatives. CSR 2.0 and the New Era of
Corporate Citizenship is an authoritative reference source for the latest
scholarly research on the ways in which corporate entities can
implement responsible strategies and create synergistic value for both
businesses and society. Featuring extensive coverage across a range of
relevant perspectives and topics, such as corporate citizenship,
stakeholder engagement, and business ethics, this publication is ideally
designed for students, academics and researchers seeking current
concise and authoritative research on the business case for corporate
social responsibility.
Business Ethics - Denis Collins 2021-11-22
Business Ethics teaches students how to create organizations of high
integrity and superior performance. Author Denis Collins and new coauthor Patricia Kanashiro walk readers through designing ethical
organizations using an Ethical Systems Model that outlines best
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practices for hiring, training, making ethical decisions, and fostering
trust. The substantially revised Third Edition integrates the most current
research findings; includes three new chapters on corporate governance
and stakeholder relationships, global sustainability, and global corporate
citizenship; and explores timely topics through new case studies on the
opioid crisis, the #MeToo movement, climate change, and business
responses to the COVID-19 pandemic. This title is accompanied by a
complete teaching and learning package. Contact your SAGE
representative to request a demo. Digital Option / Courseware SAGE
Vantage is an intuitive digital platform that delivers this text’s content
and course materials in a learning experience that offers auto-graded
assignments and interactive multimedia tools, all carefully designed to
ignite student engagement and drive critical thinking. Built with you and
your students in mind, it offers simple course set-up and enables
students to better prepare for class. Assignable Video with Assessment
Assignable video (available with SAGE Vantage) is tied to learning
objectives and curated exclusively for this text to bring concepts to life.
Watch a sample "What Would You Do?" video. Assignable SelfAssessments Assignable self-assessments (available with SAGE Vantage)
help students evaluate the ethics of an organization or group that they
are a part of. LMS Cartridge: Import this title’s instructor resources into
your school’s learning management system (LMS) and save time. Don’t
use an LMS? You can still access all of the same online resources for this
title via the password-protected Instructor Resource Site. Learn more.
Corporate Social Responsibility - Subhabrata Bobby Banerjee
2009-01-01
This book has many merits. It will make fascinating reading for the
increasing number of organizational scholars who wonder how
organizational research can engage more in accounting for the impact of
corporations on their environment in a broad sense. Bahar Ali Kazmi,
Bernard Leca and Philippe Naccache, Organization Studies This book is
for those who will enjoy a thoughtful and informative monograph that
acutely summarises and refreshes critique from a political and
sociological perspective. It is a comprehensive re-interpretation of the
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corporate world and the evidently meretricious regime of CSR which
makes it an enjoyable compendium for critical management studies fans .
. this erudite volume will be valuable to mainstream, social science
academics either involved in (or dismissive of) CSR and sustainability
discourses in management education and research. David Bevan,
Scandinavian Journal of Management Banerjee s book is thought
provoking and must be read. But it should be read not only by corporate
social responsibility scholars but by all business scholars. It is through
Banerjee s provocations that we can understand the shortcomings of
corporate systems and the boundaries of corporate social responsibility.
Pratima Bansal, Administrative Science Quarterly This is a tour de force
that carefully assembles and incisively interrogates perhaps the most
pressing problem of our age: how to harness the resources of
corporations to tackle global problems of poverty, oppression and
environmental degradation? Banerjee does not present us with glib
pronouncements or simplistic fixes. Instead, he brilliantly illuminates the
scale of the challenges and lucidly assesses the relevance and value of
CSR responses to date. Hugh Willmott, University of Cardiff, UK Bobby
Banerjee takes on the popular mythologies of neo-liberal corporate social
responsibility with enviable flair and a thoroughness of scholarship that
will dismay its apologists. His critique extends from the origins of the
modern corporation and its well-known abuses and excesses to far
harder targets the more attractive alternatives that have been developed
for theory and practice that, as Banerjee shows brilliantly, only serve to
mask continuing neo-colonial abuses. Banerjee is not content simply to
expose the impossibilities of doing good works whilst maximizing
shareholder value, the win-win view of CSR, but he bites the bullet with
some uncompromising but realistic proposals for the future
reconstruction of CSR both as a field of study and as a business practice.
We have needed this exposure of the bad and the ugly for a long time.
