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understanding holds much promise for business being a significant force
for a more just and peaceful world. This work provides a concise
overview of CSR and an important examination of the present and future
work of the UN Global Compact and will be of interest to students of
international organizations, international business and corporate social
responsibility.
Ethics and Corporate Social Responsibility in the Meetings and Events
Industry - Elizabeth V. Henderson 2012-09-14
Ethics and Corporate Social Responsibility in the Meetings and Events
Industry is a comprehensive roadmap that prepares event professionals
for the economic, environmental, and social challenges ahead, and
transforms the industry for the long run. This timely text inspires us to
view Corporate Social Responsibility, ethics, and sustainability as no
longer just best practices, but as business standards. With its practical
tools and insights, readers are compelled to build an industry where
meetings and events contribute positively and ethically to communities
and cultures.Ethics and Corporate Social Responsibility in the Meetings
and Events Industry presents a wide range of topics, bringing insights
from environmental science to corporate responsibility. Intended to build
sustainable leaders in the industry, this book offers the knowledge to get
started and the momentum to continue.
Bringing Business Ethics to Life - Bjørn Andersen 2004-01
Maintaining solid corporate ethics goes beyond just being a efeel goode
story or a good public relations angle. Organizations that demonstrate
strong ethical commitments can gain a real competitive advantage over
others by keeping employees happy and productive and keeping
customers satisfied and loyal, while avoiding some of the unexpected
pitfalls that may beset a less ethical organization. These factors all lead
to a more stable and consistent organization, and will improve the
bottom line and drives higher profits. the erosion of business ethics
affects everyone, from the employees laid off, stockholders losing
investments, to customers paying a higher price or receiving lesser
quality. In Bringing Business Ethics to Life: Achieving Corporate Social
Responsibility, best selling author Bjorn Andersen has written an easy to
read yet powerful book demonstrating the need for solid ethics in every
organization. Andersen first explains the importance of creating a strong
ethical culture within every organization, demonstrating the positive
effects it will have throughout the business. He then shows how business
leaders can make this happen, by introducing a holistic value-driven and
ethically based model of leadership and management that can bring
about dramatic changes for any organization. Preview a sample chapter
from this book along with the full table of contents by clicking here. You
will need Adobe Acrobat to view this pdf file.
A Casebook of Strategic Corporate Social Responsibility - Ananda
Das Gupta 2021-12-04
This casebook argues that corporate sustainability agendas should look
beyond stakeholder demands and desires, towards strategic
opportunities to achieve social and commercial benefits simultaneously.
It encourages shifting focus from a strategic approach to a sustainable
business practice. As the cases in the book highlight, it is in every
company’s best interest to identify a manageable number of
sustainability initiatives whose shared benefits—for society at large and
the company—are significant and also substantially help the company
strategically position itself in the competitive marketplace. Strategic
sustainable business practices can lead to shared value creation,
strengthening the company’s competitiveness and establishing a
symbiotic relationship. Companies can achieve solid profits by doing
good things for the environment; it is a “win-win” for society and for
business. This casebook provides examples of multi-stakeholder
partnerships that aim to create sustainable enterprises. Ideal for
teaching purposes, after a brief introduction to the case method, the
cases are presented with no comments or criticisms.

Corporate Social Responsibility and Sustainability - Katarzyna
Bachnik 2022
"The aim of this book is to present selected theoretical and practical
aspects of corporate social responsibility and sustainability, with
particular emphasis on the journey (transition) from values to impact.
