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Leading Change toward Sustainability - Bob Doppelt 2017-09-08
As the world struggles to cope with the growing threat of a global carbon
crisis, Doppelt has revised one of the best books ever written about
change management, leadership and sustainability to focus on decarbonisation. Doppelt's research, presented in this hugely readable
book, demystify the sustainability-change process by providing a
theoretical framework and a methodology that managers can use to
successfully transform their organisations to embrace sustainable
development. Filled with case examples, interviews and checklists on
how to move corporate and governmental cultures toward sustainability,
the book argues that the key factors that facilitate change appear in the
successful efforts at companies such as AstraZeneca, Nike, Starbucks,
IKEA, Chiquita, Interface, Swisscom and Norm Thompson and in
governmental efforts such as those in the Netherlands and Santa Monica
in California. For these and other cutting-edge organisations, leading
change is a philosophy for success. Leading Change toward
Sustainability has been used by change leaders around the world to
guide their internal global warming and sustainability organisational
change initiatives. This new edition is essential reading for leaders from
all types of organisations.
Sustainability - Scott T. Young 2012-12-05
'Sustainability' offers a comprehensive treatment of the relationship
between business and sustainability.
The Step-by-step Guide to Sustainability Planning - Darcy E.
Hitchcock 2008
First Published in 2008. Routledge is an imprint of Taylor & Francis, an
informa company.
Foundations of Sustainable Business - Nada R. Sanders 2019-12-12
The second edition of Sustainable Business prepares future business
leaders to tackle the most crucial social and environmental issues of our
time. This engaging textbook provides students with a comprehensive,
balanced introduction to integrating sustainable business policies into all
core business functions and processes. The text employs a qualitativebased learning process to help students understand how leadership,
finance, accounting, risk management, marketing, supply chain
management, and operations can be adapted to meet the sustainability
goals of the 21st century. Looking at sustainable business from the
managerial viewpoint, the fully-updated new edition explains how and
why business is evolving due to increased consumer and regulatory
pressure for sustainable performance. Business topics are first
introduced in the same manner as traditional MBA programs, and then
examined through the lens of sustainably. The text incorporates real-life
examples of social and environmental leadership to demonstrate the
efficacy of good sustainable business decisions, and illustrates the
negative ramifications of outdated, purely economic-driven managerial
decision-making. Influential concepts based on interdisciplinary research
in sustainability are discussed in detail, and practical insights address
how to turn policy into practice in the workplace.
Making Sustainability Work - Marc J. Epstein 2014-04-02
Now completely updated, Making Sustainability Work is the bible for
applying real metrics and best practices to the often-nebulous realm of
business sustainability. Mark Epstein and Adriana Rejc Buhovac provide
concrete tools for measuring and increasing social and environmental
impacts in a manner that businesses can understand and put to real use.

Creating a Sustainable Organization - Peter A. Soyka 2012
Organizations that prioritize environmental, health, and safety (EHS)
issues are well placed to attract better customers, better talent, and
today's growing number of socially responsible investors. But, to gain
these benefits, companies must choose the right sustainability strategies,
and then manage and measure them well. Now, leading business
sustainability consultant Peter Soyka offers a complete and actionable
guide to driving greater value through sustainability. In Creating a
Sustainable Organization , Soyka bridges the disparate worlds of the
EHS/sustainability professional and the investor/analyst. Readers will
learn what the evidence says about linkages between sustainability and
value… how to manage key stakeholder relationships influencing
corporate response to EHS and social equity issues… how to effectively
manage sustainability throughout the business… how to evaluate
sustainability posture and performance from the standpoint of external
investors and internal management… how to maximize the influence of
organizational actors focused on sustainability, and much more. This
book will be invaluable for all environmental, health, and safety decisionmakers and professionals concerned with improving sustainability and
value; for executives and strategists seeking long-term competitive
advantage; for stock analysts evaluating potential investments; and for
researchers and MBA candidates currently studying the techniques and
potential of corporate sustainability.
Managing the Business Case for Sustainability - Stefan Schaltegger
2017-09-08
The difficulties in moving towards corporate sustainability raise the
question of how environmental and social management can be integrated
better with economic business goals. Over the last decade, the
relationship between environmental and economic performance, and
more recently the interaction between sustainability performance and
business competitiveness, have received considerable attention in both
theory and practice. However, to date, only partial aspects of the
relationship between sustainability performance, competitiveness and
economic performance have been studied from a theoretical as well as an
empirical perspective. And, to date, no unique relationship has prevailed
in empirical studies. A number of explanations have been put forward to
explain this, including methodological reasons, such as the lack of
statistical data, the low quality of that data, or the fact that such data is
often available for short time periods only. Other theoretical explanations
have been developed, such as the influence of different corporate
strategies or the relatively small influence of environmental or
sustainability issues as one factor among many on the economic or
financial success of firms. So, how should the business case for
sustainability be managed? This is the starting point for this book, which
compiles insights on a large number of aspects of the link between
sustainability performance, business competitiveness and economic
success in an attempt to provide a comprehensive and structured view of
this relationship. The book provides an unrivalled body of knowledge on
the state of theory and practice in this field and identifies prospective
future fields of work. The book includes: conceptual frameworks for the
interaction of social, environmental and economic issues in business
environments; case studies of companies that have successfully
integrated social, environmental and economic issues; analyses of the
causal and empirical relationship between environmental and/or social
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performance, business performance and firm-level competitiveness;
concepts and tools useful for improving business value with proactive
operational strategies; assessment of the factors influencing operational
sustainability strategies and their economic impact; and comparisons of
interactions between sustainability performance and firm
competitiveness across industry sectors and countries. Managing the
Business Case for Sustainability is the definitive work in its field: the
most comprehensive book yet published on the theory and practice of
managing sustainability performance, competitiveness, environmental,
social and economic performance in an integrated way. It will be
essential reading for managers, academics, consultants, fund managers,
governments and government agencies, NGOs and international bodies
who need a broad and comprehensive overview of the business case for
sustainability.
