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Start Now - Sharon Olawepo 2020-04-12
We all have that lightbulb moment! Whether by chance or by intentional
problem-solving, we all come to a point in oMore than ever before,
people are starting to see their dreams as achievable and are taking
steps to making that dream come true. The barriers that once acted as
hindrances to starting new business ventures have now significantly
reduced. However, for most people, starting and running a business can
be daunting. Where do you start? How do you find out about business
planning, funding, branding and the likes? Who can help you achieve
what you are looking to build?Start Now is a straightforward, nononsense manual designed to teach, encourage and empower people that
are have a burning passion to turn their ideas into profitable businesses.
We will cover the basics of introspecting, ideating, planning, designing,
positioning, and running a brand using practical, tried-and-tested 21st
century examples, stories, resources, exercises and tools. Let's turn that
lightbulb into a money-making lighthouse!
Duct Tape Marketing - John Jantsch 2011
As a renowned marketing guru and small business coach, John Jantsch
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has become a leading advisor on how to build and grow a thriving
business. In his trusted book for small businesses, he challenges readers
to craft a marketing strategy that is as reliable as the go-to household
item we all know, love, and turn to in a pinch: duct tape. Duct Tape
Marketing shows readers how to develop and execute a marketing plan
that yields more revenue and ensures the longevity of small businesses.
Taking a strategic, systemic approach to marketing rather than being
constantly won over to a "marketing idea of the week" helps small
business leaders establish a solid--"sticky"--foundation of trust with their
customers that only grows stronger with the application of more and
more metaphorical tape. You'll learn how to turn your marketing efforts
into a lead generation machine and move far beyond your week-to-week
strategizing to create long-term plans for your business's continual
growth. Plus, the revised and updated edition of this industry-leading
book includes all new tools, rules, and tactics that respond to the ways
social media and digital developments have shifted and evolved the
marketing landscape. Let's face it: as a small business owner, you are
really in the business of marketing. This practical, actionable guide
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includes fresh ideas that stick where you put them--and stand the test of
time.
You Are The Brand - Mike Kim 2021-06-08
Yes, It’s Possible to Build a Business around Your Expertise, Ideas,
Message, and Personality. But First You Need to Realize — YOU ARE
THE BRAND. It’s no secret that more people than ever before are
building thriving businesses around their personal brands. But why do
some create six- or even seven-figure businesses while so many others
strive to make a consistent income? Much of the personal brand space
plays out in two ways. The first group of people sells a false version of
themselves, thinking that image or perception alone will get them the
results they seek. These folks don’t realize that attention isn’t owed, it’s
earned. The flip side of presenting a false version of yourself is
oversharing in the name of authenticity. They talk nonstop about their
issues, sometimes revealing way more than what is even comfortable to
read about. It’s as if these people are trying to sell their struggles, and it
doesn’t work in the long run. Like a car wreck, these folks garner
attention, but it’s short-lived. Here’s a simple question that can serve as
a litmus test for you: “Can I build a campfire around what I’m sharing?”
Is there warmth? Are you building something that is attractive and
inviting to others? Can you build a community around it? Are you
someone whom others want to invite onto their stages, in front of their
employees, or into their lives? In You Are the Brand, Mike Kim shares his
proven 8-step blueprint that has helped build the brands for some of
today’s most influential thought leaders — as well as his own personal
brand. In this practical and inspiring book, you will learn: How to identify
and showcase your unique expertise How to gain clarity on your
message, market, and business model Why the most effective marketing
strategy is to simply tell the truth How-To-Preneur vs. Ideapreneur —
Which one are you? The three kinds of personal stories that ensure you
stand out in your market The simple “9-Box Grid” that shows you how to
price your products and services How to cultivate “rocket ship
relationships” that skyrocket your revenue, and influence
No-Nonsense Marketing - Victor H. Prushan 1997-04-25
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"Vic Prushan does not just talk about how to give the customer more
than is expected, he delivers. [No-Nonsense Marketing is] incisive and
thought-provoking, yet hard-hitting and practical. I recommend this book
highly to managers of all businesses, large and small." --Jack D. Lantz,
President and CEO, Unitek Miyachi Corporation "Whether you have an
MBA or learned about marketing from the school of hard knocks,
Prushan's No-Nonsense Marketing will remind you of things you should
not have forgotten and shows you things you wished you'd known." -Stewart A. Washburn, CMC, Consultant to Sales and Marketing
Management "Prushan's book follows his own sound advice--to always
give customers more than they expect! Readers will find this a trove of
insights and inspiration for every aspect of business management. I
recommend it highly." --Alexander Hiam, author of The Portable MBA in
Marketing and The Vest-Pocket CEO and Professor in the Marketing
Department at the University of Massachusetts, Amherst "This book is
required reading for anyone who thinks they are a 'Street Fighter' in
marketing. It's filled with great ideas that can help you build a stronger
and more profitable customer base. Victor Prushan truly knows his stuff
and freely shares it in this book." --Jeff Slutsky, author of Street Smart