Values play an important role in business world and they shape the
responsible approach of organizations. However, pressing and still
unresolved challenges of the present day show evidently that there exist
significant discrepancies between organizations' declarations on values
and their real impact. COVID-19 pandemic, globalization 4.0, climate
catastrophe and challenges emphasized by SDGs, constitute the new
environment that contemporary organizations face. In effect business is
part of the problem and a solution as well. It is necessary to quickly and
effectively push for action taking into account the power of responsible
business to co-create human live and environment. Both the theoretical
considerations and the practice-based studies presented in this
monograph make a significant contribution to the theory and practice of
management. The book is an extension and enrichment of the existing
knowledge in the field of socially responsible management in
organizations. Corporate Social Responsibility and Sustainability will be
of value to academics, researchers and advanced students in the fields of
business and management, especially those interest in the intersection of
management and CSR and sustainability, and those focusing the impact
that business activities have on the environment"-Ethics, Social Responsibility and Innovation in Corporate
Governance - Jernej Belak 2017-01-06
The misconduct of various companies directs both practitioners and
academics towards the necessity for a requisitely holistic approach to
governance and management. As such, there is a current focus for
researchers and practitioners on contemporary solutions for governance
and management in this sense. Such efforts have led to the development
of integral management and governance, meaning that the process of
management and governance in a certain company has to be integrated
and consistent with culture, credibility, entrepreneurial spirit, ecology,
ethics, innovation, and social responsibility. Consequently, in the process
of a company’s management and governance, the key stakeholders have
to achieve the (corporate) integrity of their company’s functioning. The
integrity of such a company’s functioning is currently treated as the
precondition for a company’s success in the long run. This volume
explores such issues in the broader context of the MER Model of Integral
Management and Governance, which is based on the multi-layered
integration of governance and management with an enterprise and its
environment, considering the fundamental aspirations for the
enterprise’s existence and, thus, its quantitative, as well as qualitative,
changes.
Corporate Social Responsibility - Oliver F. Williams 2013-11-26
Over the last 30 years, corporate social responsibility (CSR) has become
a household term, reflecting a combination of factors that we have come
to associate with that most catch-all of terms "globalization," including
the widespread popular concern with such social issues as the
environment and international human rights. Corporate Social
Responsibility examines the history of the idea of business ethics (which
goes back at least to ancient Mesopotamia) before exploring the state of
CSR today. This book argues that a wide-ranging understanding of the
purpose of business is necessary to create value for a community of
stakeholders which in turn can generate a sustainable future. The book
suggests that corporations still have a long way to go, but remains
optimistic. The book’s sanguine interpretation of the current state of
corporate affairs and a recommended way forward, results not only from
the authors analysis, but also his direct experience. This book presents
the case that we are in the midst of a major paradigm shift in our
understanding of the purpose of business and that this new
business-ethics-and-corporate-social-responsibility
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Ethics and Corporate Social Responsibility - Ronald R. Sims 2003
Ethical failures are rooted in leadership failure, the lack of a corporate
culture in which ethical concerns have been integrated, and
unresponsiveness to key organizational stakeholders. This book seeks to
enhance our understanding of the causes of ethical debacles in an era
when ethical missteps can often lead to corporate bankruptcies or worse.
Sims offers practical solutions for mitigating damage and preventing
such problems from happening in the first place. He also explains how to
institutionalize ethics throughout an organization. Sims asserts that
organizations wishing to behave ethically must do more than harbor
good intentions. Such companies must implement policies that inculcate
the corporate culture with ethical values. They must also commit to
ethical behavior in all interactions with internal and external
stakeholders, including investors, customers, employees, and the
community.
Corporate Social Responsibility - John O. Okpara 2013-12-02
In today's global business environment it is no longer acceptable that a
corporation does well simply by doing good. It is expected. With
increasing pressures from stakeholders to improve the bottom line as
well as to be good corporate citizens, business leaders face tough
decisions. What social issues should we support? What initiatives should
we develop that will do the most good for the company as well as the
cause? Do we include social messages in our advertising, encourage our
employees to volunteer, do we modify our business practices? How do we
integrate a new initiative into current strategies? These and other
challenges will continue to face future leaders. This book provides
thoughtful answers to these important questions, and to many more. The
book offers suggestions on how to choose among major worthy causes
and also how to measure the amount of good achieved both for the
recipients and the companies themselves. Of course, all is not only about
challenges, there are loads of opportunities that go along with them but
it’s only responsible and sustainable leaders who would be able to spot
these opportunities. That is the future which awaits 21st century leaders.
Corporate Governance Ethics and CSR - Justine Simpson 2013-01-03
The rise of CSR (corporate social responsibility) is creating a paradigm
shift in contemporary corporate culture and organizational behaviour
with shareholder and stakeholder activism on the rise as international
banking crises and global corporate scandals dominate the headlines.