The current versions of CSR are simply just not good enough. Stephen
Linstead, University of York, UK Banerjee pulls the beguiling mask off
corporate social responsibility. Taking the vantage point of the world s
poor, he shows CSR to be a cruel hoax corporations cynical effort to
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undermine growing demands for economic and environmental justice.
Paul S. Adler, University of Southern California, US This book
problematizes the win-win assumption underlying discourses of CSR and
suggests that it is a rhetoric that is invariably subordinated to that of
corporate rationality. Rather than see CSR as providing the means to
transform corporations by advocating a stakeholder view of the firm it
argues that CSR represents an ideological movement designed to
consolidate the power of transnational corporations and provide a veneer
of liberality to the illiberal economic agenda of the major global
institutions. Stewart Clegg, University of Technology, Sydney, Australia
Professor Banerjee offers us a refreshing analysis of corporate social
responsibility (CSR) in an otherwise comparatively turgid literary
landscape. People may disagree with his criticism that because of its
preoccupation with shareholder value, the corporation is an
inappropriate agent for social change but it is backed up by strong
theoretical and substantive empirical
Responsible Business - Manfred Pohl 2012-04-13
Corporate Social Responsibility, Sustainability and Corporate Citizenship
are now essential elements of modern business. Responsible Business is
a vital "how to" guide providing information on all aspects of the CSR
process. This highly accessible book is full of insights from those
responsible for implementing CSR strategy inside companies – whether
as CSR managers or at top management level – with coverage of all the
important aspects of CSR – from what a sustainability manager's job
involves, how to handle stakeholder dialogue, supply chain management
to auditing, CSR and the law, and communicating CSR. Divided into bitesize easy-to-read chapters complete with practical checklists or "dos and
don'ts", Responsible Business provides perspectives across different
industries and sectors from running micro-finance at an international
banking group to CSR in small companies as well as personal insights
into a CSR manager's role in the automotive sector, the IT sector, the
hotel business and many more. "If CSR is ever to happen in real time, it
will be in the corporate trenches, honed by managers driving CSR
beyond academic ideal to practical workplace results. This new book
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from Europe's ICCA has it all in one place. A brilliant display of actual
corporate accomplishments, workable tools, and organisational workaround strategies. Real stuff by real professionals." —William C.
Frederick, author of Corporation, Be Good! The Story of Corporate Social
Responsibility "The work of Nick Tolhurst and the ICCA in this
publication and beyond is vital to the field of CSR, as well as to the
interdisciplinary fields and sectors that it affects in the private sector,
public sector and civil society. I suggest this book become required
reading for each sector." —Mark C. Donfried, Director and Founder,
Institute for Cultural Diplomacy
Supply Chain Management by Pearson - Sunil Chopra
Supply Chain Management, 7e introduces high-level strategy and
concepts while giving students the practical tools necessary to solve
supply chain problems. Using a strategic framework, students are guided
through all the key drivers of supply chain perf
21st Century Corporate Citizenship - Dave Stangis 2017-03-27
This book presents a step-by-step process aimed at helping you create
the most successful business possible in the 21st century competitive
landscape, empowering corporate citizenship professionals to accelerate
their credibility within their company as an effective contributor who
understands their company’s strategy and who creates value.
Key Concepts in Corporate Social Responsibility - Suzanne Benn
2011-01-28
Introducing the key concepts in corporate social responsibility, Suzanne
Benn brings together the essential issues relevant to the responsible
management of businesses, not-for-profit organizations and government.
With detailed coverage and cross-referencing for each concept and over
50 concepts introduced, this guide to both the theory and
implementation of CSR and sustainability, provides an indispensable
reference for any student of the subject.
Corporate Social Responsibility - Mark S. Schwartz 2017-03-02
The essays in this volume examine the emergence of the concept of
corporate social responsibility, and the uses that have been made of the
language of corporate responsibility to explore the business/society
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relationship. The first section traces the emergence of the concept of
corporate social responsibility as a way of understanding and framing the
business/society relationship. Section two of the volume looks at
"Definitions and ethical justifications" with a view to exploring current
discussions of the nature, scope and source of the social responsibilities
of corporations. Section three, "CSR and Management: Critical
Reflections", explores the integration of CSR theories and justifications
into business management and business management theories. Articles
in the final section of the volume apply the concept of corporate social
responsibility, and the theoretical frameworks and analytical tools to
which it has given rise, to the examination and resolution of specific
social issues arising out of the economic activities of corporations.