Marketing and The Toastmasters' Guide to Successful Speaking "Finally,
a book of marketing principles that both reviews fundamentals long since
forgotten and provides iconoclastic new concepts on gaining, keeping,
and delighting your customers, all written with Vic Prushan's dry but
sparkling humor! This will be required reading for every person in my
company who interfaces with a customer!" -- Jeff Z. Amacker, President,
Teledyne Controls
Brand Power for Small Business Entrepreneurs - Renee T. Walker
2013-04
In Brand Power for Small Business Entrepreneurs: Breakout Brand,
Positioning, and Profit Strategies to Drive Revenue Growth, brand whiz
and communications expert Renee Walker demystifies branding and
provides a smart, laser-focused, no-nonsense blueprint with practical
solutions and translatable big business ideas for aspiring or seasoned
business owners. If you re clueless about how to successfully market
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your products or services and generate purchase-ready customer leads,
this is a must-read to fuel your business. Brand Power for Small Business
Entrepreneurs gives you the strategies, tools, and techniques
successfully employed by highly credible, powerful, and profitable global
companies to harness your brand power, create your competitive
advantage, and propel your business to new heights without breaking
your bank account. You will discover the secrets to building, enhancing,
and leveraging a breakout brand; the eight deadly brand faux pas,
mistakes, and missteps that damage and diminish your brand value; and,
the game changers, business accelerators, and proven strategies to
enhance your business success. And you will receive much more,
including access to templates and worksheets. "
Ideas - Matt Schoenherr 2010-09-30
The purpose of this book is to help business owners and non-profits-from
the one-person show to the marketing department of the large
corporations-with the magic of marketing: the creative ideas. "Ideas" was
built to collect the wealth of creative solutions others have used
successfully and offer them as an alternative to paying large amounts of
money to professional marketing firms. Certainly, face-to-face,
professional expertise can't be totally replaced, but it is my intent to
place creativity and proven ideas into your hands at a reasonable cost.
"Ideas" offers you a beginning-a starting point. It will not do the
marketing for you, but it will help you build your game plan. Within this
book, you will find real solutions to the marketing mystery. Some are
simple, while others are more complex. Some ideas you can implement
for free, while others will cost. Regardless of which ideas you use,
remember that all of them merit consideration.
Branding Your Business - James Hammond 2011-03-03
The only way forward for business success is to create a memorable
brand and fix it in the consumer's mind. Branding Your Business explains
the whole branding process in easy-to-follow terms. Providing practical
help instead of academic theories, it explains what a brand is and what it
is not, how to conduct a 'DIY' brand audit and how to use marketing NLP
and psychology principles to create a powerful brand for your business.
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Based around the theory that a brand is the total perception a customer
has about a company, its products or services, Branding Your Business
will reveal what is needed to create and manage successful brands,
increase profits and leave the competition standing.
Billion-Dollar Branding - Honey Parker 2012-08-21
Two advertising veterans explain the myths about branding—and how
even the smallest businesses can benefit by defining themselves to their
customers. Branding may be the single most misunderstood concept in
marketing. It’s not only for big businesses with big bucks. It’s not about a
logo, a color, a font, or a type of advertising. Branding is defining a
company’s image in such a way that the customer is left with a single
feeling about that business and what they do. Branding is about finding a
business’s juicy center. Even small businesses on shoestring budgets and
sole practitioners can learn the principles of good branding—an effort
that encompasses not just messaging, but multiple day-to-day decisions
that shape and build your customers’ perceptions and emotions. With
numerous real-life examples and the expertise that comes only from
experience, this book guides you to a new way of thinking about your
business, and the kind of wisdom that no amount of money can buy.
Small Business For Dummies - Eric Tyson 2011-11-30
The leading resource for starting and running any small business Want to
start the small business of your dreams? Want to breathe new life into
the one you already have? Small Business For Dummies provides
authoritative guidance on every aspect of starting and growing your
business, from financing and budgeting to marketing, management and
beyond. This completely practical, no-nonsense guide gives you expert
advice on everything from generating ideas and locating start-up money
to hiring the right people, balancing the books, and planning for growth.
You'll get plenty of help in ramping up your management skills,
developing a marketing strategy, keeping your customers loyal, and
much more. You'll also find out to use the latest technology to improve
your business's performance at every level. How start-up and established
small businesses can use the Small Business Jobs Act to their advantage
Enhanced and expanded coverage on using technology in your small
3/11

Downloaded from mccordia.com on by guest

business Hiring employees using online resources including LinkedIn,
Facebook, and other social media sites New coverage of the recent
health care bill, health savings accounts, and their implications for small
business Updated coverage of the best places to get small business loans
What it takes to achieve and maintain success in an ever-changing
economic landscape You have the energy, drive, passion, and smarts to
make your small business a huge success. Small Business For Dummies
provides the rest.