Through accountability and transparency, fiduciary capitalism is being
challenged to tie sustainability and corporate conscience to the bottom
line. With the emergence of impact investing, social responsibility and
ethics in corporate governance is becoming essential to long-term
success in the new global marketplace. Corporations need to
demonstrate that ethical, environmentally conscious business practices
and profit are no longer mutually exclusive. Justine Simpson and John R.
Taylor's Corporate Governance Ethics and CSR gives the reader a
comprehensive guide to today's requirements for governance and
reporting that organizations must adopt to successfully strike a balance
between financial gain and socially responsible, green business practices
that enhance the greater good. Employing current examples (Walmart,
Goldman Sachs, Citigroup) and case studies in both the public and
private sectors, Simpson and Taylor have compiled a thorough and
fascinating roadmap, including historical context, for anyone seeking to
understand the complex workings of the international corporate economy
that affects us all. This book is perfect for students of, and those wishing
to participate in, this revolutionary wave sweeping our planet.
Business Ethics - Stephen M. Byars 2018-09-24

define the adequate course of action for each stage.
Corporate Social Responsibility - James Weber 2018-05-14
Volume Two of Business and Society 360 focuses on research drawn from
work grounded in 'corporate social responsibility' and 'corporate
citizenship.'
Corporate Social Responsibility - Andreas Rasche 2017-03-23
This introductory textbook explores the key issues in global business in
corporate social responsibility.
Corporate Social Responsibility - Mark S. Schwartz 2017-03-02
The essays in this volume examine the emergence of the concept of
corporate social responsibility, and the uses that have been made of the
language of corporate responsibility to explore the business/society
relationship. The first section traces the emergence of the concept of
corporate social responsibility as a way of understanding and framing the
business/society relationship. Section two of the volume looks at
"Definitions and ethical justifications" with a view to exploring current
discussions of the nature, scope and source of the social responsibilities
of corporations. Section three, "CSR and Management: Critical
Reflections", explores the integration of CSR theories and justifications
into business management and business management theories. Articles
in the final section of the volume apply the concept of corporate social
responsibility, and the theoretical frameworks and analytical tools to
which it has given rise, to the examination and resolution of specific
social issues arising out of the economic activities of corporations.
Corporate Social Responsibility - Mark S. Schwartz 2011-03-22
The term corporate social responsibility (CSR) is often used in the
boardroom, classroom, and political platform, but what does it really
mean? Do corporations have ethical or philanthropic duties beyond their
obligations to comply with the law? How does CSR relate to business
ethics, stakeholder management, sustainability, and corporate
citizenship? Mark Schwartz provides a concise, cutting-edge introduction
to the topic, analyzing many case studies with the help of his innovative
“Three Domain Approach” to CSR. Corporate Social Responsibility also
provides a chronology of landmark contributions to the concept of CSR
and includes CSR resources on organizations, global codes and criteria,
corporate CSR reports, and websites and blogs. It is an invaluable
resource for students, instructors, and business leaders looking to
master the basics of CSR.
Issues in Business Ethics and Corporate Social Responsibility - 2020-04
"One need only look at the news to be bombarded with examples of
corporate malfeasance and the impact such behavior has on a company's
public image, customers, employees, and bottom line. And while these
stories grab the headlines, some companies are adopting practices that
display awareness of their impact on the globe, whether that be to the
environment, its employees and suppliers, or communities in which they
do business. What factors are leading to these decisions? What are the
benefits and costs of making ethical business decisions and acting in a
socially responsible way, however one defines it?"-Making Globalization Good - John H. Dunning 2004-09-16
Table of contents
Positive Psychology in Business Ethics and Corporate Responsibility Robert A. Giacalone 2006-05-01
The goal of this volume is to begin to create those critical linkages
between positive psychological attributes and relevant research areas.
Undoubtedly, there are many topics in positive psychology that could not
be covered in just one volume, and many more topical linkages to
business ethics and social responsibility that need to be made. While
much research yet needs to be done in this nascent area, we hope that
much as other volumes on positive psychology served as an impetus for
research in social psychology (see Snyder & Lopez, 2002) and
organizational behavior (Cameron, Dutton, & Quinn, 2003), this volume
will ignite scientific interest in the role positive psychology plays in key
areas such as ethics and social responsibility. As the study of positive
psychology continues to emerge more fully, it may well help us to better
comprehend the impact of this paradigm on predicting ethical decision
making, organizational citizenship, and social responsibility toward the
end of creating more positive and productive workplaces in general.