Corporate Citizenship - Dirk Matten 2014-02-28
Corporate Citizenship (CC) has emerged as a widely used way of
describing the role of business in wider society. As such, CC has been
popular with academics, business leaders and politicians alike, as it
locates the private corporation within a network of mutual
responsibilities and obligations in their social environment. This
collection takes stock of the debate by tracing back its origin, identifying
the key topics and delineating the key controversies. The volume locates
the discussion on corporate citizenship in a wider turn towards the
political within the ongoing discussion on the role of business in society.
In doing so, the individual chapters feature key contributions by the
thought leaders in the field and provide an overview of the ongoing
developments in the field, in particular at the transnational level. With an
original introduction by the editors, this collection will be an invaluable
tool for students, researchers and practitioners with an interest in the
field of corporate citizenship.
Encyclopedia of Corporate Social Responsibility - Samuel O. Idowu
2013-01-27
The role of Corporate Social Responsibility in the business world has
developed from a fig leaf marketing front into an important aspect of
corporate behavior over the past several years. Sustainable strategies
are valued, desired and deployed more and more by relevant players in
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many industries all over the world. Both research and corporate practice
therefore see CSR as a guiding principle for business success. The
“Encyclopedia of Corporate Social Responsibility” has been conceived to
assist researchers and practitioners to align business and societal
objectives. All actors in the field will find reliable and up to date
definitions and explanations of the key terms of CSR in this authoritative
and comprehensive reference work. Leading experts from the global CSR
community have contributed to make the “Encyclopedia of Corporate
Social Responsibility” the definitive resource for this field of research
and practice.
The Responsible Business - Carol Sanford 2011-02-23
"When most people think of corporate responsibility, they are focusing
on a business's effect on and relationship to stakeholders. A Responsible
Business sees stakeholders as full partners and meaningful instruments
for the evolution of healthier communities and more successful
businesses." —from the Introduction The Responsible Business offers a
new and strategic approach to doing business that holistically integrates
responsibility into all aspects of an organization, allowing for returns at
every level, business and social. This book goes beyond the often well
intentioned but limited attempts at sustainability to present a framework
that allows organizations to bring responsibility into everything they do
and re-imagine success. From innovation, product development, and
production processes to business management, strategic planning, and
shareholder development, the author shows how being a Responsible
Business is a practical skill that can be applied day-to-day at every level
of the business. No longer just the role of a department or the job of CSR
professionals, successful responsibility and business efforts start at the
business level, are then taken to the corporate level, and are finally
applied throughout the organization. The Responsible Business outlines a
framework for building a responsibility and consciousness infrastructure
that applies a living systems view to the business and inspires all of its
stakeholders, including shareholders. Throughout the book, illustrated by
examples from technology to manufacturing, large and small, public and
private, Sanford demonstrates how to make responsibility integral to all
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aspects of a business as an engine for innovation, profitability, and
purpose. Praise for The Responsible Business "This is a very significant
book. It makes it clear that businesses have a single boss with five
interrelated aspects. The stories are among the crispest, most evocative
case histories I have seen. The book is for any corporate leader trying to
do the impossible: create a business that recreates the world." —Art
Kleiner, editor-in-chief, strategy + business, and author, The Age of
Heretics "Carol Sanford offers us a proven, practical, and systems-based
approach that integrates five stakeholder groups into a business system
working as an integral whole. Essential reading for leaders wanting a
system framework for sustainability and business success!" —Otto
Scharmer, MIT Sloan senior lecturer; author, Theory U: Leading from the
Future as it Emerges; and coauthor, Presence "The Responsible Business
challenges many assumptions corporate leaders, investment advisors,
and sustainability experts have long taken for granted. It provides a road
map that can help innovative businesses think about how to be truly
transformational." —Sam Ford, Fast Company expert blogger and
director, Peppercom "The powerful concepts in The Responsible Business
have changed the process of sustainable development and how
communities truly thrive. Indeed, these proven approaches will be the
roadmap to truly achieve the deepest level of living communities." —Bill
Reed, founding member of LEED System and coauthor, The Integrative
Design Guide to Green Building "Critical for re-imagining the future of
business. Rarely a day goes by that I do not call on this way of thinking
and looking at the world. It is useful for taking on the big business
decisions that so many of us face every day." —Chad Holliday, chairman,
Bank of America
Corporate Social Responsibility - Brent D. Beal 2013-07-05
Corporate Social Responsibility: Definition, Core Issues and Recent
Developments offers a well-structured and thorough introduction to
corporate social responsibility (CSR). Author Brent D. Beal introduces
the basic concept of CSR, briefly discusses the challenges of defining it,
and summarizes important conceptual models. CSR is examined in the
context of the perfect competition market model, market failure, and
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social dilemmas. Three different types of CSR—systemic, strategic, and
philanthropic—are highlighted. Finally, arguments both for and against
CSR are outlined and several conceptual frames are proposed. Readers
are encouraged to think about what businesses should be responsible for
in society and how a society’s economic system should be structured,
bounded, and ultimately, controlled. This text is appropriate for any
business course in which the introduction of CSR would complement
other course content.