Raising a Business - Sonia Williams 2012-01-31
Raising a Business is aimed at women who have recently started, or are
planning to start, a business. It is designed to teach women how they can
successfully prepare their business for, and manage, growth. It outlines
the key areas that business owners need to look at to create a profitable,
sustainable and successful business. The author, Sonia Williams,
interviewed several successful Australian businesswomen, who share
their strategies, tips and advice for growing a business.
Professional Genealogy - Elizabeth Shown Mills 2001
A manual for researchers writers, editors, lecturers, and Librarians.
Marketing Your Small Business For Dummies - Carolyn Tate
2010-07-13
Created especially for the Australian customer! Attract customers and
ensure the ongoing success of your small business with this no-nonsense
guide Whether you own a bakery or a boutique, a plumbing or a finance
business, this book gives you straightforward strategies to find more
prospects, build your customer base and secure market share. Smallbusiness guru Carolyn Tate empowers you to apply hundreds of highimpact and creative ways to market your business without breaking the
bank. Know your target market — identify your ideal customers, and
what, how and why they buy Develop business and marketing plans —
learn how to create them and why they're so important Build effective
databases — develop a database that creates business for you, without
the headaches Solidify your branding — create a unique brand and keep
it fresh and exciting Understand the power of advertising — assess if it's
right for your business and how to pick the right strategies Master
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publicity — get your business in the media with the right message
Implement relationship marketing — develop and maintain networks to
create new opportunities Embrace websites and online marketing —
build a website that drives customers to you, and use online tools and
search engines to generate business
Smarter, Faster, Cheaper - David Siteman Garland 2010-11-18
Save time and money in building, marketing and promoting your
business With huge recent shifts in the way enterprises are built,
marketed, and monetized, these are "wild west" times for business. In
this new landscape, entrepreneurs and small business owners actually
have an edge in marketing without spinning their wheels or going broke.
Smarter, Faster, Cheaper gives you an innovative, approachable new
guide on how to market, promote and improve your business drawing on
real world examples and offering practical advice as opposed to fluffy
theory. It presents a complete roadmap for marketing and promoting
your business with the latest techniques. Draws from author David
Siteman Garland's extensive experiences as a successful entrepreneur
Based on countless interviews with successful leaders, including
conversations with entrepreneurs and owners of businesses large and
small Strategies and ideas are easy to understand, digest, and
immediately put to use From learning when to skimp and when to
splurge to mastering the art of online schmoozing, Smarter, Faster,
Cheaper will save you time, money, and aggravation whether you're
building your tenth business or your first.
Engagement Marketing - Gail F. Goodman 2012-04-02
A definitive guide to growing your small business through"Engagement
Marketing" As a small business owner, you've always relied on word-ofmouthreferrals to grow your business. Thanks to social media—andits
nimble partner, mobile technology—it's now easier thanever to turn
customers and clients into engaged fans who spread theword about your
business across a variety of online platforms. Andthat's what
Engagement Marketing is all about. Written foranyone who owns or
manages a small business or non-profit, thisbook is filled with practical,
hands-on advice based on theauthor's experience of working with
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thousands of small businessesfor over a decade. You'll learn how to
attract new prospects—as well as howto increase repeat sales—using
your existing customers andsocial networks. Learn how to create
customer experiences that increase positivecustomer reviews and
endorsements Get practical advice on how to entice people to join
yoursocial networks and run engagement campaigns that
increasevisibility—and endorsements—for your business Understand why
engagement is so important—and how you canuse it to turn passionate
fans in your social networks intotomorrow's new business Author Gail
Goodman is CEO of Constant Contact, America'sleading email and social
media marketing company for smallbusinesses Engagement Marketing
will help you make a bigger name foryour company, build your network,
and reach your goals.
Business Storytelling For Dummies - Karen Dietz 2013-11-22
Use storytelling to influence people and move them to action Need to get
your point across? Get staff on board with change? Foster collaboration?
Increase sales? Strengthen employee engagement? Build customer
loyalty? Drive innovation and creativity? Capture best practices? Align
people around a goal? Grow your business? Business Storytelling For
Dummies can help you do this—and more. Pre-order your copy today
through Amazon! Discover: Expert advice with real-world examples
Proven case studies, tips, and templates How to get results by capturing,
crafting, telling stories, and more
Hype Yourself: A No-nonsense PR Toolkit for Small Businesses Lucy Werner 2020-01-09
A toolkit designed for small businesses, packed with industry secrets
from a PR professional that will teach you how to be your own best
publicist.