Encyclopedia of Corporate Social Responsibility - Samuel O. Idowu
2013-01-27
The role of Corporate Social Responsibility in the business world has
developed from a fig leaf marketing front into an important aspect of
corporate behavior over the past several years. Sustainable strategies
are valued, desired and deployed more and more by relevant players in
many industries all over the world. Both research and corporate practice
therefore see CSR as a guiding principle for business success. The

Stages of Corporate Social Responsibility - Samuel O. Idowu
2016-11-04
This book presents a multidisciplinary and multifaceted view of the state
of corporate social responsibility (CSR) development in organizations in
different industries around the world. It is based on the assumption that
companies today must shift their focus to their long-term prosperity and
the complex and interrelated environmental, social, economic and
political ecosystems within which they function. The book tracks ideas
through to impacts, offering unique perspectives on stimulating topics
such as awareness among female entrepreneurs in Nigeria, views of
upper-management in Polish firms, Japanese CSR strategies and the
social relevance of corporate initiatives, pragmatic approaches of CSR
design principles in Scandinavia and many more. The book collects not
only examples from different countries and global regions, but also cases
from a diverse range of globally relevant industries. It discusses the
different stages of CSR development at a professional, conceptual and
strategic level, and integrates them into a comprehensive framework to
business-ethics-and-corporate-social-responsibility
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“Encyclopedia of Corporate Social Responsibility” has been conceived to
assist researchers and practitioners to align business and societal
objectives. All actors in the field will find reliable and up to date
definitions and explanations of the key terms of CSR in this authoritative
and comprehensive reference work. Leading experts from the global CSR
community have contributed to make the “Encyclopedia of Corporate
Social Responsibility” the definitive resource for this field of research
and practice.
Corporate Social Responsibility - Stephen Vertigans 2016-08-02
This book highlights the multi-faceted nature of corporate social
responsibility and the need for greater engagement across academia to
help develop the mechanisms needed to encourage socially responsible
approaches across the board. The product of a cross-disciplinary
collaboration of authors from various academic disciplines, the book
reflects the emergent diversity of academics now studying corporate
social responsibility (CSR). Accordingly, it includes contributions from
economists to social anthropologists, from accountants to philosophers,
and from clinical psychologists to social geographers. Together they
provide new insights into aspects that challenge, hinder and enable CSR
practitioners and corporations with regard to their financial impact and
accountability, governance and supply chains. The book is divided into
four parts focusing on the practical, sociological, theoretical and
environmental aspects of corporate social responsibility.
Sales Ethics - Alberto Aleo 2015-05-20
Do ethics pay? In an attempt to answer this question, the authors analyze
the economic theories that might rehabilitate ethics in the world of sales
and turn them into an effective tool for conducting negotiations. This
book proposes a “bottom-up” approach that starts from an analysis of
sales activities to build a business style that, if adopted by an entire
organization, can make the difference thus enhancing the company’s
success. Italian culture provides a backdrop to the book; the authors
reinterpret the particular nature of the country’s economic and social
fabric and integrate this into an approach to business that can create
authentic relationships, shared prosperity and quality of life across other
cultures. Sale Ethics stimulates the development of a self-entrepreneurial
mind-set that is useful in any field, and provides a simple and effective
method of capitalizing on your own talents while respecting others and at
the same time garnering the rewards of ethical behavior.
Corporate Social Responsibility - D. Hawkins 2006-03-28
Many companies recognize the importance of corporate social
responsibility, but seek to understand how this can be harmonized with
current profitability. This new approach draws upon many contemporary
examples to show how to balance short term profitability with long term
sustainability.