The Sustainability Handbook - William R. Blackburn 2012
The Sustainability Handbook covers all the challenges, complexities and
benefits of sustainability for businesses, governments and other
organizations. It provides a blueprint for how organizations can reach or
exceed economic, social and environmental excellence. It offers a host of
practical approaches and tools including a model sustainability policy for
organizations, summaries of sustainability codes and tips on selecting
them, an extensive collection of metrics and a wealth of supplementary
reference material. This is the essential reference for every organization
in pursuit of sustainability.
Managing Sustainability - John Friedman 2020-04-07
Managing Sustainability: First Steps to First Class provides a compelling
case, real-world examples, and the tools to follow a proven strategy for
aligning sustainability efforts with existing organizational priorities. This
strategy has taken companies from initial conception to the top of the
sustainability rankings. Using examples from leading companies, readers
will understand how to build—programs that drive results and enhance
reputation. Benefits include enabling companies to attract, hire, retain,
and fully engage the best talent, seize the innovation high ground with
new and premium products and services, provide access to socially
responsible investment capital, implement “best practices,” earn license
to operate, reduce compliance and regulatory costs, and more. Includes
the latest trend to go beyond the organization’s own “footprint” to
integrate their values into their supply chains and build employee and
customer loyalty by empowering these essential stakeholders to live their
shared values. Sustainability professionals or business strategists who
are seeking to integrate effective programs that match corporate
strategy with the purpose and values-driven initiatives that engage
employees, build customer loyalty, and improve license to operate will
benefit from the author’s more than 30 years’ experience in corporate
communications, business, and corporate sustainability.
Making Sustainability Stick - Kevin Wilhelm 2014
This book provides the blueprint for implementation, breaking down
barriers, and the steps required to integrate sustainability successfully
into any business. It is laid out in easily digestible chapters, with action
steps backed up from interviews with sustainability thought leaders, case
studies, and the real life experience of the author, as well as over 40
interviews with CSR and Sustainability Directors at various companies
on how to “get things done” based on their successes and temporary
setbacks. It provides the step-by-step roadmap for implementing
sustainability successfully and focuses on “how” companies can realize
the benefits of sustainability by engaging the head, heart, and hands of
their employees. Also included is a checklist for implementation and tips
on how to regain momentum or get “un-stuck” at the end of each chapter
as well as additional helpful resources and exercises to overcome the
most common barriers towards implementation.
Sustainability Marketing - Rishi Raj Sharma 2021-05-05
Sustainability Marketing: New directions and practices explores how a
customer's desire for sustainable products can form a part of new
marketing strategies. Sustainability Marketing provides solutions to
scholars, marketers and decision makers aiming to gain an advantage in
businesses where sustainability is increasingly prioritised.
Total Responsibility Management - Sandra Waddock 2017-09-08
Almost every manager today knows that satisfying customers by meeting
their quality demands is a critical component of business success. Quality
management is a given in modern companies – a competitive imperative.
Yet it was not always so. Back when the quality movement was getting
started, few managers really understood either the importance of quality
to customers or how to manage for quality. Much the same could be said
today about managing responsibility. Why and how should responsibility
be managed? What is responsibility management? Total Responsibility

Management answers these questions while at the same time providing a
systemic framework for managing a company's responsibilities to
stakeholders and the natural environment that can be applied in a wide
range of contexts. This framework uses managerial familiarity with
quality management to illustrate the drivers for responsibility
management. Companies know that product or service quality affects
their customer relationships and the trust customers have in the
company's products and services. So, too, a company's management of
its responsibilities to other constituencies affects its relationships with
those other stakeholders and the natural environment. But why bother?