A True Survival Guide for Small Businesses - Michael Ruffino 2008
A True Survival Guide for Small Businesses is a valuable resource for any
retail entrepreneur who wants to learn how to successfully market and
sell his or her business.Michael Ruffino has over twenty years of
experience in retailing both as an employee and as a storeowner and
presents essential marketing tools for new business owners in a practical
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and straightforward style. He provides twelve easy ways to advertise
either inexpensively or for free, a thorough explanation of salesmanship
that will help owners receive the most from floor traffic, and a simple
way to look at forecasting and budgeting that avoids a heavy debt
burden. Ruffino coaches entrepreneurs on the essential skills and
planning needed to implement a strategy for success. Learn how to:
Anticipate and understand the challenges that lie ahead Become part of
the community Create S.M.A.R.T. goals Increase your skill set for better
sales Analyze return on investment for every advertising dollar spent
Deal with setbacks This guidebook will help business owners develop a
unique footprint and culture through creative store management and
innovative marketing that can be translated into practical goals for
businesses for years to come.
121 Marketing Ideas to Grow Your Small Business - Rod Sloane 2007
"This book will get you started with a new way to think about marketing
your business."
Exhibit! - Fiona Humberstone 2014-06-17
Discover the secret to using exhibitions to grow your small business.
Exhibitions can be hugely beneficial to a small business or a colossal
waste of your time, effort and hard earned cash. This book is designed to
inspire you to think differently about your next event. To plan your
strategy, increase your focus and take simple yet powerful steps to
gaining scores of clients. This could be the best investment you'll make
all year. When I started my graphic design and print business in June
2005 I faced a challenge many start-ups face: great product, no clients
and a chunky mortgage to pay. A truly terrifying combination! Although
I'd worked in the industry for several years, I hadn't been client facing
for some time, so I brought no contacts with me and had no real potential
for gaining any customers quickly. I was operating from a serviced office
in the centre of Guildford that, whilst central, was pretty invisible. So the
chances of gaining passing trade were zero. I needed to find a way of
building up my business, and fast! On my second day as my own boss, I
exhibited at a local business-to-business event. By the end of the day I
had captured around 100 leads. Over the following days, weeks and
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months I called, emailed and wrote to these leads, and within a year had
converted almost 70% of those into paying customers. Those 70 new
customers told their friends about my business, who told their friends,
and soon we had more work than we knew what to do with. Despite
working just four days a week, I became one of the fastest growing startup printing.com franchises. I still believe that if I hadn't exhibited at that
June exhibition, my business would not have taken off as rapidly as it did.
Five years on, I cannot think of a more cost-effective way of gaining a
large number of quality leads that quickly. This book is designed to
inspire you to think differently about your next event. To plan your
strategy, to gain in focus and to create simple yet powerful marketing.
Use it as a guide, a toolkit to help you navigate your way through your
next exhibition. Whether it's your first or your fifteenth, I hope that you
gain something that you can put in place to boost your profits. I sold my
company in 2012 but the demand for a simple and practical guide to
exhibiting continues. The recession may be (hopefully) coming to an end
but the principles behind this book are just as relevant in good times as
they are in times of economic crisis. *****Praise for Exhibit! "Fiona
practices what she preaches - and it works!" Paul Webster, The Webster
Partnership "We doubled our sales this year at the Designer Wedding
Show in February, and the marketing advice that Fiona gave me
definitely contributed to this." Clare Yarwood-White, Yarwood-White.com
"A book that has been written by an author that really knows her onions
when it comes to taking us through the minefield of exhibitions and,
helping us to develop a robust, practical and highly effective exhibition
strategy..." Dee Blick, Author of the Ultimate Small Business Marketing
Book "A no nonsense, practical and easy to read book that gives you all
the advice and tips you'll need to ensure that you achieve your business
goals when exhibiting. What I really like is the way Fiona covers all
aspects of exhibiting and how to avoid the mistakes so many companies
make. I organise a big annual Expo at Twickenham Stadium and we
bought a copy of this book for each exhibitor. After the event we asked
for their feedback and all of them found the Exhibit! book really useful.
Highly recommended." Nick Taimitarha, The Best of Richmond and
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Richmond Expo
The Ultimate Guide to Online Marketing for Small Businesses and
Start-Ups - Oguz Konar 2015-03-27
The problem most small businesses are facing today is; so many of them
do not understand the vitality of having a well-planned marketing system
for their business, although most understand the necessity of marketing.
However even those who search for tools, strategies and systems for
marketing their business come across products and services that are
designed for big corporations and billion dollar companies with unlimited
marketing budgets. What do they do? They either spend their hardearned money on various marketing activities and tools with little or no
real strategy and "hope" that they would get a positive return on their
investments or they begin developing the belief that "marketing doesn't
work." Both are extremely dangerous for the longevity of any business.