The End of Corporate Social Responsibility - Peter Fleming
2012-12-14
Electronic Inspection Copy available for instructors here Providing a
much-needed critique of Corporate Social Responsibility (CSR) practice
and scholarship, this book seeks to redress CSR advocacy, from a
political and critical perspective. A strident approach backed up by
extensive use of case studies presents the argument that most CSRrelated activity aims to gain legitimacy from consumers and employees,
and therefore furthers the exploitative and colonizing agenda of the
corporation. By examining CSR in the context of the political economy of
late capitalism, the book puts the emphasis back on the fact that most
large corporations are fundamentally driven by profit maximization,
making CSR initiatives merely another means to this end. Rather than
undermining or challenging unsustainable corporate practices CSR is
exposed as an ideological practice that actually upholds the prominence
of such practices. As CSR gathers momentum in management practice
and scholarship, students in the fields of CSR, business ethics, and
strategy, will find this text a useful companion to counter received
wisdom in this area.
Business Ethics and Rational Corporate Policies - Konstantinos
Mantzaris 2020-10-02
This book is about providing a comprehensive framework for
understanding business ethics and corporate governance. As internal
doubts persist on whether an individual adheres to business ethics and
corporate policies, readers need to utilize this book in order to develop
moral reasoning by demonstrating the moral entity consideration
principle. This is vital in terms of coping with an internationalized
business environment where human resources must adhere to
multidimensional and demanding policies, while attempting to develop
their mindset capacity of ethical thinking. This book is about providing a
comprehensive framework for understanding business ethics and
business-ethics-and-corporate-social-responsibility

corporate governance, by analyzing the moral aspects of a plethora of
challenges regarding human resources management, policy making,
corporate responsibility, code of conduct, agency theory, workforce
planning, information systems, and employment relationship.
Business Ethics and Corporate Social Responsibility - Paul Griseri 2010
A new text for new realities: Business Ethics & Corporate Social
Responsibility charts a course for students through the unprecedented
challenges and turbulence of modern business and its implications for
people across the globe. Moving beyond the Anglo-American focus of
existing works, the authors employ a refreshingly international
perspective to leave students with a broad and reflective understanding
of business ethics. A flexible 3-part structure, developed from extensive
market feedback, aligns with the latest course structures, while a strong
focus on environmental ethics and sustainability throughout provides
market-leading coverage of this vital issue. An unparalleled range of case
studies, including chapter cases and longer premium cases supplied by
HBR, Ivey and ECCH, combine with a full set of online supporting
resources to make this the complete introduction to business ethics in a
rapidly evolving world.
The A to Z of Corporate Social Responsibility - Wayne Visser
2010-05-20
CSR has now moved beyond the stage of specialist or niche subject to
become an integral part of global business and society. This timely
edition is destined to become the definitive guide to CSR, Sustainability,
Business Ethics and the organizations and standards in the field. The A
to Z of Corporate Social Responsibility is a unique publication and is the
culmination of over a hundred of the world’s leading thinkers, opinion
formers, academic and business people providing an easy-to-use guide to
CSR: from general concepts such as sustainability, stakeholder
management, business ethics and human rights to more specific topics
such as carbon trading, microfinance, biodiversity, the Base of the
Pyramid model and globalisation. In addition to definitions of the most
important terms across the wide range of CSR associated topics, this
book also covers all the most important codes and guidelines, such as the
Equator Principles, the UN Global Compact and ISO standards, as well
as providing background on organizations such as the World Business
Council for Sustainable Development and Transparency International
and profiles of CSR in particular industries and regions. This paperback
edition includes all the latest developments in CSR as well as
incorporating new sections on boardroom pay, the sub-prime market and
the financial crisis. Praise for the first edition: "A complete reference
guide...offers an invaluable combination of lessons learned and best
practice for the future...provides first–hand insights" (Forum CSR
International, October 2008) "This is a timely and innovative contribution
to the field of Corporate Social Responsibility" (Retail & Leisure
International, February 2008) "...a handy reference to have on the shelf
behind your desk..." (Ethical Performance, February 2008) “You will not
find a wider display of today’s key global players and their action
programs than here.” (CSR–News.net, May 2008) “The book contains a
great deal of detailed research.” (Supply Management, May 2008)
Philosophy of Management and Sustainability - Jacob Dahl Rendtorff
2019-09-30
Using an interdisciplinary focus, this book combines the research
disciplines of philosophy, business management and sustainability to aid
and advance scholar and practitioner understanding of the United
Nations' Sustainable Development Goals (SDGs).