The Civil Corporation - Simon Zadek 2012-05-04
The Civil Corporation" is an award-winning classic, well recognized as
the most insightful exploration of contemporary developments in
responsible business practices and their implications for business
strategy and public policy. This revised second edition adds a significant
new section describing and reflecting on developments since the book's
first publication in 2001. This new material draws on the author's
practical experience over the last five years working as Chief Executive
of Account Ability with some of the world's leading businesses and public
bodies on policies and practices that advance the emerging shift in
businesses' role in society. This book is top drawer reading for business
professionals, management students and academics, and activists and
public servants. It goes to the heart of the issue of business in society,
cutting through the rhetoric of campaigners and business-speak alike in
framing the tough questions in balanced and yet provocative terms.
Crucially, it connects an insightful vista of the broader landscape with a
set of practical 'dos' for businesses and their stakeholders that have
stood the test of time. The accolade of winning the prestigious Academy
of Management Award in 2006 confirms that Zadek has achieved what
every author aspires to: a book that is both timely and timeless in its
application. This revised edition builds on this success by providing new
information and insights for practitioners, academics and students
The Executive’s Guide to 21st Century Corporate Citizenship Dave Stangis 2017-08-31
The Executive’s Guide to 21st Century Corporate Citizenship provides a
major update on how to ‘do’ corporate citizenship, showing senior
7/13

Downloaded from mccordia.com on by guest

managers how they can win the reputation battle and deliver value to
society while creating the most successful business possible in today’s
competitive landscape.
Sustainable Entrepreneurship - Christina Weidinger 2013-08-13
Sustainable Entrepreneurship stands for a business driven concept of
sustainability which focusses on increasing both social as well as
business value - so called Shared Value. This book shows why and how
this unique concept has the potential to become the most recognised
strategic management approach in our times. It aims to point out the
opportunities that arise from putting sustainable entrepreneurship into
practice. At the same time, this book is a wake-up call for all those
companies and decision makers who underestimated Sustainable
Entrepreneurship before or who are simply not aware of its greater
dimension. Well structured chapters from different academic and
business perspectives clearly outline how Sustainable Entrepreneurship
contributes to solving the world's most challenging problems, such as
Climate Change, Finance Crisis and Political Uncertainty, as well as to
ensuring business success. The book provides a framework of orientation
where the journey might go: What can a successful concept of SE look
like? What are the key drivers for its realisation? What is the role of
business in shaping the future of our society? The book also presents
best practices and provides unique learnings as well as business insights
from the international Sustainable Entrepreneurship Award
(www.se-award.org). The Sustainable Entrepreneurship Award (short
SEA) is an award for companies today who are thinking about tomorrow
by making sustainable business practices an integral part of their
corporate culture. Companies that receive the SEA are being recognised
for the vision they have shown in combining economic and sustainable
responsibility.
Business Ethics - Bob Tricker 2014-01-03
Traditionally, books on business ethics focus on CSR, companies’
relations with their stakeholders, and corporate citizenship. More
recently, green credentials and sustainability have been added to that
agenda. Unconventionally, this book argues that business ethics are
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basic to running business, not a separate subject. They are inherent to
the governance and management of every organization, not an optional
exercise in corporate citizenship. Business ethics concern behaviour in
business and the behaviour of business. Decisions at every level in a
company have ethical implications – strategically in the board room,
managerially throughout the organization, and operationally in all of its
activities. The use, and sometimes the abuse, of corporate power, the
process of corporate governance, raises ethical issues. Business involves
risk-taking, whether decisions are at the strategic, managerial, or
operational level. Exposure to ethical risk needs to be part of every
organization’s strategy formulation, policy making, and enterprise risk
management. Designed to be read by both undergraduates and
postgraduates, this book is a primer on ethics in business. It is also
relevant to ethics courses that are now part of many legal, accountancy
and other professional examinations. The book is not about moral
philosophy, nor does it prescribe appropriate standards of behaviour or
recommend economic, legal or political solutions. Rather it enables
readers to recognize ethical issues in business, to respond appropriately,
and to embed ethics in business processes. The book not only considers
what business ethics are, and why they are important, but offers
practical approaches on how to develop a successful corporate ethics
culture.