That's the reason I felt obligated to put this book together to share with
small business owners some of the tools and strategies, big corporations
are taking advantage of, without breaking the bank. The 7 Chapters in
this book is filled with proven strategies and tools we use every single
day to help our clients attract their ideal clients and grow their practice
or small business at an exponential rate and get the best return on
investment possible. That's why I highly recommend that you take time
to read and comprehend the tactics given in each chapter since they are
the result of many years of hard work on identifying the most optimal
way to maximize your marketing for small businesses. Whether you only
have an idea of a future business or you are already running a small
business but struggling with attracting more and "paying" clients, or you
might be in the process of expanding your business and looking for
marketing strategies to automate your marketing, so you can focus on
what you do best, which ever one is your situation, the tools covered in
these chapters will give you the necessary ammo to add to your arsenal
to make the most of your marketing dollars. This book is great for
businesses looking for solutions to automate their marketing and the flow
of their clients, patients, and customers through the different mediums of
online marketing. It goes into great details giving you step by step
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instructions to understand; --Proper website design and how it impacts
conversion --What is retargeting, and why it's a big deal for small
businesses. --Video Marketing and why people prefer video over text. -How to dominate search engines through the use of SEO and PPC
strategies to dominate your market. --The use of Direct Mail in the most
effective possible way to reach the returns of 500% or more. --Why the
2015 is the year of reputation management, and why it vitally important
to manage what your customers put on the web through channels such
as Google+, Yahoo, Bing, Yelp, and other directory site. --Why you need
to be on social media regardless of what business you are in, but use it to
support your brand, not destroy it. And many more topics are covered...
Getting Down to Business - Doug D'Aubrey 2013-09-13
Written specifically for owners of small businesses, Getting Down to
Business provides everything you need to know to grow your business
with confidence, and realise your ambitions. By following the suggestions
in this book you will be able to: • Establish your goal and develop a stepby-step action plan to achieve it • Find and satisfy the customers who
will truly value what you offer • Set up the systems to run your business
smoothly and efficiently as you grow • Achieve the returns your
intelligence, talent and effort deserve • Have fun and enjoy running your
own business! “This is a must-have guide book for small to medium
businesses. It provides a comprehensive, but easy-to-follow and very
practical framework to identifying your strengths and weaknesses as a
business. It demonstrates how to work with them to grow to your full
potential and reach your goals.” Marianne Henio – art historian, writer
and critic
50 No-Nonsense Ways To Increase Your Sales Today - Robert
Smallbone 2016-12
Everyone in business wants to increase their sales, generate more money
and profits right? There is a book that will revolutionize and boost your
business. 50 No-Nonsense Ways To Increase Your Sales Today is THAT
book. New to the market, this book provides key hints and tips and little
known market secrets that will help increase sales in your business. Are
you at the stage where your business is struggling or you are struggling
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to move to the next level with your business? This book will help you.
Fear no more, there will be at least one 'gold nugget' of information that
you will take away from this book that will move you and your business
onwards and upwards. 50 No-Nonsense Ways To Increase Your Sales
Today covers basic aspects of marketing such as branding, targeting,
leads and conversions, affiliate marketing and much more. This book has
something for you, you will discover many key components of marketing
and will be able to implement them into your business or to help others.
Machine-to-Machine Marketing (M3) via Anonymous Advertising Apps
Anywhere Anytime (A5) - Jesus Mena 2012-05-02
In today’s wireless environment, marketing is more frequently occurring
at the server-to-device level—with that device being anything from a
laptop or phone to a TV or car. In this real-time digital marketplace,
human attributes such as income, marital status, and age are not the
most reliable attributes for modeling consumer behaviors. A more
effective approach is to monitor and model the consumer’s device
activities and behavioral patterns. Machine-to-Machine Marketing (M3)
via Anonymous Advertising Apps Anywhere Anytime (A5) examines the
technologies, software, networks, mechanisms, techniques, and solution
providers that are shaping the next generation of mobile advertising.
Discussing the interactive environments that comprise the web, it
explains how to deploy Machine-to-Machine Marketing (M3) and
Anonymous Advertising Apps Anywhere Anytime (A5). The book is
organized into four sections: Why – Discusses the interactive
environments and explains how M3 can be deployed How – Describes
which technologies and solution providers can be used for executing M3
Checklists – Contains lists of techniques, strategies, technologies, and
solution providers for M3 Case Studies – Illustrates M3 and A5
implementations in companies across various industries Providing wideranging coverage that touches on data mining, the web, social media,
marketing, and mobile communications, the book’s case studies show
how M3 and A5 are being implemented at JP Morgan Chase, Hyundai,
Dunkin’ Donuts, New York Life, Twitter, Best Buy, JetBlue, IKEA, Urban
Outfitters, JC Penney, Sony, eHarmony, and NASCAR just to name a few.
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These case studies provide you with the real-world insight needed to
market effectively and profitably well into the future. Each company,
network, and resource mentioned in the book can be accessed through
the hundreds of links included on the book’s companion site:
www.jesusmena.com
Roxy's Little Black Book of Tips and Tricks - Roxy Jacenko
2018-11-28
'She's street-smart and hard-headed. If Roxy Jacenko has a tip, I want to
know about it.' Helen McCabe, Digital Content Director, Nine 'Roxy
never fails to deliver and this book is an easy, interesting read that
people in a lot of professions (not just PR) could learn something from.'