The answer is quite simple. Never has it been easier for employees,
reporters, activists, investors, community members, the media and other
critical observers to find fault with companies and their subsidiaries. A
problem identified, even in a remote region or within a remote supplier,
can instantaneously be transmitted around the world at the click of a
mouse. Ask footwear, toy, clothing and other highly visible branded
companies what their recent experience with corporate critics has been
and they will tell you about the need to manage their stakeholder
responsibilities (human rights, labour relations, environmental, integrityrelated) or face significant consequences in the limelight of public
opinion. Managers will discover that whether they do it consciously or
not, they are already managing responsibility, just as companies were
already managing quality when the quality movement hit. This manual
makes the process of managing responsibilities to and relationships with
stakeholders and nature explicit. Making the process explicit is
important because too few of today's decisions-makers yet understand
how they are managing stakeholder responsibilities as well as they
understand how to manage quality. Managing responsibilities goes well
beyond traditional 'do good' or discretionary activities associated with
philanthropy and volunteerism, which are frequently termed 'corporate
social responsibility'. In its broadest sense, responsibility management
means taking corporate citizenship seriously as a core part of the way
the company develops and implements its business model. The specifics
of responsibility management are unique to each company, its industry,
its products and its stakeholders, yet, as this manual illustrates, a
general approach to managing responsibility is feasible – indeed, is
increasingly necessary. Based on work undertaken by Boston College
and the International Labour Office, Total Responsibility Management is
the first CSR manual. Its original case studies add value to a range of
tools and exercises that will make it required reading for all managers in
need of a practical guide to managing responsibility and to students and
researchers looking for an overarching framework to contextualise the
changing responsibilities of global business.
Responsible Consumption and Production - Walter Leal Filho
2020-03-04
The problems related to the process of industrialisation such as
biodiversity depletion, climate change and a worsening of health and
living conditions, especially but not only in developing countries,
intensify. Therefore, there is an increasing need to search for integrated
solutions to make development more sustainable. The United Nations has
acknowledged the problem and approved the “2030 Agenda for
Sustainable Development”. On 1st January 2016, the 17 Sustainable
Development Goals (SDGs) of the Agenda officially came into force.
These goals cover the three dimensions of sustainable development:
economic growth, social inclusion and environmental protection. The
Encyclopedia of the UN Sustainable Development Goals comprehensively
addresses the SDGs in an integrated way. It encompasses 17 volumes,
each one devoted to one of the 17 SDGs. This volume addresses SDG 12,
namely "Ensure sustainable consumption and production patterns" and
contains the description of a range of terms, which allows a better
understanding and fosters knowledge. Concretely, the defined targets
are: Implement the 10-Year Framework of Programmes on Sustainable
Consumption and Production Patterns, all countries taking action, with
developed countries taking the lead, taking into account the development
and capabilities of developing countries Achieve the sustainable
management and efficient use of natural resources Halve per capita
global food waste at the retail and consumer levels and reduce food
losses along production and supply chains, including post-harvest losses
Achieve the environmentally sound management of chemicals and all
wastes throughout their life cycle, in accordance with agreed
international frameworks, and significantly reduce their release to air,
water and soil in order to minimize their adverse impacts on human
health and the environment Substantially reduce waste generation
through prevention, reduction, recycling and reuse Encourage
companies, especially large and transnational companies, to adopt
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sustainable practices and to integrate sustainability information into
their reporting cycle Promote public procurement practices that are
sustainable, in accordance with national policies and priorities Ensure
that people everywhere have the relevant information and awareness for
sustainable development and lifestyles in harmony with nature Support
developing countries to strengthen their scientific and technological
capacity to move towards more sustainable patterns of consumption and
production Develop and implement tools to monitor sustainable
development impacts for sustainable tourism that creates jobs and
promotes local culture and products Rationalize inefficient fossil-fuel
subsidies that encourage wasteful consumption by removing market
distortions, in accordance with national circumstances, including by
restructuring taxation and phasing out those harmful subsidies, where
they exist, to reflect their environmental impacts, taking fully into
account the specific needs and conditions of developing countries and
minimizing the possible adverse impacts on their development in a
manner that protects the poor and the affected communities Editorial
Board Medani P. Bhandari, Luciana Londero Brandli, Morgane M. C.
Fritz, Ulla A. Saari, Leonardo L. Sta Romana
Leading Sustainable Change - Rebecca Henderson 2015
The business case for acting sustainably is becoming increasingly
compelling - reducing our global footprint to sustainable levels is the
defining issue of our times and it is one that can only be addressed with
the active participation of the private sector. However, persuading wellestablished organizations to act in new ways is never easy. This book is
designed to support business leaders and organizational scholars who
are grappling with this challenge by pulling together leading edge
insights from some of the world's best researchers as to how
organizational change in general - and sustainable change in particular can be most effectively managed. The book begins by laying out the
economic case for change, while subsequent chapters describe how
leaders at firms such as Du Pont, IBM and Cemex have transformed their
organizations, exploring issues such as the role of the senior team and
the ways in which firms shift their identities, build innovative cultures
and processes, and begin to change the world around them. Business
leaders will find the book a source of both powerful examples and
immediately actionable ideas, while scholars will be deeply intrigued by
the insights that emerge from the cross-cutting exploration of one of the
toughest challenges our society has ever faced.
Making Sustainability Work - Marc J. Epstein 2017-09-08
"The best practices in corporate sustainability performance are no longer
the exclusive domain of companies like Ben & Jerry's or The Body Shop,
as they were a decade ago; now, large, multinational companies like G.E.
and Wal-Mart are leading the way with significant financial and
organizational commitments to social and environmental issues.
However, good intentions aren't enough. Whether motivated by concern
for society and the environment, government regulation, stakeholder
pressures, or economic profit, managers and strategists need to continue
making significant changes to more effectively manage their social,
economic, and environmental impacts - and to remain competitive. The
guidance they need to do that is in this book. Marc Epstein has produced
the ultimate "how-to-do-it" guide for corporate leaders, strategists,
academics, sustainability consultants, and anyone else with an interest in
actually making sustainability work for organizations. With a growing
number of corporate leaders asking for urgent help in "getting this
done," the timing of the book could not be better."--Provided by
publisher.