Managing for Responsibility - Radha R. Sharma 2017-02-08
The cascading effects of globalization in the form of changing business
environment, economic uncertainties and economic meltdown have
brought about a plethora of unprecedented challenges for industry and
organizations across the globe in recent years. Management education,
which prepares human capital for industry, is expected to address these
challenges along with others such as intensifying competition, advancing
technology, increasing workforce diversity and accelerating complexity.
Yet, current management education is largely based on traditional
capitalism where the focus tends toward profits and competitiveness
rather than toward a balance among profitability, responsibility, social
accountability and sustainability. Consequently, management education
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in general, and MBA education in particular, need to adopt a paradigm
shift in order to be more responsible and sustainable. The book contains
contributions on the core management topics covered in general
management, organizational behavior, ethics and social responsibility,
with a focus on responsible management. Its chapters come from many
authors in PRME schools from eight countries. Hence, it is expected to
be useful to all the B-schools, across geographies that are interested in
embedding responsibility in their management curriculum and teaching
methodology.
Handbook of Research on Global Corporate Citizenship - Andreas
Georg Scherer 2008
Want to know what s buzzing with corporate citizenship? Look no
further. This book shows why global corporate citizenship has been
called the topic of the decade and why it matters to each of us, no matter
where we live. It explains in plain English the major issues and ideas
percolating in current research on the topic. Trust what you discover in
the book. The list of contributors to Handbook of Research on Global
Corporate Citizenship reads like a Who s Who of corporate citizenship
research. Thomas Donaldson, University of Pennsylvania, US This is a
unique and eclectic set of essays on a vitally important (but often
neglected) topic. The editors are to be congratulated in assembling a
distinguished group of scholars, who carefully and expertly guide the
reader through the various facets of global corporate citizenship. This is
a must read for anyone interested in the social ramifications of the
globalization of business activity. John H. Dunning OBE, University of
Reading, UK and Rutgers University, US Start with a fact large
corporations wield enormous power in the contemporary, globalized
economy. Then note the hopes and fears that this fact inspired the
potential to harness the profit motive to social needs, but the fear that
the profit motive can just as easily wreak havoc. And finally, bring
together some leading scholars from around the world to discuss the
matter and the result is a hugely impressive collection of essays on one
of the burning issues of our time. This volume is definitive the necessary
starting point for future debate. Paul S. Adler, University of Southern
business-ethics-managing-corporate-citizenship-and-sustainability-in-the-age-of-globalization

California, US This volume provides an extensive and comprehensive
overview of current research and theory about why and how corporations
should play a more active role in fulfilling their global citizenship
obligations and responsibilities. Its contributors include many of the
most important and influential scholars in the field of corporate social
responsibility from both Europe and the US. An important strength of
this volume is the diversity and breadth of the dimensions of corporate
citizenship that it explores in depth. This volume provides an important
resource to scholars, managers, and activists interested in promoting
corporate citizenship. David Vogel, University of California, Berkeley, US
The Handbook of Research on Global Corporate Citizenship identifies
and fosters key interdisciplinary research on corporate citizenship and
provides a framework for further academic debate on corporate
responsibility in a global society. This exciting and important Handbook
provides a unique forum to discuss the consequences of the social and
political mandate of business firms and examines the implications of
these consequences for the theory of the firm. Leading academics have
been invited from various disciplines such as management studies,
economics, sociology, legal studies and political science to evaluate the
concept of corporate citizenship and to analyze the role of private
business in global governance and the production of global public goods.
The Handbook is structured in seven sections: theoretical perspectives
on corporate citizenship contemporary issues and challenges of global
business regulation actors and institutions of global business regulation
disciplinary perspectives on corporate citizenship implications for
management theory building critical perspectives on corporate
citizenship conclusions. This Handbook will be a significant read for
academics, postgraduate students and managers interested in the field of
corporate citizenship, regulation and corporate responsibility across the
social sciences.