Jackie O, Radio Personality, KIIS Network 'As the saying goes, "If you
want something done, ask a busy person", or just ask Roxy! When the
totally tenacious PR and brand-building expert delivers her industryinsider advice, you listen. If you're growing your own brand, or you're a
budding PR dynamo, Roxy's Little Black Book of Tips & Tricks might just
become your bible.' Emily Taylor, Editor, InStyle Australia The fact that
I'm sitting here writing a business book when, at school, I was the
student who read the crib notes rather than the actual books is rather
ironic. However, if I've proved anything over the years, it's that you
needn't be the smartest girl in the room or get the highest marks (heck, I
didn't even go to uni!) to succeed in PR or business. If I can do it, anyone
can. The trick is to be willing to give up your excuses and consistently
put in the work. Roxy Jacenko built a PR empire on intuition, common
sense and an unbreakable work ethic. Now she's passing on her best
business advice, tips and tricks in a handsome handbag-sized volume
that's perfectly sized for the millennial worker on the run. From writing a
stand-out application to building your brand to generating killer social
media buzz, Roxy's Little Black Book of Hints & Tips is a must-read
resource for aspiring publicists and business builders, and for anyone
already in the PR industry.
Breaking Big - The Business Doctors 2014-05-27
An MBA for the SME! Do you want to take your small business to the
next level? Are you itching to achieve breakthrough success? Then it’s
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time to give your business a full health check with the Business Doctors.
The Business Doctors are a network of independent business advisors
who offer their expert advice and guidance to small business owners and
entrepreneurs in every industry sector. In Breaking Big they will help
you assess where your business is right now and take you through ten
strategic steps to get to the next level. Breaking Big is: Based on the
concept of an "entrepreneurial bootcamp," it provides workouts to wake
up small business owners and inspire them to kick their businesses into
high gear A unique opportunity for entrepreneurs and SME owners to
get back to basics and take a good look their core values and business
vision Grounded in the authors' experience of helping hundreds of small
business owners overcome real-life business issues, setbacks, and
potential pitfalls
Kickstart Marketing - Linda Hailey 2001-09-01
"Takes you through a proven step-by-step system with lots of practical
exercises to teach you how to analyse your situation and develop a
strategic marketing plan tailored to your own business." - cover.
No Bullshit Social Media - Jason Falls 2012
The In-Your-Face, Results-Focused, No-"Kumbaya" Guide to Social Media
for Business! Detailed techniques for increasing sales, profits, market
share, and efficiency. Specific solutions for brand-building, customer
service, R & D, and reputation management. Facts, statistics, real-world
case studies, and rock-solid metrics
Hearings, Reports and Prints of the Senate Select Committee on Small
Business - United States. Congress. Senate. Select Committee on Small
Business 1967
Brand Yourself - Lucy Werner 2021-09-06
Brand Yourself walks you through everything you need to know about
creating a business brand, from brand strategy to picking out fonts,
building your personal brand and affordable creative tips to make an
impact with your business. Packed with practical exercises, examples
and industry hacks and supported by an extensive interactive playbook
online, this is the essential guide for business owners on a budget. Build
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a brand that stands out and that connects with the people you want to
reach. Lucy Werner is founder of The Wern, a PR and branding
consultancy, She is also author of the bestselling Hype Yourself and a
publicity expert who is a speaker, lecturer and course creator. Hadrien
Châtelet is the creative director of The Wern and leads the design arm of
the business. He is also cofounder of Lucy’s two children and they work
together in their garden in east London. Together they have over 30
years’ industry experience and have taught thousands of entrepreneurs
how to stand out and find success.
Minding My Business - Adeena Mignogna 2013-10-01
Taking a leap and making the choice to start a business can be hard, but
all that comes after—the planning, loans, marketing—can be even
harder. Every new business owner needs an easy, clear, and useful guide
to follow when embarking on this venture, and Minding My Business will
make the process as simple as possible. With no previous business
experience, Adeena Mignogna decided to open up her own retail store, a
paint-your-own pottery studio. In this part memoir, part handbook, she
details all the things she did right, and wrong, so that anyone following
in her footsteps won’t make the same mistakes. Minding My Business
explains how to: Deal with leasing and landlords Obtain loans and
manage finances Hire, retain, and treat employees Market and advertise
your business Deal with stressful situations Create an exit strategy if you
decide to close Sell your business And everything in between Mignogna
chronicles all that went into opening the doors to her store, successfully
managing it for several years, and then finally deciding to close it. If
you’re ready to take the risk, you’ll need this book to help you navigate
through the tough and perplexing world of small business.