Sustainability of Business in the Context of Environmental
Management - Kamlesh Pritwani 2016-06-02
The unending process of globalization and liberalization of market and
economy has expanded opportunities and prompted the introduction of
new ideas of leadership and management. The proliferation of business
strategies in globalized world necessitates the need for expanding socioenvironmental concerns of business. Sustainability of Business in the
Context of Environmental Management studies the newly emerged
concept of sustainable business in view of the growing Indian
economy. It explores the current corporate social responsibility practices
adopted with special reference to environmental management in Indian
companies. The book compares the legal, financial, economic, industrial,
and social behavioural aspects. Out of these aspects, industrial aspect in
view of environmental management is discussed in detail. It also
explores the forces driving the changing relationship between business
and society and corporate leadership reacting to environmental
challenges. Finally, the book restates the concept of increasing
profitability through societal development.

Organizational Risk Management and Sustainability - Robert B. Pojasek
2017-05-12
This book offers a practical and reliable approach to how an organization
can move beyond all of the separate initiatives and hype associated with
sustainability. It shows how to build in what is already in place, in order
to create a sense of stewardship that protects the environment, creates a
sense of social well-being, and shared value within the organization.
Mainstreaming Corporate Sustainability - Suzanne Farver
2019-08-23
Mainstreaming Corporate Sustainability is a practical guide to the
leading tools and resources used to successfully integrate sustainability
into a company's corporate culture. Through the examples of companies
from around the world, it provides an overview of the basics of any
successful sustainability program, including the various international
standards and performance frameworks that can be adapted to
companies striving to improve their sustainability performance. These
standards are summarized and explained in clear language and a
conversational tone, allowing the reader to absorb what can be a
complicated maze of resources. Used as the centerpiece for a popular
corporate sustainability class taught on campus and online at Harvard
University Extension School, as well as other universities around the
U.S., this guide provides students and professionals alike with an
overview of the most valuable management tools and resources available
today. The second edition has been expanded with updated resources
and a greater emphasis on climate change and reducing a firm's carbon
footprint. Mainstreaming Corporate Sustainability provides an
understanding of the pitfalls and challenges of this ever-changing field. It
helps the reader become adept at asking the right questions and
speaking the language of sustainability professionals, providing guidance
to become a leader in this important business arena. Recommendations
for additional reading are provided throughout, allowing the reader to
delve more deeply into the subject at any stage. Key Features - Provides
step-by-step processes for building a corporate sustainability program
from the ground up - Emphasizes environmental and social responsibility
while providing tools to promote successful financial measurement and
economic success - Includes key ingredients to enrich any existing
sustainability program and prioritizes the various choices for action Helps to identify risk and opportunity to create economic success when
environmental and social challenges arise - Includes advice on
stakeholder engagement and meeting communication challenges in
today's shifting business world - Describes how to develop strategies and
systems management to promote successful transitions from inefficient
operations - Provides key advice for supply chain management and
meeting challenges of the value chain for multi-national corporations Gives information about reporting and how to develop a clear and
successful sustainability re-port - Supplies ideas for innovation, design,
and marketing to promote responsible stewardship and successful
customer relations - Offers a great balance between application of the
tools/metrics/frameworks and the understanding of the philosophical
underpinnings - Integrates the various elements of sustainability into a
cohesive and systematic methodology that broadens how you will view
corporate responsibility and the options available for addressing the
pressing sustainability challenges facing our world - WAV offers teaching
material for adopting professors--available from the Web Added Value
Download Resource Center at www.jrosspub.com
Greener Products - Al Iannuzzi 2017-08-03
Written by a renowned sustainability expert, Greener Products: The
Making and Marketing of Sustainable Brands, Second Edition makes the
case for why the people and the planet need products to be made in a
different, more sustainable way. The growth of the global middle class,
with an additional 3 billion people expected to enter the consumer
market by 2030, is putting an unprecedented demand on resources and
straining the global supply of raw materials, fossil fuels, food and water.
This book provides insights on how to raise the bar on product
development and investigates the best practices for making and
marketing sustainable brands. Over 40 case studies are analyzed in this
book and summarized for the reader to easily see what it is that makes
leading companies successful. Analysis on marketing campaigns and
greener product development range from leading companies like Apple,
Nike, Samsung Electronics, BASF, GE, Johnson & Johnson, Unilever, and
Method. New updated content in this second edition includes: New
developments like the United Nations Sustainable Development Goals
with concepts of biomimicry, circular economy, emerging issues
management, and eco-innovation. Novel tools and examples for bringing
sustainable products to market. New chapter dedicated to natural
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capital. Analysis of current green marketing methods and market trends.
Best practices for making and marketing sustainable brands. For more
information, visit the author's book website at www.greenerproducts.biz.
Strategy and Sustainability - Mike Rosenberg 2016-04-30
Business and environmental sustainability are not natural bedfellows.