The Oxford Handbook of Corporate Social Responsibility - Abagail
McWilliams 2019-10-29
Corporate social responsibility (CSR) continues to grow as an area of
interest in academia and business. Encompassing broad topics such as
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the relationship between business, society, and government,
environmental issues, globalization, and the social and ethical
dimensions of management and corporate operation, CSR has become an
increasingly interdisciplinary subject relevant to areas of economics,
sociology, and psychology, among others. New directions in CSR
research include advanced 'micro' based investigations in organizational
behaviour and human resource management, additional studies of
environmental social responsibility and sustainability, further research
on 'strategic' CSR, connections between social responsibility and
entrepreneurship, and improvements in methods and data analysis as the
field matures. Through authoritative contributions from international
scholars across the social sciences, this Handbook provides a cohesive
overview of this recent expansion. It introduces new perspectives, new
methodologies, and new evidence from a range of disciplines to
encourage and facilitate interdisciplinary research and global
implementation of corporate social responsibility.
Business Ethics - Andrew Crane 2019-06
How can you be an ethical corporate citizen in an increasingly complex,
multiple-stakeholder world? This is the most pressing question facing
businesses today, small and large, local and global. Business Ethics, fifth
edition, is a thorough yet accessible exploration of the main ethical
theories and how these apply to major stakeholders facing this
question.Written from a truly international perspective and supported by
diverse and innovative learning features, this book provides the tools and
concepts necessary to understand and effectively manage ethical
challenges wherever you are in the world.NEW TO THIS
EDITIONProfessor Laura Spence and Dr Sarah Glozer join the author
team, bringing fresh perspectives and new expertisePractitioner
Spotlights feature prominent businesswomen and men, discovering the
ethical challenges they face at work and also the skills they employ to
tackle themEthics in Action boxes have been substantially refreshed,
with new examples exploring ethical considerations at organizations
such as Nudie, Jeans Co., Brewdog, and indigenous Bangladeshi
tanneries, as well as complex issues including digital currency, modern
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slavery, and Big DataNew Case Studies address the latest developments
in the business environment, such as the sharing economy and
sustainability.This title is available as an eBook. Please contact your
Learning Resource Consultant for more information.
Business Ethics - Andrew Crane 2010-03-25
The third edition of this book introduces business ethics concepts, tools
and theories, then applies them to key stakeholder groups. It takes a
global approach in a market dominated by US texts. The accessible style
and thorough pedagogy ensure the book is both student- and teacherfriendly.
Corporate Responsibility and Political Philosophy - Kristian Høyer
Toft 2020
"This book argues for the inclusion of the corporation as an integral
element of political philosophy. It begins with a historical evaluation of
the corporation as a constituent of political society. It shows how Adam
Smith, Hegel, and Marx conceived the role of the corporation in relation
to the state, the market and civil society, before moving on to the
rejection of the corporation as a genuine moral and political agent by
Rawls and Habermas. The next chapter of the book presents the
corporation as a collective that possesses political and moral agency. The
author outlines four distinct political philosophies of corporate
responsibility: the Aristotelian conservative-virtue ethical conception; the
market liberal theory; the social liberal theory of corporate citizenship
and political CSR; and Marxist-inspired critical theories. It is argued that
the social liberal theory provides a better justification compared to its
rivals. The third and final group of chapters applies the social liberal
conception - called the social liberal corporation - to important
contemporary issues, including human rights in global supply chains,
financial and digital firms, sustainability and climate change. Corporate
Responsibility and Political Philosophy will appeal to political
philosophers, political theorists, and applied ethicists, as well as scholars
in other disciplines working on issues related to business ethics,
organizational ethics, sustainability and corporate social responsibility.
As it provides a comprehensive introduction to corporate responsibility it
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is also relevant to sustainability professionals who seek an overview of
the theoretical debate on corporate responsibility"-Corporate Social Responsibility - John O. Okpara 2013-12-02
In today's global business environment it is no longer acceptable that a
corporation does well simply by doing good. It is expected. With
increasing pressures from stakeholders to improve the bottom line as
well as to be good corporate citizens, business leaders face tough
decisions. What social issues should we support? What initiatives should
we develop that will do the most good for the company as well as the
cause? Do we include social messages in our advertising, encourage our
employees to volunteer, do we modify our business practices? How do we
integrate a new initiative into current strategies? These and other
challenges will continue to face future leaders. This book provides
thoughtful answers to these important questions, and to many more. The
book offers suggestions on how to choose among major worthy causes
and also how to measure the amount of good achieved both for the
recipients and the companies themselves. Of course, all is not only about
challenges, there are loads of opportunities that go along with them but
it’s only responsible and sustainable leaders who would be able to spot
these opportunities. That is the future which awaits 21st century leaders.