Hype Yourself - Lucy Werner 2020-01-09
***BUSINESS BOOK AWARDS 2021 SHORTLISTED TITLE*** Hype
Yourself is an invaluable toolkit for getting you and your business
featured in the media: newspapers, magazines, radio and TV. Crammed
full of insider advice, from the building blocks of your PR strategy to the
execution of creative campaigns, it includes expert tips from journalists
and industry specialists and is supported by a stack of online resources.
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Lucy Werner is founder of The Wern, a PR & branding consultancy and
training hub for startups, entrepreneurs and independent brands. She is
also a writer, speaker, blogger, teacher and podcaster on all things
brand building for small businesses. For more information follow
@wernchat or visit www.thewern.com
Duct Tape Marketing Revised and Updated - John Jantsch 2011-09-26
As a renowned marketing guru and small business coach, John Jantsch
has become a leading advisor on how to build and grow a thriving
business. In his trusted book for small businesses, he challenges readers
to craft a marketing strategy that is as reliable as the go-to household
item we all know, love, and turn to in a pinch: duct tape. Duct Tape
Marketing shows readers how to develop and execute a marketing plan
that yields more revenue and ensures the longevity of small businesses.
Taking a strategic, systemic approach to marketing rather than being
constantly won over to a “marketing idea of the week” helps small
business leaders establish a solid--“sticky”--foundation of trust with their
customers that only grows stronger with the application of more and
more metaphorical tape. You’ll learn how to turn your marketing efforts
into a lead generation machine and move far beyond your week-to-week
strategizing to create long-term plans for your business’s continual
growth. Plus, the revised and updated edition of this industry-leading
book includes all new tools, rules, and tactics that respond to the ways
social media and digital developments have shifted and evolved the
marketing landscape. Let's face it: as a small business owner, you are
really in the business of marketing. This practical, actionable guide
includes fresh ideas that stick where you put them--and stand the test of
time.
No Nonsense: Attract New Customers - Jerry R. Wilson 2020-12
"For most businesses, attracting new customers is a never-ending effort
anchored in uncertainty, frustration and knee-jerk reactions. This book
takes the mystery out of creating an ongoing plan, with proven tactics to
keep the phone ringing and the door swinging. The basic concept:
Attract an endless flood of new customers at little or no cost"-The Ultimate Small Business Marketing Book - Dee Blick 2011-06-29
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This book is written for you if you want to get to grips with your
marketing but you need a helping hand. It's packed with powerful tips,
proven tools and many real-life examples and case studies. If you're
looking for commonsense marketing advice that you can implement
immediately, you'll find it on every page. You'll learn how to: plan and
review your marketing activities, write brilliant copy that generates
sales, write sales letters that sells, effectively troubleshoot when your
marketing is not delivering, make your website a magnet for visitors and
loads more! Dee Blick is a respected business author and a multi-award
winning Fellow of the Chartered Institute of Marketing. Dee has 27 years
marketing experience gained working with small businesses from all
sectors. She is internally renowned for her practical approach to small
business marketing and for getting results on the smallest of marketing
budgets. Dee has also built a reputation as a formidable marketing
troubleshooter. A speaker, columnist and small business marketing
practioner, Dee is also the author of 'Powerful Marketing on a Shoestring
Budget for Small Businesses'. Yorkshire born and bred, Dee lives with
her husband and two sons in Sussex.
Brand Yourself - Lucy Werner 2021-09-07
Brand Yourself walks you through everything you need to know about
creating a business brand, from brand strategy to picking out fonts,
building your personal brand and affordable creative tips to make an
impact with your business. Packed with practical exercises, examples
and industry hacks and supported by an extensive interactive playbook
online, this is the essential guide for business owners on a budget. Build
a brand that stands out and that connects with the people you want to
reach. Lucy Werner is founder of The Wern, a PR and branding
consultancy, She is also author of the bestselling Hype Yourself and a
publicity expert who is a speaker, lecturer and course creator. Hadrien
Chatelet is the creative director of The Wern and leads the design arm of
the business. He is also cofounder of Lucy's two children and they work
together in their garden in east London. Together they have over 30
years' industry experience and have taught thousands of entrepreneurs
how to stand out and find success.
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Bright Marketing for Small Business - Robert Craven 2011-06-03
Look at your business through the eyes of your customer. Why should
people bother to buy from you when they can buy from the competition?
How can your marketing reach out to your customers? And what makes
your business different from the rest? As a small business owner these
are questions you will have to be able to answer confidently and
assertively to make your business a success. You probably won’t be the
person marketing the product, but you are the person who best
understands your business and your sales proposition and you need to
ensure your marketing activity is aligned to your business plan. Bright
Marketing for Small Business understands this and gives company
owners and directors confidence to implement a hooked up marketing
plan from research to sales. Author Robert Craven helps you pinpoint: *
Who you want to be communicating with (your target audience) * What
method of communication is most suitable (email, letter, phone call,
Twitter?) * What your message should be (your sales proposition)
Remember, in today’s increasingly competitive marketplaces, people
have a choice. They can buy from the 'me too' mediocrity or they can buy
from the market leaders. Whether you trade locally, regionally, nationally
or internationally, Bright Marketing for Small Business helps you look at
your business through the eyes of your customer and put yourself ahead
of the competition. Robert Craven has an extensive and practical
experience of business marketing and currently the managing director of
the Directors' Centre, Robert writes in an informal style which makes
Bright Marketing both practical and inspiring.