Business is about making money; sustainability is about protecting the
planet. Business is measured in months and quarters; sustainability often
requires significant short term costs to secure a sometimes uncertain
long-term benefit. To some activists, all executives are exploitative,
selfish “1 percenters”. To some executives, all activists are irresponsible,
unyielding extremists. And yet engaging with the issue isn’t optional – all
businesses must have a strategy to deal with sustainability and, like any
strategy, this involves making choices. Strategy and Sustainability
encourages its readers to filter out the noise and make those choices in a
hard-nosed and clear-eyed way. Rosenberg’s nuanced and fact-based
point of view recognizes the complexity of the issues at hand and the
strategic choices businesses must make. He blends the work of some of
the leading academic thinkers in the field with practical examples from a
variety of business sectors and geographies and offers a framework with
which Senior Management might engage with the topic, not (just) to save
the planet but to fulfil their short, medium, and long-term responsibilities
to shareholders and other stakeholders.“/p>
Corporate Sustainability Management - Mark W. McElroy 2012-05-23
Businesses around the world are increasingly turning to an exciting new
branch of management known as corporate sustainability management
(CSM) to help them better understand and manage their non-financial
performance. Indeed, what we are witnessing is nothing less than the
birth of a new management function. The main pillar of CSM is the Triple
Bottom Line (TBL), which has been successful as an organizing principle
but a disappointment in practice. This is largely due to the absence of
'sustainability context' in related measurement, management and
reporting efforts, when for example the monitoring of a company's use of
freshwater resources fails to take into account the size of related
supplies. This book is the first to introduce a systematic means of
including context in sustainability management and doing effective CSM.
After making the case for why context matters, the book explains how to
do context-based CSM by providing a stepwise, cyclical blueprint for how
to practice it in any organization. This includes a template for contextbased metrics compatible with the Global Reporting Initiative (GRI), as
well as specific examples of metrics for each of the triple bottom lines.
Practical examples of best practices are presented throughout, while
simultaneously addressing key issues, such as how organizations can
measure performance against context-based standards when consensus
for such standards does not yet exist. Appendices include tools for
developing and applying context-based metrics, as well as case studies
taken from the practice of context-based CSM at two companies in the
United States. This guide is the essential tool for business and
organizational leaders in all sectors committed to improving their
sustainability performance, with a particular emphasis on measurement,
management and reporting.
Metrics for Sustainable Business - Scott R. Herriott 2016-02-19
Metrics for Sustainable Business is the first book to give students a
comprehensive understanding of sustainability in organizations from an
accounting perspective. The book walks student through the steps for
doing a sustainability assessment, and aims to develop them into
financial analysts who understand sustainability reports, and are able to
create or audit them. While most books focus on environmental issues,
Herriott trains his gaze on the corporate and institutional perspective,
covering measurement systems, how to evaluate and improve a standard,
and conducting a life cycle assessment. Walking students through the
programs of disclosure, the varying standards for corporate ratings, and
organizational certification, allows them to grasp the tools for conducting
a sustainability assessment and auditing reports. Chapters on accounting
for greenhouse gas emissions, water use, and waste introduce students
to the technical details in sustainability accounting, while a chapter on
the philosophies of sustainability offers an answer to the question, "Why
are they asking us to report that?" Richly demonstrated with practical
examples and informative visuals, this book will serve students of
sustainability, accounting, and integrated reporting.
Making Sustainability Work - Marc J. Epstein 2018-05-08
The best practices in corporate sustainability performance are no longer
the exclusive domain of companies like Ben & Jerry's or The Body Shop,
as they were a decade ago; now, large, multinational companies like G.E.
and Wal-Mart are leading the way with significant financial and
organizational commitments to social and environmental issues.

However, good intentions aren't enough. Whether motivated by concern
for society and the environment, government regulation, stakeholder
pressures, or economic profit, managers and strategists need to continue
making significant changes to more effectively manage their social,
economic, and environmental impacts – and to remain competitive. The
guidance they need to do that is in this book. Marc Epstein has produced
the ultimate "how-to-do-it" guide for corporate leaders, strategists,
academics, sustainability consultants, and anyone else with an interest in
actually making sustainability work for organizations. With a growing
number of corporate leaders asking for urgent help in "getting this
done," the timing of the book could not be better.
Sustainable Event Management - Meegan Lesley Jones 2017-12-06
Across the world each year events of every shape and size are held: from
community events, school fairs and local business functions through to
the world’s largest festivals, music events, conferences and sporting
events. As well as causing celebration and giving voice to issues, these
public parties use up resources, send out emissions and generate
mountains of waste. Events also have the power to show sustainability in
action and every sustainably produced event can inspire and motivate
others to action. Written by a leader in event sustainability management,
this book is a practical, step-by-step guide taking readers through the
key aspects of how to identify, evaluate and manage event sustainability
issues and impacts and to use the event for good – it's for events of any
style and scale, anywhere in the world. Now in its third edition, this is
the indispensable one-stop guide for event professionals and event
management students who want to adjust their thinking and planning
decisions towards sustainability, and who need a powerful, easy-to-use
collection of tools to deliver events sustainably.