Social Responsibilities of the Businessman - Howard R. Bowen
2013-12-01
Corporate social responsibility (CSR) expresses a fundamental morality
in the way a company behaves toward society. It follows ethical behavior
toward stakeholders and recognizes the spirit of the legal and regulatory
environment. The idea of CSR gained momentum in the late 1950s and
1960s with the expansion of large conglomerate corporations and
became a popular subject in the 1980s with R. Edward Freeman's
Strategic Management: A Stakeholder Approach and the many key works
of Archie B. Carroll, Peter F. Drucker, and others. In the wake of the
financial crisis of 2008–2010, CSR has again become a focus for
evaluating corporate behavior. First published in 1953, Howard R.
Bowen’s Social Responsibilities of the Businessman was the first
comprehensive discussion of business ethics and social responsibility. It
created a foundation by which business executives and academics could
consider the subjects as part of strategic planning and managerial
decision-making. Though written in another era, it is regularly and
increasingly cited because of its relevance to the current ethical issues of
business operations in the United States. Many experts believe it to be
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business practices through the lens of ethical decision-making and
corporate social responsibility.
Corporate Social Responsibility in the Arctic - Gisele M. Arruda
2021-08-05
Corporate Social Responsibility in the Arctic considers the new trends
and frontiers of Corporate Social Responsibility (CSR) studies that are
shaping the future of global business strategy and ethics. This book
systematically approaches the CSR framework of internal and external
factors and their impact on the social responsibility of businesses within
the sensitive environment of the Arctic. It presents traditional and
contemporary models of CSR through case studies of the eight Arctic
nations and explores the debates concerning social responsibility and
ethical dilemmas related to social and environmental aspects of business
operations, society, and ecosystems. Arruda and Johannsdottir also
review approaches for engaging stakeholders in social responsibility,
socio-environmental standards, and sustainability, according to
frameworks like the UN Sustainable Development Goals, the UN Global
Compact, the OECD Guidelines for Multinational Enterprises and the
Global Reporting Initiative, but also according to the new CSR strategy
in the Arctic based on circular economy, blue economy, smart
specialization, knowledge-intensive entrepreneurship, and new
parameters of education. Overall, this book examines the ways in which
the changing climate and rich natural resources of the Arctic provide
unique opportunities and challenges for businesses and societies. This
book will be of great interest to students and scholars of CSR,
sustainable business, and business ethics.
Business Ethics and Corporate Sustainability - Antonio Tencati
2011-01-01
This authoritative book includes cutting-edge insights from leading
European and North American scholars who reflect upon business ethics.
foundations, firms, markets and stakeholders in order to design more
sustainable patterns of development for business and society. Together,
the contributing authors advance critical, innovative and imaginative
perspectives to rethink the mainstream models and address the
sustainability challenge. Business Ethics and Corporate Sustainability
will provide a stimulating read for academic researchers, and
postgraduate students in business ethics, corporate social responsibility
and corporate sustainability as well as those interested in management,
strategy and finance.
Corporate Social Responsibility and Governance - Samuel O. Idowu
2014-11-27
This book deals with the role of international standards for corporate
governance in the context of corporate social responsibility. Based on the
fundamentals of moral theory, the book examines governance and CSR in
general, addressing questions such as: Is “good governance” not affected
by moral concerns? How do the principles and practices of CSR
standards adhere to or conflict with insights from business ethics and
moral theory? To what extent do the standards and governance models
provide normative guidance? Do the standards and governance
guidelines provide an adequate means of benchmarking and auditing?
Are these standards a help or a hindrance to stakeholder engagement
and transparency? The book provides insightful and thought-provoking
answers to these and many other important questions concerning CSR
standards, and offers a valuable resource for practitioners, academics
and students at business schools and other institutions.
Business Ethics and Corporate Social Responsibility - Khanka S.S. 2014
Profit maximization motive of business has led to competition and
corruption erasing the distinction between ethical and unethical business
practices. The result is rampant unethical practices in business causing
harm both to business and society.