Guerrilla Marketing Field Guide - Jay Levinson 2013-02-01
Build marketing momentum, outsmart your competitors, and win the
long-term war for mindshare and sales in 30 maneuvers—all inside,
battle-tested, and ready to employ. The Father of Guerrilla Marketing,
Jay Conrad Levinson, and Jeannie Levinson, President of Guerrilla
Marketing International, deliver a no-nonsense, take-no-prisoners plan to
producing immediate marketing results without consuming your cash or
wasting your time. From delivering a powerhouse elevator pitch to
mastering media, each maneuver is a marketing mission accomplished.
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Get Up to Speed with Online Marketing - Jon Reed 2013-10-24
'Not to be part of the social media revolution is to miss out. Jon Reed
really gets it and shows you how to join in.' Suzanne Moore, Columnist,
The Guardian ONLINE MARKETING – CAN YOUR BUSINESS AFFORD
TO BE WITHOUT IT? If you want to grow your business, how do you get
the word out about your product or service? By going where your market
is – and these days, that’s online. This step-by-step guide to online
marketing is straightforward, easy to understand and demonstrates
simple, affordable and effective ways to: · Design your website – how to
create a site and make sure your customers can find it · Use social media
to your advantage – how to reach your market on Facebook, Twitter,
LinkedIn, Pinterest, Google+, Instagram and more · Create engaging
online content – how to publish valuable, interesting and sharable
content for your blog, podcast and website · Develop an online marketing
plan – build your customised plan and measure your results Covering
every major online platform, and some smaller ones too, Get Up to Speed
with Online Marketing will show you exactly how to maximise each one
and develop a cohesive, effective online strategy with a limited budget,
or even for free! ‘Packed with practical, no-nonsense insight that allows
you not only to keep up but to get ahead.’ Justin Cooke, CEO, POSSIBLE
and Chair, British Interactive Media Association
The Marketing Book - Michael J. Baker 2003
This fifth edition of the best-selling Marketing Book has been extensively
updated to reflect changes and trends in current marketing thinking and
practice. Taking into account the emergence of new subjects and new
authorities, Michael Baker has overhauled the contents and contributor
lists of the previous edition to ensure this volume addresses all the
necessary themes for the modern marketer. In particular, the 'Marketing
Book' now broaches the following 'new' topics: * Channel management management of the supply chain * Customer Relationship Management *
Direct marketing * E-marketing * Integrated marketing communications
* measurement of marketing effectiveness * Postmodern and retromarketing * Relationship marketing * Retailing Like its predecessors, the
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'Marketing Book 5th edition' is bursting with salient articles from some
of the best known academics in the field. It amounts to an all-embracing
one-volume companion to modern marketing thought, ideal for all
students of marketing. * The authoritative reference source for
marketers, now in its fifth edition * An overview of current thinking and
practice, revised to reflect shifts in the marketing world * Seminal
collection of articles by leading academics and practitioners
The 1-Page Marketing Plan - Allan Dib 2021-01-25
WARNING: Do Not Read This Book If You Hate Money To build a
successful business, you need to stop doing random acts of marketing
and start following a reliable plan for rapid business growth.
Traditionally, creating a marketing plan has been a difficult and timeconsuming process, which is why it often doesn't get done. In The 1-Page
Marketing Plan, serial entrepreneur and rebellious marketer Allan Dib
reveals a marketing implementation breakthrough that makes creating a
marketing plan simple and fast. It's literally a single page, divided up
into nine squares. With it, you'll be able to map out your own
sophisticated marketing plan and go from zero to marketing hero.
Whether you're just starting out or are an experienced entrepreneur, The
1-Page Marketing Plan is the easiest and fastest way to create a
marketing plan that will propel your business growth. In this
groundbreaking new book you'll discover: - How to get new customers,
clients or patients and how to make more profit from existing ones. - Why
"big business" style marketing could kill your business and strategies
that actually work for small and medium-sized businesses. - How to close
sales without being pushy, needy, or obnoxious while turning the tables
and having prospects begging you to take their money. - A simple stepby-step process for creating your own personalized marketing plan that
is literally one page. Simply follow along and fill in each of the nine
squares that make up your own 1-Page Marketing Plan. - How to
annihilate competitors and make yourself the only logical choice. - How
to get amazing results on a small budget using the secrets of direct
response marketing. - How to charge high prices for your products and
services and have customers actually thank you for it.
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