Life Cycle Management - Guido Sonnemann 2015-07-16
This book provides insight into the Life Cycle Management (LCM)
concept and the progress in its implementation. LCM is a management
concept applied in industrial and service sectors to improve products and
services, while enhancing the overall sustainability performance of
business and its value chains. In this regard, LCM is an opportunity to
differentiate through sustainability performance on the market place,
working with all departments of a company such as research and
development, procurement and marketing, and to enhance the
collaboration with stakeholders along a company’s value chain. LCM is
used beyond short-term business success and aims at long-term
achievements by minimizing environmental and socio-economic burden,
while maximizing economic and social value.
Managing Social Responsibility - Duygu Turker 2018-06-12
This book explores how business organizations incorporate socially
responsible approaches into their diverse functional strategies,
decisions, and practices. It analyzes the nature and dynamics of each
function as well as their specific characteristics in the formulation of
sustainable strategies and decisions. As such, the book comprehensively
aligns recent approaches on social responsibility and sustainability with
real-world practices. By viewing corporate social responsibility (CSR) as
the catalyzer of United Nations’ Sustainable Development Goals (SDGs)
at the organizational level, this book introduces readers to the latest
thinking and best practices towards the accomplishment of those
overarching goals of humanity. Cases and examples from production,
marketing, finance, accounting, human resources, and all parts of the
enterprise make this book a valuable resource for scholars, students, upand-coming managers and practitioners alike.
Studyguide for Making Sustainability Work - Cram101 Textbook
Reviews 2014-05-28
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts,
persons, places, and events. Cram101 Just the FACTS101 studyguides
gives all of the outlines, highlights, and quizzes for your textbook with
optional online comprehensive practice tests. Only Cram101 is Textbook
Specific. Accompanies: 9781609949938. This item is printed on demand.
Becoming a Sustainable Organization - Kristina Kohl 2016-04-21
Organizations find that a performance gap exists between sustainability
vision and benefits realization. Effecting transformational change
requires incorporating sustainability into organization's culture including
policies, processes, and people. Although they are often overlooked,
project management professionals and HR professionals are valuable
Integrating Sustainability Into Major Projects - Wayne McPhee
2020-02-05
A practitioner-focused guide featuring tools, models, and experience
from the front lines of sustainability management on major projects With
the growing need for sustainability management on large resource,
infrastructure and power projects, this book provides project teams and
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sustainability practitioners with the practical advice, tools, and resources
they need to create better projects. It offers extensive guidance for
integrating sustainability into project design, planning and delivery. In
each chapter, the authors provide invaluable sustainability management
strategies and sample tools for project execution plans, engineering
decision-making, stakeholder engagement tracking, logging
commitments and follow-up actions, permit tracking, and construction
management. Integrating Sustainability into Major Projects: Best
Practices and Tools for Project Teams begins by introducing readers to
the topic, as well as the common terminology. It then offers readers an
overview of major projects, covering types of projects and project
structures, the key players, and how to understand and manage different
perspectives of time and space. Next, it looks at standards and
guidelines, followed by chapters on: Project Management; Managing
Risk and Opportunity; Sustainability Management Tools; Approvals and
Permits; Design; Procurement; Construction Management;
Commissioning; and more. This book: Provides analysis tools and
resources that practitioners and project teams can use to successfully
integrate and manage sustainability into major project design and
delivery including industrial, resource, power, and infrastructure
projects; Guides readers on how to work with local communities, engage
with stakeholders and develop sustainability programs that support
project financing; Includes case studies, lessons learned and expertise
from a wide range of actual major projects and the authors' professional
experiences with integrating sustainability; Leads practitioners through
the major project types and their typical components, structure, and
timelines, and demonstrates how sustainability can be effectively
integrated into each type of major project. Integrating Sustainability into
Major Projects provides the tools project teams need to successfully
integrate sustainability into project design and management, making it
an ideal tool for project teams and sustainability practitioners working on
major resource, power, or infrastructure projects. It will also benefit
project owners, organizational leaders, project finance professionals,
government regulators and graduate students in engineering, project
management, sustainability management, or environmental design and
architecture.
An Introduction to Sustainability - Martin Mulligan 2014-11-20
An Introduction to Sustainability provides students with a comprehensive
overview of the key concepts and ideas which are encompassed within
the growing field of sustainability. The book teases out the diverse but
intersecting domains of sustainability and emphasises strategies for
action. Aimed at those studying the subject for the first time, it is unique
in giving students from different disciplinary backgrounds a coherent
framework and set of core principles for applying broad sustainability
principles within their personal and professional lives. These include:
working to improve equality within and across generations, moving from
consumerism to quality of life goals and respecting diversity in both
nature and culture. Areas of emerging importance such as the economics
of happiness and wellbeing stand alongside core topics including: Energy
and society Consumption and consumerism Risk and resilience Waste,
water and land. Key challenges and applications are explored through
international case studies and each chapter includes a thematic essay
drawing on diverse literature to provide an integrated introduction to
fundamental issues. Launched with the brand-new Routledge
Sustainability Hub, the book’s companion website contains a range of
features to engage students with the interdisciplinary nature of
Sustainability. Together these resources provide a wealth of material for
learning, teaching and researching the topic of sustainability. This
textbook is an essential companion to any sustainability course.