Perspectives on Corporate Citizenship - Jörg Andriof 2017-09-29
A number of disparate but interconnected forces such as deregulation
and globalization, rapid advances in communications technology and the
rise in the power of the consumer and civil society have now combined to
bring corporate responsibility to prominence in many corporate
boardrooms. In this information age, the ramifications of not addressing
best practice in environment, workplace, marketplace and community
could range from bad press coverage to complete market exclusion.
These are perilous times for the social construct of modern capitalism.In
today's society successful companies will increasingly be those that
recognize that they have responsibilities to a range of stakeholders that
go beyond compliance with the law. If in the past the focus was on
enhancing shareholder value, now it is on engaging stakeholders for
long-term value creation. This does not mean that shareholders are not
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important, or that profitability is not vital to business success, but that in
order to survive and be profitable a company must engage with a range
of stakeholders whose views may vary greatly. If in the past corporate
social responsibility was simply seen as profitability plus compliance plus
philanthropy, now responsible corporate citizenship means companies
being more aware of and understanding the societies in which they
operate. This means senior executives and managers being able to deal
with a wide range of issues including greater accountability, human
rights abuses, sustainability strategies, corporate governance codes,
workplace ethics, stakeholder consultation and management.The aim and
scope of Perspectives on Corporate Citizenship is to help capture and
distil these and other emerging trends in terms of content, context and
processes, in one concise volume. With contributions from the *crème de
la crème* of leading thinkers from around the world, Perspectives on
Corporate Citizenship is essential reading for students, scholars and all
serious thinkers on one of the most critical issues of our time.
Corporate Social Responsibility - Andrew Crane 2014
As a relatively young subject matter, corporate social responsibility has
unsurprisingly developed and evolved in numerous ways since the first
edition of this textbook was published. Retaining the features which
made the first edition a top selling text in the field, the new edition
continues to be the only textbook available which provides a ready-made,
enhanced course pack for CSR classes. Authoritative editor introductions
provide accessible entry points to the subjects covered - an approach
which is particularly suited to advanced undergraduate and postgraduate
teaching that emphasises a research-led approach. New case studies are
integrated throughout the text to enable students to think and analyze
the subject from every angle. The entire textbook reflects the global
nature of CSR as a discipline and further pedagogical features include
chapter learning outcomes; study questions; ‘challenges for practice’
boxes and additional ‘further reading’ features at the end of each
chapter. This highly rated textbook now also benefits from a regularly
updated companion website which features a brand new 'CSR Case Club'
presenting students and lecturers with further case suggestions with
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which to enhance learning; lecture slides; updates from the popular
Crane and Matten blog, links to further reading and career sites,
YouTube clips and suggested answers to study questions. An Ivey
CaseMate has also been created for this book at
https://www.iveycases.com/CaseMateBookDetail.aspx?id=335.
Making Globalization Good - John H. Dunning 2004-09-16
Table of contents
Global Corporate Citizenship - Anuradha Dayal-Gulati 2007-09-04
Looks at issues of corporate responsibility globally, at companies in
developing countries facing important challenges within their own
countries.
Third Generation Corporate Citizenship - Simon Zadek 2001
Business in Ethical Focus: An Anthology - Second Edition - Fritz Allhoff
2016-12-20
Business in Ethical Focus is a compilation of classical and contemporary
essays and case studies in business ethics. Readers will become
acquainted with seminal ideas on corporate social responsibility and the
place of business in a just society. Other topics include diversity in the
workplace, sexual harassment, workplace rights, environmental
responsibility and sustainability, global business, intellectual property,
bribery, and ethical issues in advertising and marketing. This second
edition adds a dozen original case studies, as well as new sections on
global perspectives (with articles on Islamic, Confucian, and Buddhist
business ethics), entrepreneurship, and the non-profit sector.
Background material on ethical theory and the nature of business ethics
is included to orient readers new to this field.