Introduction to Business - Lawrence J. Gitman 2018
Introduction to Business covers the scope and sequence of most
introductory business courses. The book provides detailed explanations
in the context of core themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and
application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
Business Ethics and Corporate Social Responsibility - International
Conference Business Ethics and Corporate Social Responsibility 2006

the seminal book on corporate social responsibility. This new edition of
the book includes an introduction by Jean-Pascal Gond, Professor of
Corporate Social Responsibility at Cass Business School, City University
of London, and a foreword by Peter Geoffrey Bowen, Daniels College of
Business, University of Denver, who is Howard R. Bowen's eldest son.
Corporatesocialresponsibility,ethicsandsustainableprosperity Boubaker Sabri 2019-06-06
Corporate activities are not only drivers of economic growth but also key
actors of the changes towards more sustainable markets and
environment as well as inclusive development. Significant efforts have
recently been devoted to transform private and public firms alike from
pure economic-oriented organizations to entities that deliberately and
diligently create value without neglecting social and environmental
implications of their activities. Firm performance, resilience, and survival
are nowadays, more than ever before, dependent on how they
consciously and purposefully engage in appropriate corporate social
responsibility (CSR) strategies and actions.This book, Corporate Social
Responsibility, Ethics and Sustainable Prosperity, will provide all
readers, including investors, managers, lawmakers, and policymakers
with an up-to-date, comprehensive, and thoughtful coverage of CSR and
ethical issues at the crossroads of different finance and management
disciplines. It contains a rich collection of insightful studies covering a
wide range of topics in corporate ethics, CSR, and sustainable
prosperity. Together, these studies help readers deepen their knowledge
on different country environments and various organizational forms,
policies, and activities. The book is composed of 16 chapters which are
divided into two interconnected parts: Part I addresses ESG and ethical
issues in corporate decision-making, while Part II provides insights
towards sustainable prosperity.
Business Ethics and Corporate Sustainability - Antonio Tencati 2011
'From stakeholders to sustainability, this book tackles the key topics of
the day. Its innovative essays, written by some of the best minds in
business ethics on both sides of the Atlantic, make this collection a mustread.' - Thomas Donaldson, University of Pennsylvania, US
Key Concepts in Corporate Social Responsibility - Suzanne Benn
2011-01-28
Introducing the key concepts in corporate social responsibility, Suzanne
Benn brings together the essential issues relevant to the responsible
management of businesses, not-for-profit organizations and government.
With detailed coverage and cross-referencing for each concept and over
50 concepts introduced, this guide to both the theory and
implementation of CSR and sustainability, provides an indispensable
reference for any student of the subject.
Corporate Responsibility - Archie B. Carroll 2012-08-30
This landmark history of corporate responsibility documents corporate
power and business behaviour from the mid-eighteenth century to the
modern day. It shows how corporate responsibility has evolved, with the
roles, responsibilities and performance of corporations coming
increasingly under the spotlight as new norms of transparency and
accountability emerge.
Teaching International Business - Gopalkrishnan R. Iyer 1999
Teaching International Business: Ethics and Corporate Social
Responsibility is a collection of academic writings on the issues and
challenges of incorporating ethics and corporate social responsibility
concerns into international business education. You will find frameworks
and approaches detailing various pedagogical issues presented here.
Issues in Business Ethics and Corporate Social Responsibility - SAGE
Publishing 2020-03-19
One need only look at the news to be bombarded with examples of
corporate malfeasance and the impact such behavior has on a company’s
public image, customers, employees, and bottom line. And while these
stories grab the headlines, some companies are adopting practices that
display awareness of their impact on the globe, whether that be to the
environment, its employees and suppliers, or communities in which they
do business. What factors are leading to these decisions? What are the
benefits and costs of making ethical business decisions and acting in a
socially responsible way, however one defines it? Issues in Business
Ethics and Corporate Social Responsibility explores these foundational
themes across a wide range of topics, including artificial intelligence,
workplace surveillance, supply chain management, big data, the finance
industry, and many more. Coupled with a broad introduction by Dr.
David Weitzner, a professor of management at York University, this book
provides students with the essential information they need to assess

business-ethics-and-corporate-social-responsibility

4/4

Downloaded from mccordia.com on by guest