Small Actions, Big Difference - CB Bhattacharya 2019-10-11
Despite dire warnings about global warming, carbon emissions by the
world’s largest companies are increasing and only a few companies have
strategies for managing carbon emissions and water resources. So what
separates the best from the rest? In one word, the answer is ownership:
companies that are winning at sustainability have created the conditions
for their stakeholders to own sustainability and reap the benefits that
come with deeper experience with and ownership of social and
environmental issues: a happier, more productive workforce, increased
customer loyalty, higher stock valuations, and greater long-term profits.
Based on interviews with 25 global multinational corporations as well as
employees, middle managers, and senior leaders across multiple sectors,
this is the first book to connect sustainability to the theory and principles
of psychological ownership and to propose a succinct, easy-to-digest
model for managerial use.
The Green to Gold Business Playbook - Daniel C. Esty 2011-04-08

"Implement the green strategies outlined in Dan Esty's and Andrew
Winston’s bestseller Green to Gold" Hard-nosed business advice for
gaining competitive advantage through sustainability action in buildings
and operations, information technology, product design, sourcing,
manufacturing, logistics and transportation, marketing, accounting, and
other key business functions Whether you are a climate change skeptic
or an environmentalist, sustainability issues cannot be ignored in today’s
corporate world. With rising energy and natural resource costs,
intensified regulations, investor pressures, and a growing demand for
environmentally friendly products, sustainability is no longer an
option—it’s a business imperative. Unlike many green business books,
the Playbook skips the environmental ideology and deals exclusively with
tools and strategies that have been shown to cut costs, reduce risks,
drive revenues, and build brand identity. Builds on Dan Esty and Andrew
Winston’s prizewinning Green to Gold, which has become a business
classic and a staple of management training across the world. Shows in
detail how each business function or department can achieve an ecoadvantage over the competition Offers frameworks, checklists, and
action plans applicable to any business–big or small, in manufacturing or
services The Green to Gold Business Playbook gives you the tools to
make green work-and work profitably-for your business.
The Business Guide to Sustainability - Marsha Willard 2009-09-02
First edition: Winner of Choice Magazine - Outstanding Academic Titles
for 2007 Sustainability promises both reduced environmental impacts
and real cash savings for any organization - be it a business, nonprofit/NGO or government department. This easy-to-use manual has been
written by top business consultants specifically to help managers,
business owners, organizational leaders and aspiring environmental
managers/sustainability coordinators to improve their organization's
environmental, social and economic performance. The authors demystify
'sustainability', untangle the plethora of sustainability frameworks, tools
and practices, and make it easy for the average person in any
organization to move towards sustainability. Organized by sector
(manufacturing, services and office operations, and government) and
common organizational functions (senior management, facilities, human
resources, purchasing, environmental affairs and compliance, marketing
and public relations, and finance and accounting), the authors show how
organizations can incorporate sustainability into their everyday work
through the application of useful tools and self-assessments. This fully
updated edition includes a new chapter on information and
communication technology (ICT). The authors have also added many new
facts, stories, practices and resources throughout the book to keep up
with this rapidly emerging field and have updated their widely used
SCORE sustainability assessment.
Making Sustainability Work - Marc J. Epstein 2014-03-10
NEW EDITION, REVISED AND UPDATED Most companies today have
some commitment to corporate social responsibility, but implementing
these initiatives can be particularly challenging. While a lot has been
written on ethical and strategic factors, there is still a dearth of
information on the practical nuts and bolts. And whereas with most other
organizational initiatives the sole objective is improved financial
performance, sustainability broadens the focus to include social and
environmental performance, which is much more difficult to measure.
Now updated throughout with new examples and new research, this is a
complete guide to implementing and measuring the effectiveness of
sustainability initiatives. It draws on Marc Epstein’s and new coauthor
Adriana Rejc Buhovac’s solid academic foundation and extensive
consulting work and includes best practices from dozens of companies in
Europe, Asia, North America, South America, Australia, and Africa. This
is the ultimate how-to guide for corporate leaders, strategists,
academics, sustainability consultants, and anyone else with an interest in
actually putting sustainability ideas into practice and making sure they
accomplish their goals.
Creating Sustainable Work Systems - Peter Docherty 2008-10-30
Since the first edition of this book was published, the subject of
sustainability has risen to the forefront of thinking in almost every
subject within business and management. Tackling the latest
developments and integrating practical perspectives with rigorous
research, this new edition sheds light on a vital aspect of working life.
Current trends reveal that increasing intensity at work has major
consequences at individual, organizational and societal levels.
Sustainability in work systems thus requires a multi-stakeholder
approach, emphasising a value-based choice to promote the concurrent
development of various resources in the work system. This sustainability
grows from intertwined individual and collective learning processes
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taking place within and between organizations in collaboration. In
exploring the development of sustainable work systems, this book
analyzes these problems, and provides the basis for designing and
implementing 'sustainable work systems' based on the idea of
regeneration and the development of human and social resources. The
authors, who are leading researchers and practitioners from around the
world, consider the existing possibilities and emerging solutions and
explore alternatives to intensive work systems.
Sustainability Principles and Practice - Margaret Robertson
2021-01-29
Sustainability Principles and Practice gives an accessible and
comprehensive overview of the interdisciplinary field of sustainability.