Corporate Social Responsibility and Sustainable Business - Alessia
D'Amato 2009-01-01
Organizations have developed a variety of strategies for dealing with the
intersection of societal needs, the natural environment, and
corresponding business imperatives. At one end of the continuum are
organizations that do not acknowledge any responsibility to society and
the environment. And on the other end of the continuum are those
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organizations that view their operations as having a significant impact as
well as reliance on society at the economic, social, and ecological levels.
This sourcebook presents current knowledge related to what has become
known as "corporate social responsibility" (CSR). Ongoing research
reveals that a variety of strategies, alliances and partnerships, and
approaches are being used around the globe to respond to issues of CSR.
The aspirations of many corporations to contribute to a better world is
great, but translating that aspiration into reality remains a challenge for
organizations the world over.
The A to Z of Corporate Social Responsibility - Wayne Visser 2010-05-20
CSR has now moved beyond the stage of specialist or niche subject to
become an integral part of global business and society. This timely
edition is destined to become the definitive guide to CSR, Sustainability,
Business Ethics and the organizations and standards in the field. The A
to Z of Corporate Social Responsibility is a unique publication and is the
culmination of over a hundred of the world’s leading thinkers, opinion
formers, academic and business people providing an easy-to-use guide to
CSR: from general concepts such as sustainability, stakeholder
management, business ethics and human rights to more specific topics
such as carbon trading, microfinance, biodiversity, the Base of the
Pyramid model and globalisation. In addition to definitions of the most
important terms across the wide range of CSR associated topics, this
book also covers all the most important codes and guidelines, such as the
Equator Principles, the UN Global Compact and ISO standards, as well
as providing background on organizations such as the World Business
Council for Sustainable Development and Transparency International
and profiles of CSR in particular industries and regions. This paperback
edition includes all the latest developments in CSR as well as
incorporating new sections on boardroom pay, the sub-prime market and
the financial crisis. Praise for the first edition: "A complete reference
guide...offers an invaluable combination of lessons learned and best
practice for the future...provides first–hand insights" (Forum CSR
International, October 2008) "This is a timely and innovative contribution
to the field of Corporate Social Responsibility" (Retail & Leisure
12/13

Downloaded from mccordia.com on by guest

International, February 2008) "...a handy reference to have on the shelf
behind your desk..." (Ethical Performance, February 2008) “You will not
find a wider display of today’s key global players and their action
programs than here.” (CSR–News.net, May 2008) “The book contains a
great deal of detailed research.” (Supply Management, May 2008)
Managing Corporate Social Responsibility - W. Timothy Coombs
2011-10-03
Managing Corporate Social Responsibility offers a strategic,
communication-centred approach to integrating CSR into organizations.
Drawing from a variety of disciplines and written in a highly accessible
style, the book guides readers in a focused progression providing the key
points they need to successfully navigate the benefits and implications of
managing CSR. Chapters are organized around a process model for CSR
that outlines steps for researching, developing, implementing, and
evaluating CSR initiatives Emphasizes stakeholder engagement as a
foundation throughout the CSR Process Model Discusses ways to
maximize the use of social media and traditional media throughout the
process Offers international examples drawn from a variety of industries
including: The Forest Stewardship Council, Starbucks Coffee, and IKEA.
Draws upon theories grounded in various disciplines, including public
relations, marketing, media, communication, and business
Citizenship and Sustainability in Organizations - David F. Murphy
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2020-12-29
Citizenship and Sustainability in Organizations: Exploring and Spanning
the Boundaries is the introductory book in the series of the same name
and draws upon new conceptual thinking from some of the leading
contributors to The Journal of Corporate Citizenship on topics of social
responsibility, organizational citizenship, influencing and leading change
for sustainability and individual agency. Chapter authors are influential
thinkers, pushing the boundaries of conventional thinking about
corporate citizenship and sustainability to generate innovative ideas,
models and practices. The book’s core message is that the contexts
within which organizations and individuals act are undergoing significant
change and disruption. Existing corporate social responsibility (CSR),
corporate citizenship and business sustainability models and frameworks
need to be adapted, abandoned or transformed. This book represents a
starting point for dialogue about these challenges and presents
commentaries, debates, essays and insights that aim to be provocative
and engaging, raise some of the important issues of the day and provide
observations on what may be too new yet to be the subject of detailed
empirical and theoretical studies. The book is aimed at researchers,
students and practitioners in the fields of corporate citizenship,
sustainability, CSR, business ethics, corporate governance and critical
management and leadership studies.
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