The focus is on furnishing solutions and equipping students with both
conceptual understanding and technical skills. Each chapter explores one
aspect of the field, first introducing concepts and presenting issues, then
supplying tools for working toward solutions. Elements of sustainability
are examined piece by piece, and coverage ranges over ecosystems,
social equity, environmental justice, food, energy, product life cycles,
cities, and more. Techniques for management and measurement as well
as case studies from around the world are provided. The 3rd edition
includes greater coverage of resilience and systems thinking, an update
on the Anthropocene as a formal geological epoch, the latest research
from the IPCC, and a greater focus on diversity and social equity,
together with new details such as sustainable consumption, textiles
recycling, microplastics, and net-zero concepts. The coverage in this
edition has been expanded to include issues, solutions, and new case
studies from around the world, including Europe, Asia, and the Global
South. Chapters include further reading and discussion questions. The
book is supported by a companion website with online links, annotated
bibliography, glossary, white papers, and additional case studies,
together with projects, research problems, and group activities, all of
which focus on real-world problem-solving of sustainability issues. This
textbook is designed to be used by undergraduate college and university
students in sustainability degree programs and other programs in which
sustainability is taught.
Organizing for Sustainability - Susan Albers Mohrman 2011-07-19
Based on rich empirical data about cases of organizations working to
build a more sustainable future, this volume tests the applicability of the
formal knowledge base about management and organizations, while
refining, modifying and extending it to increase its usefulness in
addressing the challenges of organizing for sustainable effectiveness.
Sustainability and the U.S. EPA - National Research Council 2011-10-08
Sustainability is based on a simple and long-recognized factual premise:
Everything that humans require for their survival and well-being
depends, directly or indirectly, on the natural environment. The
environment provides the air we breathe, the water we drink, and the
food we eat. Recognizing the importance of sustainability to its work, the
U.S. Environmental Protection Agency (EPA) has been working to create
programs and applications in a variety of areas to better incorporate
sustainability into decision-making at the agency. To further strengthen
the scientific basis for sustainability as it applies to human health and
environmental protection, the EPA asked the National Research Council
(NRC) to provide a framework for incorporating sustainability into the
EPA's principles and decision-making. This framework, Sustainability and
the U.S. EPA, provides recommendations for a sustainability approach
that both incorporates and goes beyond an approach based on assessing
and managing the risks posed by pollutants that has largely shaped
environmental policy since the 1980s. Although risk-based methods have
led to many successes and remain important tools, the report concludes

that they are not adequate to address many of the complex problems that
put current and future generations at risk, such as depletion of natural
resources, climate change, and loss of biodiversity. Moreover,
sophisticated tools are increasingly available to address cross-cutting,
complex, and challenging issues that go beyond risk management. The
report recommends that EPA formally adopt as its sustainability
paradigm the widely used "three pillars" approach, which means
considering the environmental, social, and economic impacts of an action
or decision. Health should be expressly included in the "social" pillar.
EPA should also articulate its vision for sustainability and develop a set
of sustainability principles that would underlie all agency policies and
programs.
Human Resource Management Practices for Promoting Sustainability Atiku, Sulaiman Olusegun 2020-09-18
In the midst of climate change, responsible business practices and
ecological modernization become essential tools for the promotion of
sustainability. Due to the current level of demand for eco-friendly
products and services, there is a need for green training and green
human resource development to support green creativity and ecoinnovation for sustainability. By incorporating green initiatives into
human resource practices, organizations can maintain a positive impact
on the environment. With a full understanding of sustainable business
practices, positive impacts on the environmental management field
become easier to produce. Human Resource Management Practices for
Promoting Sustainability is a pivotal reference source that explores the
incorporation of green initiatives into all aspects of human resource
management practices in a variety of industries. The book delivers a
discussion on green human capital, collective green intelligence, and
competencies that are essential to cope with the challenges in Industry
4.0. It also provides a basis for green recruitment and selection
processes as a way of promoting pro-environmental behavior in the labor
markets. While highlighting a broad range of topics including employee
relations, knowledge management, and recruitment, this book is ideally
designed for executives, entrepreneurs, human resource managers,
academicians, researchers, and students. The book is also suitable for
conventional and corporate universities looking to meet sustainable
development goals as well as policymakers as it provides a guideline in
designing and implementing green creativity and eco-innovation based
on a wide range of global issues confronting sustainability in the Fourth
Industrial Revolution.
Sustainability - Gilbert S. Hedstrom 2018-11-05
Sustainability: What It Is and How to Measure It begins with a succinct
business-focused summary of how to think about the risks and
opportunities associated with sustainability. The author then includes his
proprietary framework, The Corporate Sustainability ScorecardTM Csuite rating system, including the over 140 key sustainability indicators
that are used to rate an organization’s sustainability efforts. Each KSI
includes examples from organizations around the world, giving the
reader a complete and unbiased understanding of all aspects of
sustainability. The Scorecard has been developed over the past 20 years
and used by more than 70 corporations to rate themselves on
sustainability. Gilbert S. Hedstrom illustrates the use of the Scorecard
with hundreds of examples. He discusses sustainability transformation,
governance, and strategy and execution. Social responsibility and
environmental stewardship form important parts of his discourse in this
important contribution to the debate on sustainability that will benefit
business executives and those interested in sustainability and business.
Read the author's related article on the NACD blog here:
https://blog.nacdonline.org/posts/pge-lessons-oversight
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